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Established - 1906 


Some Causes of Success 

T is a noteworthy fact, attested by the experience of the 
I industry, and emphasized more particularly in recent 
months by important developments involving the identity 
of several manufacturers, that success in the perfume busi- 
ness is dependent upon something more than a satisfactory 
product and an advertising appropriation. Both of these are 
undoubtedly important factors in the success of any manufac- 
turer and it is difficult to conceive of success without them, 
but the example of many in the industry shows that while 
these things may be important factors, they are by no means 
the controling causes of success or failure. 

In instances of conspicuous success which have occurred 
in the industry, it is not always easy to pick out the reasons 
for it. In instances where there has been failure, or some- 
thing akin to it, it is almost as difficult to discover the 
causes. Those in the industry who discuss these matters 
are prone to dismiss either success or failure with a wave 
Probably 
in a general sense, that is a sufficient reason, but for those 


of the hand and the single word, “management.” 


who are looking for guidance in achieving success or avoid- 
ing failure, it leaves the matter very much as it stood 
fore. It accounts for everything but explains nothing. 

While it is impossible to account wholly for the ability 
to manage a business successfully, or to detail all of the 
characteristics of the successful in contrast to the unsuccess- 
ful executive, there are at least two outstanding facts which 
seem to be present in the conduct of the successful concern 
and more or less lacking in the management of the unsuccess- 
ful one. 


One of these outstanding factors in the conduct of the 
successful concerns is the emphasis which they put upon 
their primary products. There are relatively few products in 


the industry which are profitable. There are a vast multi- 


tude which may be profitable in the case of one or two 
firms specializing in them but which, for the general run of 
manufacturers, do not fall within the profitable class. The 
concerns which have been conspicuously successful and 
whose profits have enabled them to expand rapidly in both 
sales and business have been those which have concentrated 
steadily upon their specialties. It is further noteworthy 
that broadening of their fields, excepting along quite logical 
and necessary lines, has often resulted in losses, and if per 
sisted in, to the ultimate dissipation of profits and capital 
built up on the original specialties. 

A further feature is the fact that technical effort of these 
successful concerns has been almost wholly along the line 
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of improvement in their original products. There has been 
no great tendency toward the creation of new products ex- 
cepting where such new products fell’ naturally into their 
place alongside the original specialties. In other words, 
there has been no dissipation of technical effort into un 
profitable channels. And it has been found that where such 
scattering of effort has taken place, it has almost always bee: 
attended by losses. 

The logic of this is unanswerable. Each discontinuance 
of a line and creation of a new one is costly. Each change 
of container style means the discarding of stock and some- 
thing more. It means that a profitable, or at least well 
known line, has been replaced by something, which, even 
if it is superior, cannot be a money-maker at the outset. 
Possibly years have been spent in educating the public to 
look for the first article. The same amount of effort will be 
needed to educate it to look for the new one. 

While we would wish every manufacturer of perfumes to 
be progressive, to’ expand his business along sound lines 
and to add such products as may be necessary to round out 
his line, we would also urge that he be certain he has 
everything out of the old item before introducing the new 
ne and that he give the matter a second thought before 
substituting a new product for one on which he has spent 
years of effort. There is a vast difference between legitimate 
broadening and expansion and unwise scattering of energy. 

The other factor which has always been present in the 
development of the successful manufacturer has been con- 
fidence in the worth of his product and in the ability of the 
public to recognize its worth. The idea of cheapening the 
product and bringing it down to the level of the public pocket 
has been contrary to the rapidly developing appreciation of 
quality in the public mind. 

Despite the fact that price means less in America than 
in any other country, the tendency here has been toward 
competition on the basis of price rather than upon the basis 
of value. Manufacturers of high-quality products have at 
times resorted to low price as a medium of expansion and 
competition. They have not given thought to the fact thar 
they were trying to compete with concerns already losing 
money and were at the same time, taking a step which would 
alienate the expense-loving public. To see the result ot 
this policy, it is only necessary to compare selling prices 
on American perfumes at present with those of ten years 
igo and then consider the increase in costs as represented 
y labor, raw materials and overhead. If the policy is con- 
tinued, the end will not be a happy one. 

To recur again to the oft-repeated example of French 
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how often during the last ten years 
In 


success in this market, 


have the French manufacturers reduced their prices? 


rate war, there was some disturb- 
Have 


one instance during a cut 


ance in the price of one or two French interests 


there been any otl 


ers: 


Further, it is noteworthy that those of our French com- 


petitors, who have been successful in this market, have 


not attempted t inferior products here, or to sell any 


products cheaply There are cheap and inferior perfumes 


‘noned 
manufactured in shipped 


into this market 


Price means marketing of 


any other single sale, excepting in 


that the public believes in index of quality, es 


pert 


of it will alone 


feel that these ele 


i successful toiletries 


ny firm things 
will de 


ofitable 1i and a possible 


for dissi 


what the 


Courage in Association Work 


4 


OURAGI 


openly 


controversia 


ns¢ \ssociations 


enougn face dimcuit 


been brave 


behind the cover of meaning 


ting 


this spirit, and 


be commended for 


mventions indicate that they <% to continue 


their straightforward policy 
courageous action 15 wanted, it Wil 
ions recently adopted by the Nat 


Me 


in example of 


the resolut 


Lreait n at 


to which even 


firms are less addicted 


opposed just as strongly the secret assignment of open 
PI : 


accounts for purposes of borrowing. It took a firm but 


nd iW 
alld il 


reasonable st the matter of installment purchasing, 


not condemning the practice but insisting that it be car- 


And it 


sound 


on in accordance with sound credit principles 


voiced its opinion that good faith is the basis of all 


credit practice 
All of 


avoided or ignored ir 


these are matters which could easily have been 


framing resolutions. They are all sub- 


ambiguous or innocuous attitude would 


been understandable 


jects upon which an 


have They are all questions which could 
have been handled with an excess of tact, to 


The 


mince words on any of them. 


put the matter 


in the most kindly light. Association’s resolutions did 


not Its example is one which 
should stimulate the organizations in our industries to con- 
tinue or even to better their own excellent records in this 


respect. 
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Export Trade and Competition 
y of commercial Enrope and the return of 
of the 
with 


recover! 


active and ageressive British, 


competition 


Dutel Belgians, together the 


new 
and to 
1 a commercial way, have given 


by Italy some extent by Spain 


rise to no little nervousness 


the part of th \merican manutacturers who are 


port trade for a fair percentage of their 
ifacturers had things very 
rld’s markets. They are 
actively engaged in a 


that competitive conditions are very 


untries are 


and 


e irch 
keen. 


Many of the American manufacturers do not know just 


how to meet the situation. They became exporters during 


a period when Europe could not be a strong competitor. 


Now they express grave fears for the future. 


In part, these fears are justified. To take an example 


from our own industries, the soap manufacturers are finding 
difficult to do South the 


Far East than was the case a year or The manu- 


it more business in America and 


two ago. 
f toilet facing the same troubles 


iacturer ¢ preparations 1s 


in slightly different form 

At the same time, the recovery of Europe as an exporter 
and the advance of Japan in the Far Eastern markets cannot 
and British are 
Duteh manufac- 
turers and Belgians are among the premier traders of the 
world. There is that 


and stimulation from these experts. 


be considered an unmixed evil. Germans 


noted for their success in foreign trade. 
much can be gained in instruction 
The additional cultiva- 
tion of the markets, too, will be of assistance in extending 


American export business. 


The 
a steady export business in our industries 
in spite of the growth shown by our competitors. Possibly 
a little keener analysis of markets, a little better presenta- 
tion of the goods, more suitable foreign advertising and 
more co-ordinated planning of sales efforts are needed. The 
stimulus of competition should furnish these things. It is 
not the time for alarm over the foreign trade situation, but 
for optimism. 


There is no cause for pessimism in the situation. 


statistics show 


It is not the time for discouragement, but 
for redoubling of our efforts. 
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A Letter to the Editor 


\MERICAN PERFUMER & EsSENTIAL OIL REVIEW 
The suggestion made by Dr, Curt P. Wimmer at 


recent annual convention of the American Manutac 


turers of Toilet Articles to the effect that American per- and the more beautiful 


fumes and toilet articles should be pre-eminent not ( 


the American market but in tl 


is an interesting one. 
of world-wide sales depends to some extent 
least, upon the process of manutacturing such commodities 
Especially does it depend upon the selection of the proper 
raw materials, both natural and synthetic for the particular 
purpose required. 
[The reports on research work wh 


that convention by Mr. Pfeiffer and Dr 


Lilie 
extremely interesting point Undoubtedly 
work both in flower growing and in the 


be Col 


synthetic aromatic chemicals should 
to a satisfactory conclusion. Anythi 
the quality of the raw materials ava 
or increase his already wide selection 
indoubtedly be 
h apparently 
‘yssion not only of Dr. Wimmer 
Mr Pieitter and Dr. Bogert 1s 
materials are already produced ll 


are available to the pertumer fr 


} 


large American mat 
t preparations are today importi 
flower oils direct from tort 
h importers without having g 
the American manufacture 
\merican makers of perfume raw materi 
o fair and keen competition by foreign 
they welcome such competition as 
ral business in these lines. They art 
success at the expense or by the exclusion 


foreign products. They do feel, however, 


be given an opportunity to demonstrate the 
wn products on an equal basis with thos« 


facturers. 


hardly likely that many American producers of toilet 


articles are fully aware of the astonishing progress w 
\merican scientists have made along these particular 
; 
| 


during the last 20 years and especially during t ast 


1 
| 


1¢ 
years. Undoubtedly many of them would be surprised at 
the completeness of the lines offered by many of the lead 
ing American makers of raw materials. The progress of 
research in America has been truly astonishing since the 
war made it necessary to secure domestic production in 


many lines which had been almost entirely dominated by 


foreign sources of supply. 

The accomplishments of the United States in dyes and 
other necessary chemical products have been practically 
luplicated in the history of the perfume raw materials 
industry during the last 10 years. 

am : ‘ : 

Should not American manufacturers of perfumes, cos- 
metics and other toilet preparations recognize this fact, 
and give to the domestic raw materials an equal opportunity 
with those of foreign origin ? 


Monticeito, N. Y. 


Jury 12, 1927 


Luts De Hoyos. 


SYNFLEUR SCIENTIFIC LABORATORIES. 


he world market for th ( 


There is no doubt that th er 


English Women Adopt Beauty Sprays 


Lonpon, June 15 ne of th ost useful n the 


fashionable woman's boudoir table just 1 spray, 


the range 
{ sprays of 1 kind here is the perfume spray, the 
mplexion spray, and the hair spray nother more pow- 
ful spray is 1 whet revivifying pt needed 
eel 
the mode of 
ing from pow 
expensive per- 
hiff ¢ f scent 
ire gaily | 
om. Mam- 
carved 


camoufnaging 
h, the newest 


1 


light tangerine 


with dark- 
‘Rachel” shades 
bought by 
ie eyebrow 
plucked eyebrow 


has quite gone 
An ingenious little n which is intended for amuse- 


ment on a long train journey is a combined checker and 
| 


chess set on a miniature scale. Wher pened, however, 


+} ¢ e . » . : 1 : 
there 1s another surprise, for inside there is a vanity set 


comprising all the “beauty” aids needed on tour. 


aa : 7 s 5 
[he woman who spends much of her time out of doors 


will appreciate this summer the new garters and nosegays 


which keep away gnats, midgets, ’ rwigs and other 
troublesome insect pests of the Chey are im- 
pregnated with a new perfume which is disliked by insects 
The perfume, which is the subject of a patent, has been 


tested and will last for a long time. The nosegays contain 
the same perfume as the garters and can be worn at garden 
parties or in the evening. Devotees of tennis and aquatic 
sports should find these articles very useful 


75,000 Cups of Coffee Every Second 
Americans drink more than 121,000,000,000 cups of coffee 
a year, 5,000,000 every hour, or approximately 75,000 every 


second. At least Cyrus F 


Blanke, St. Louis importer, has 
so concluded after studying beverage consumption figures 
for the first five months of 1927. 
1,500,000,000, and something like 


He estimates more than 
106,000,000 pounds of tea 
will be consumed in appeasing America’s 1927 beverage ap- 
petite. America’s coffee bill to Brazil, which produces 
about 70 per cent of all coffee, exceeded $231,000,000 last 
year. 
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Cosmetics For The Child" 


An Interesting Discussion of Preparations 


Designed for a Special Purpose 
by Hans Schwarz 


1f the skin of the child 


its hygiene than with its beauty 
hvgienic process is destined to protect the 
t and to strengthen and shield its 


attacks, 


beauty for later It therefore represents an eminently 


cosmetic factor. In fact the consumption of cosmetic articles 


for the care of children is very considerable 
t these in use is baby powder, which should 


skin, in 


skin-irritating substances 


The foremost 


adhere well to order to prevent the attack of 


A simple, effective and approved 


1 mixture of equal parts of talcum and rice 
this or 


preparation is 
It is not a 
wheat starch or even potato starch is used 
Another powder much in favor is lanoline 


starch matter of indifference whether 
Rice starch has 
the smallest grain. 
powder which is prepared as follows: Five grams anhydrous 
lanoline is dissolved in 20 grams ether, and the solution is 
rubbed together with 45 grams rice starch. In another re 
powdered boric acid with 50 
grams likewise Add the 
lanoline and starch, which has meanwhile been 


Mix very thoroughly 


ceptacle 2 grains very finely 


finely powdered talcum. mixture of 
freed from 
ether by drying, and perfume to suit. 
and keep the powder in well closed glass or tin receptacles 
For the trade it is put up in tin cans. 
Very suitable for preparing fat-sprinkling powders for 
babies is magnesium stearate, with which a powder is pr 
pared according to the following formula 
100 
250 gm. of n 
650 gm 
The use of zu t rate 1s 


same is tru t lead salts. I 


magnesium stearate 


gm, ol 


uwnesium carbonate 
of talcum 


limited by law in Germany 


prefer purely mineral 
powders to th with vegetable additions, since the former 
which 
latter. It 


outset inflam 


icid fermentation on the skin, may 


produce 
1 


under ct 


cannot 


take plac 


rtain conditions in case of the 


is necessary to avoid most carefully from the 
otherwise it frequently develops into 
Also it is 


like 


mation of infants, since 


a very troublesome condition customary to treat 


powders, are intended t 
For the 


ments with salves and powders are combined 


which, 


little 


infants with salves, 
most 
According to 


prevent chafing in the ones. part treat 


my practical experiences a very stiff zinc ointment furnishes 


a strongly adhering skin covering 


One hundred grams of zinc oxide are sifted and triturated 


with 900 grams of anhydrous melted lanoline. The warmth 


of the body aids in spreading the salve, which should be 


rubbed in for a short time. Formerly the material used for 


the above purpose was preferably lycopodium, since this 


represents a natural combination of fat and powder, contain- 
ing as much as 50 per cent of fatty oil. On account of its 
present high price this drug is now seldom used. 

artificially 


observed 


4 method, however, has been discovered of 


imitating lycopodium. In this 
that lycopodium has the peculiarity of rolling along by itself 
This phenomenon is due to the fact that 


connection it was 


after being started 


* From Seif 


the spores never come into full contact, for they have a 
surface marking which by the presence of net-like elevations 
their other. Starch 
saturated with carnauba wax, and thereby the grains are 
The slight elevations are 
As 


grains of 


prevent adhering to each meal is 


provided with a fatty surface. 


magnesium carbonate. 
minute 


produced by a small addition of 


observed under the microscope these 


magnesium carbonate then range themselves around the large 


grains of the potato starch, and give to them artificial 


markings 

In the mouths of nursing infants there often develops a 
called meal mouth. The 
borax formerly used are now 


growth spongilla or 


tungous 


preparations of and honey 


given up; the mouth is treated prophylactically by being 


wiped out with boiled water. It is found helpful to use 
little cotton swabs for this purpose, similar to those used for 
applying the powder. If a fungous colony appears a boric 
acid solution of moderate strength is applied. For the care 
the teeth children must be trained early, and are easily 
won to the | 
able for 


anise, then it is easily 


a satisfactory mouth wash is avail- 
added oil of 
consequence of its 


practice if 


them. To this wash may be some 


accepted in 
sweetish character. It hardly needs to be mentioned that the 


tooth brushes should have a bent handle as required by the 


teeth. 


In case of young iniants the care of the hair covered scalp 


15 of tmportance—since in the case of a large number of 


em there appears during the first year a tendency to scurf 
The the first 


sign of the scurf, indicated by 


scab or eruptions best treatment is at 
a strong scaliness to frequently 


This 
If scabs have begun to form, these 


rub the scalp with soap spirits. may easily .be per 


fumed with oil of ros 
must be softened with oil, for which eastor oil is very suit 
able. The softened scabs may be mechanically removed with 
a comb, and if the cleansing is not complete after one effort, 


} 


the process is repeated until the scalp is clean. 


If with increasing age the hair develops in a natural way 
the question is sometimes asked whether early hair cutting 
retards the growth. 


increases or Both questions are to be 


answered negatively. The quality and quantity of the hair 


heritage which is not materially modified by the 


In general little children need to have their hair 


are an 
scissors, 
cut short only when a disease like an eruption compels this 
On the 
children or young people the hair very early begins to grow 
thin fall out. Pohl this Alopecia 
raematura, premature falling of the hair, which very fre- 


courst other hand it is much more serious if with 


and to calls condition 


quently lays the foundation for a later no longer avoidable 


complete loss of the hair. However in the first stage relief 


may be afforded by alkaline solutions, such as solutions of 


sodium bicarbonate. The simplest way is to apply these by 


using scalp wash powders, which contain soap and sodium 


bicarbonate. It is with this end in view especially that hair 


washes with such and similar wash powders are to be 


strongly recommended 
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Dr. Doran Confers With Alcohol Industries 


Commissioner Advises the Administrators Co-operation 


and Fairness Must Be Keystone of Policy; 


Weeding Out Bad Regulations 


ASHINGTON, D. C., July 15.—Several weeks 

more will elapse before revision of the regulations 

of the Bureau of Prohibition finally is completed, 
but considerable progress has been made during the last 
month. Both regulations 60, medicinal spirits, and Regula- 
tions 61 industrial alcohol, which will be designated in the 
future as Regulations 2 and 3 respectively have been under 
revision at a series of conferences between Bureau officials 
and representatives of the alcohol-using trades. 

It is a foregone conclusion that, as a result of the united 
protest of the trades, Form 1530, revised, a bond proposed 
by the Bureau in which is incorporated a 25 per cent liqui- 
dated damage clause, will be stricken from Regulations 60 
as tentatively drafted and that an indemnity bond similar to 
Form 1530A will be continued in use. 

Formal protests also have been presented to the Bureau 
against the form of application for basic permits provided 
for in Regulations 60 as revised and this issue has not yet 
been settled. The new form of application practically com 
pels the applicant to make a contract with the Government, 
stipulating that the applicant, as a permittee, will be respon- 
sible for the acts of his employees, whether or not they are 
committed with his knowledge and consent. The permit 
holder also would agree to allow any kind of inspection of 
his premises at any time. 


Objectionable Provision 


Regulations 61, now in galley proof, still contains a pro- 
vision to which the trade seriously objects. This would 
require that hair tonics, shampoos and toilet waters shall 
not be put up by manufacturers in containers exceeding one 
gallon in capacity. The object of this restriction is to ren 
der impracticable the diversion of such products for unlaw- 
ful purposes. Bureau officials believe that the sale in bulk 
of these goods affords opportunities in this direction. 

Eugene C. Brokmeyer has recommended to the Bureau, 
on behalf of the National Beauty and Barbers’ Supply 
Dealers’ Association, that witch hazel, liquid soaps, and 
shampoos be excluded from this limitation upon the size of 
the container. He represented that these preparations do 
not contain large quantities of alcohol, that manufacturers 
will pass on to the dealer the increased cost of putting them 
up, and that the dealer likewise will be deprived of profit. 

\ general conference of district prohibition administrators 
in Washington this week provided the alcohol-using trades 
with a unique opportunity to lay their problems before the 
local law-enforcement officers in the hope that legitimate 
industry will receive more consideration and co-operation 
from such officials in the future. 

Dr. J. M. Doran, the Commissioner of Prohibition, an- 
nounced that he desired district administrators who have 
not had the advantage of close contact with the representa- 
tives of the national organizations in the alcohol producing 
and using industries to get their viewpoint on the treatment 
that has been accorded to them in the enforcement of the 
National Prohibition Act. 


The conference was addressed on July 13 by W. L. 
Crounse, for the American Manufacturers of Toilet Ar- 
ticles; Thomas J. Hickey, for the Flavoring Extract Manu- 
facturers’ Association; Eugene C. Brokmeyer, and Samuel 
C. Henry, for the National Association of Retail Druggists ; 
James P. McGovern, Washington attorney of the U. S. In- 
dustrial Alcohol Company; H. S. Chatfield, chairman of the 
Alcohol Committee of the Oil, Paint & Varnish Association ; 
Carson P. Frailey, American Drug Manufacturers’ Associa- 
tion; Harry B. Thompson, general counsel, Proprietary As- 
sociation; John I. Tierney, American Pharmaceutical Manu- 
facturers’ Association, and Richard N. Brooke, attorney for 
industrial alcohol people. The distillers were presented by 
Cooke & Beneman, and numerous representatives of the 


bonding companies, also were present. 
Administrators Advised to Aid Industries 


Dr. Doran declared that the keystone of the Bureau of 
Prohibition’s policy was co-operation between the prohibi- 
tion administrators and the legitimate industries in the en- 
forcement of the law. 

Mr. Henry, for the National Association of Retail Drug- 
gists, declared in addressing the conference that no prohibi- 
tion enforcement officer has the right to tell a retail drug- 
gist how much alcohol he needs in the conduct of his store. 
Mr. Henry asserted that if prohibition administrators could 
picture the retail druggist as he serves the public day and 
night, including holidays, they would not make the mistake 
of regarding him as a potential bootlegger and treating him 
as such. 

Mr. Brokmeyer drew an interesting contrast between law 
enforcement methods in England and the United States. 
When a law results in a large number of arrests in Eng- 
land, he said, Parliament repeals it because it concludes that 
the law is bad and prefers to erase it rather than arrest so 
many people for its violation. In the United States the 
government points to the large number of arrests for viola- 
tion as the best evidence of law enforcement. 

Valuable Experience Lost by Changes 

Regret was expressed by Mr. Brokmeyer that there has 
been so many changes in the administration of the law be- 
cause, he said, this meant a loss of valuable experience ac- 
quired by the government and also by the industries and 
professions affected. In conclusion, he protested against a 
provision of Regulations 60, as revised, under which the 
government would hold drug store proprietors responsible 
for the acts of their employees not within the scope of their 
employment. Mr. Brokmeyer declared that this provision 
is in conflict with the law of principal and agent and of 
master and servant. 

He maintained that if the American people could trust 
retail druggists with their health and lives in the compound- 
ing and dispensing of medicines generally, prohibition officers 
should trust them in the dispensing of medicinal spirits. 

Commissioner Doran assured the representatives of the 
associations that it would be the policy of the administration 
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as their responsible profes 
The told 
not expected to practice 


that 


entitled them reated Commissioner 


s10ns 


the administrators that they are 


medicine or pharmacy. Dr. Doran also stated they 


heed Mr 's suggestion that 


should retail druggists be 


given rtunity to explain irregular practices befor¢ 


the expense of defending themselves in pri 


cedings for the revocation of permits 


Close co-operation between the new Bureau of Prohibition 


and the legitimate trade organizations was advocated by H 


Alcohol Committee 
Association. Mr 
utilization of alcohol will 


S. Chattield, chairman of the Industrial 


of the National 


Chat 


Paint, Oil and Varnish 


eld declared that the future 


be coextensive with the chemical industry, but he urged that 


I that 


should be nothing creeps into the Bureau's 


give advantage to 


care taken 


program which will foreign concerns 


engaged in the production of competing commodities, Mr 


Chattield protested against the provision in Regulations 60, 


as tentatively revised, which would hold a permittee respons 


with 


negligence He 


Oil Varnish Ass¢ 
proposal to the last ditch Mr 
James P. Mi 


industrial 


for any unlawful acts of an employee committed 


his knowledge or consent, or 
that National 
would fight 


Chatfield 


culpable 


declared the Paint, and 


ciation this 
was joined in this protest 


who addressed the conference 


rmvern, 


alcohol manufacturers 


Mr. McGovern 


administration of 


during the 
Blair 


also referred to 1 fact that 


Commissioner of Internal Revenue 


he appointed an alcohol advisory committee which he con- 
sulted before prescribing a regulation dealing with that prod 
uct Mi 
does not see his 


shall be 


made 


McGovern suggested that if Commissioner Doran 


way clear to adopt a similar course, public 
and a hearing given when regulations 
Mr. 


had been made in a 


Wheeler, 


notice made 
McGovern stated that this 


letter 


are to be or changed 
by him 


Anti-Saloon 


recommendation received 


from Wayne B 


Leagu 


general counsel of the 


Mr. McGovern explained that the industrial alcohol in 


dustry is interested primarily in the permissive features of 
the National 


fostering the 


Prohibition Act which charges the government 


with nonbeverage alcohol industry, and con- 
sequently, he said, it is the duty of prohibition administra 
assist 


tors not only to catch and punish lawbreakers but t 


the legitimate industry in its operations, 


Arbitration Laws Extended 


The 
putes 


area for the amicable settlement of commercial dis- 


has been extended to the States of California and 


as the result of the enactment of com- 
the 


Pennsylvania this year, 


prehensive arbitration laws at legislative sessions just 


ended, according to an announcement issued bv the 


Ass ciation 


American 


rbitration 


and international trade, 


great coast states, with the important shipping 


Philadelphia and San Francisco, are of strategic 


pment of arbitration and the promotion 


1d ece 


nomic stability 


mmercially important seaboard states 


Massachusetts, Pennsylvania, 


lersey, 
recognize the validity, enforce 


ability and irrey 


later 


agreements to arbitrate disputes 


that may business contracts, as well as 


submissions to at i f existing controversies 
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Selfridge’s Soap Advertising Stunt 
(Special Correspondence ) 
July 15 


a wonderfully successful play 


LONDON, There is running in London at present 


“Anne—One Hundred %’— 
ut Which a huge success has been made in the name part by 
Vera Lennox. As the 


achieved by the heroine in regalvanizing a nearly moribund 


play deals with the happy results 


soap business into a huge success, the great Selfridge organ- 


ization conceived the novel idea of securing Miss Lennox's 


services for a huge soap selling campaign at their mammoth 
store. \ the 


prominent position in 


charming photograph of lady occupies a 


their ad, and the copy runs as follows: 


Miss VERA LENNOX AT SELFRIDGE’S 


“*Anne-One Hundred %’ that thrilling comedy which 
moves to the Globe Theater today to continue its splendid 
record, will provide another spectacular business innovation 
that delightful Miss 
Apart from Miss Vera Lennox’s business acumen 


‘Anne 


plays the lead as a girl who inherits her father’s soap busi- 


this week through personality Vera 


Lennox 
and trustfulness in One Hundred %,’ where she 
ness and changes it from a pathetic failure to a brilliant 
success, we understand that her business ability is not con- 
fined to the stag¢ 


Miss 


soap in a week at Selfridge’s than we have ever sold before 


“At any rate Lennox believes that she can sell more 


in the same period. So during this week you will find her 
in the soap department on the ground floor every morning 
and on Monday, 


from Monday to Friday at 11:30 a. m., 


Thursday, and Friday from 2:30 to 3:30 p. m., where she 
will autograph purchases for our customers.” 


Industrial Profit-Sharing in Britain 


CS pe ui Correspondence 


Lonpon, July 15.—It is stated in the gazette of the British 
that at the end of last vear 424 under 
Northern Ireland 
out 426,000 work 


ers were employed in the businesses concerned, of whom 218, 


Ministry of Labor 


takings of all kinds in Great Britain and 


were operating profit-sharing schemes 


000 participated, or were entitled to participate, in the bene- 
fits. Bonuses were paid in 361 cases, the average amount per 


head being £8 16s. 5d., representing an average addition to 


earnings of 4.4 per cent. In the previous year the average 
payment by 352 schemes was £9 Os. 6d., equivalent to a 5.1 
per cent addition to wages. 

One of the largest of all profit-sharing schemes is that of 
the Port Sunlight soap manufacturing 
the 


schemes which are known to have been started is very small 


Lever Brothers, Ltd., 


combine. In the majority of industries number of 
in proportion to the total number of firms engaged in the 
industry. In the 


than one-half of the schemes started will remain in operation 


several of groups of industries also less 


\n exception is the gas industry, in which a large proportion 


of the principal company-owned undertakings have intro 


duced schemes, comparatively few of which have _ been 


terminated 


Factory Ethics 


ay, Bob,” asked an acquaintance, “why did the toreman 


sack you: 

“Well,” was the reply, “a foreman is one who stands 
around and watches his men work.” 

‘I know; but what’s that got to do with it?” 


“Why, he 
foreman.”—N. C. R 
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Work Begun on Perfume Bottle Tariff 


Trouble Over McKesson Trade Mark—Federal Trade Board 
Cites Pepsodent and Anti-Fat Remedy Makers 
Foreign Trade for Five Months 


ASHINGTON, D. C., July 15.—The Tariff Com 

Mission now is ac.ively at work on the perfume 

and toilet botiles investigation. As soon as its 
regular appropriation for the fiscal year 1927-28 became 
available july 1 tne Commission ordered several investi- 
gations, of which the perfume bottle case was one. Three 
of the Commission's agents have been assigned to survey 
domestic production costs in Maryland, New Jersey, New 
York and Illinois, where the principal bottle blowers’ plants 
are located. The agents are A. M. Fox, Kenneth Stone 
and Miss Mary Richey. 

French cost data will be obtained through the Commis 
sion’s European offices. The bottle tariff investigation was 
ordered by the Commission in May, on an application of 
the Glass Bottle Blowers’ Association, which represented 
that higher tariff duties are necessary to protect domestic 
manufacturers from French competition. 

The Tariff Commission has had considerable difficulty in 
the conduct of investigations under Section 315, of the 
Tariff Act of 1922, in obtaining production cost data abroad, 
because of the impression which prevails there that the 
Commission is a political body created by Congress to fix 
tariff rates. 

Commissioners Alfred P. Dennis and Edgar B. Bros 
sard are now in Europe and will confer with representa- 
tives of the European governments in the hope that they 
will come to a better understanding of the American tariff 
system and that differences which have existed in the past 
will be amicably adjusted. The burden of a message car- 
ried by the two commissioners is that the Commission is 
not a political body but a scientific fact-finding body and 


that it fixes no rates. 


Opposition to “McKesson’s” as Trade Mark 

Opposition to the registration of ‘“McKesson’s” by Mc- 
Kesson & Robbins, Inc., of Bridgeport, Conn., a trade mark 
for pharmaceutical preparations has been filed with the Pat- 
ent Office by Donald McKesson of Rye, N. Y., Mr. Me- 
Kesson’s notice of opposition asserts that he believes he 
would be damaged by such registration and he has retained 
Mayer, Warfield & Watson, of New York, as counsel to 
prosecute the case. 

Mr. McKesson informed the Patent Office that the pres- 
ent applicant succeeded to a portion of the business of Mc 
Kesson & Robbins, Inc., a New York corporation, and 
that he was actively engaged in the conduct of the business 
from 1903 to 1925, first being employed by McKesson & 
Robbins, a partnership from 1903 to 1908, a partner from 
1908 to 1916, and a director and secretary of McKesson & 
Robbins, Inc., of New York, from 1916 to 1925 

The notice alleges that the trade mark sought to be reg 
istered was not used as a trade mark of the applicant, or 
its predecessors from whom it derived title, for ten vears 
preceding February 20, 1905, as claimed by the applicant, 
} 


na 


was not used by the applicant prior to April, 1927 


The Federal Trade Commission has hedged with con- 
ditions its rule which provides that a hearing shall be 
granted to a respondent before the Commission’s board of 
review recommends issuance of a complaint alleging resort 
to unfair methods of competition. The amended rule sets 
forth several circumstances which, if present, shall justify 
the board of review in submitting any case to the Com- 
mission with a recommendation for issuance of a complaint 
without affording a hearing to the respondent to show cause 
why the complaint should not issue. 

No hearing is necessary, the Commission rules, if the 
respondent has fully set forth his side of the case to the 
Commission's examiner; or if the alleged unfair practice 
is so fully established and is of such a character that in the 
nature of the case the respondent could advance nothing in 
extenuation; or, if to delay issuance of a complaint to afford 
the respondent a hearing might result in the loss by the 


Commission of its jurisdiction 


Magazine and “Reducine” Maker Cited 


McGowan Laboratories, Inc., of Chicago, makers of “Mc- 
Gowan’s Reducine,” and the: Womanhood Publishing Cor. 
poration, of New York, have been ordered by the Federal 
rade Commission to cease and desist from using false 
and misleading statements made in advertising the product 
in True Romances, a magazine published by the Womanhood 
Publishing Corporation. According to the Commission’s 
findings, McGowan Laboratories, Inc., stated in its adver- 
tising that any one may be freed from every ounce of “un- 
welcome flesh” and that getting thin is made “pleasurably 
simple and easy” for any one by simply applying “Reducine,” 
a cream that “dissolves all excess fat by a harmless chem- 
ical reaction.” The Commission found that these state- 
ments were false and the cream useless for the purposes 
claimed. The Womanhood Publishing Corporation know- 
ingly became a party to the scheme for defrauding the pur- 
chasing public by publishing the advertising in its magazine, 
the Commission held. 

The Federal Trade Commission has received from the 
Pepsodent Co., of Chicago, a reply to its complaint charging 
the company with securing maintenance of fixed resale prices 
by co-operative methods. The firm’s answer asserts not 
only that it does not seek the co-operation of its customers 
in enforcing maintenance of prices but does not have any 
system for the maintenance of specified uniform resale prices 
at which its product shall be sold at wholesale and retail. 
The company informed the Commission that not since July, 
1924, has it taken any measures to maintain suggested re- 
sale prices. The company specifically denies that it has re- 
fused to sell its products to any dealer. whether iobber. 
wholesaler, or retailer, because he failed to maintain resale 


prices 


May Imports of Toiletries Smaller 


Imports of soap and toilet preparations, cosmetics. per- 


fumery and perfume materials were generally smaller in 





































































































































































































































































































































































































268 


AMERICAN 


May than in May, 1926, but the slight decline did not af 
fect the lead which imports to date this year have gained 
last 


over year Total imports in May had an aggregate 
value of $454,982, against $471,007 in May, 1926. Soap 
imports decreased, shipments of castile, toilet and other 


soaps from abroad having a value of $28,581, $33,822, and 
$12,590 respectively, as compared to May, 1926, 


values of $31,695, $42,789 and $25,328. 


import 


May imports of perfumery, bay rum and toilet waters 
had a value of $82,063, against $103,739 in the correspond- 
ing month of last year; and imports of perfume materials 
had an aggregate value of $181,755, against $184,403. Im- 
ports of cosmetics, powders and creams dropped more than 
other items, imports during May 


290 Fre 
$29,758, 


having a value of only 
as compared to $40,048 in May last year 

First Five Months of Year Show Gain 

imports of 


Total 


already are more than one-third larger than in the corres 


soap and toilet preparations this year 


ponding period of last with an value ot 
$3,405,106, in the 


pared to $2,534,202 in the same period of 1926. 


year, aggregate 
1 
I 


first five months of the year, as com 


Large imports of perfume materials have accounted prin- 


] 


five-month period 


$686,038 


cipally for this increase, imports in the 


having a value of $1,193,582, against Soap im 
portations, particularly toilet brands, also have been larger 
Imports of toilet and fancy soaps had a value in the five 
months ended with May of $231,928, as compared to $162,- 
214 last year; castile soap imports had a value of $149,968, 
as compared to $121,186; and imports of other soaps, $99,- 
385, as compared to $134,709. 
cosmetics, powders and creams, has been about the same, 
1927 of $317,054. 


against $306,214 in the corresponding period of 1926 


The volume of imports of 


with a value in the first five months of 


Exports for May Show Increase 


Larger exports during May of soaps and toilet prepara 
tions, with a value of $1,573,835, as compared to $1,325,398 
in May, 1926, brought exports to date this year to a total 
exceeding exports in the corresponding period of last year 
May exports of toilet and fancy soaps had a value of $268, 
771, against $232,554 in May, last year. Export shipments 
of laundry soap during the month had a value of $389,604 
as compared to $308,706 and exports of other soaps in May 
totaled $140,841, 


ing month of 


is compared to $90,638 in the correspond 


last year. Exports of perfumery and toilet 
waters also were larger in May than a year ago, having a 
value of $35,509, as compared to $26,026. Exports of talcum 
and other toilet powders were smaller than last year, with 


a value of $134,772, as compared to $142,162. 


Cosmetic Exports Are Larger 


May exports of creams, rouges, and cosmetics were con- 
siderably larger than in May, 1926, having a value 


049, 


of $158, 


as compared to $117,502. Export shipments of dental 


creams totaled $275,450, as compared to $267,668; 

other dental preparations $24,426, as compared to $34,876 
Exports of toilet preparations of other descriptions had an 
aggregate value in May of $146,413, as compared to $105 


266 in May last year 


The export trade in soaps and toilet preparations as a 


whole in the first five months of 1927 has been well main 
tained, having an aggregate value of $6,841,466, as com- 
pared to $6,759,186 in the corresponding period of last 
year. Some ground has been lost in soaps. Exports of 
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toilet and fancy soaps in the five-month period had a value 
The 
export value of laundry soaps was $1,564,360, as compared 
to $1,572,172; and of other soaps, $488,044 as compared to 


$588,639. 


of $1,174,237 this year against $1,224,587 last year. 


Five Months of Toiletry Exports 

Exports of perfumery and toilet waters during the five 
months ended with May had a value of $146,974, as com 
pared to $157,942, in the corresponding period of last year. 
Ixport shipments of talcum and other toilet powders like 
wise have decreased slightly, exports during the first five 
months of the year totaling $658,437, as compared to $722, 
197. The 


metics has gained, with a total during the five-month period 


export trade in creams, rouges and other cos 
this year of $693,859, against $559,256 last year. 

Dental cream exports also have expanded, with an aggre 
value for the 


gate five-month period of $1,351,125, against 


$1,208,956 in the corresponding period of 1926. Export ship 
ments of other dental preparations declined, having a value 
or the five-month period of $143,922, as compared to $162,- 


‘ 
555 last 


year. Exports of other toilet preparations in the 
irst five months of 1927 had an aggregate value of $620,- 


508, as compared to $562,882 in the corresponding period of 


Trade in Essential Oils Bigger 


I-xports of essential and distilled oils in May included 
20,036 Ibs. of oil, valued at $79,517; and 251,- 
463 Ibs. of This was an in 
crease of 25 per cent over May, 1926, exports of 3,010 Ibs. 
of peppermint oil, valued at $45,962, and 262,508 Ibs, of 
other oils, valued at $93,249. 

The months of this 
year amounted to 77,440 lbs., of peppermint, valued at $338,- 


532 


peppermint 


$92,529. 


other oils, valued at 


export of oils during the first five 


and 1,656,325 pounds of other oils, with a value of 


$492,555; against exports in the corresponding period last 


year of 10,267 lbs., of peppermint oil, valued at $137,305; 
and of other oils amounting to 1,151,559 Ibs., valued at 
$504,870. 


Essential oil imports in May had a value of $605,196, as 
compared to $345,510 in May last year. The increase of 75 
per cent is attributable to the small imports last year rather 
than to any unusually large purchases in the current May 
Imports during the first five months of the year had an ag 
4 $3,011,781, as compared to $2,999,866 in 
the corresponding period of last year, 


gregate value 


Imports of Aromatic Chemicals 


June imports of aromatic chemicals amounted to 12,065 


$16,430, as compared to 
May imports of 19,820 pounds, valued at $22,827. 


pounds, with an invoice value of 


Imports 


acetate; 785 pounds of cinnamic 


alcohol ; 
of geraniol; 753 pounds of hydro 
xveitronellal ; 330 pounds of isoengenol: 196 pounds of jacin- 


tholine ; 165 pounds of 


288 pounds of 
cironellol; 2,176 pound 


jasmone ; 300 pounds of laurine pure; 


1,714 pounds of linalyl acetate; 274 pounds of nelkena; 281 


pounds of oak moss; 121 pounds of oak moss concrete 


natural; 154 pounds of rose; 150 pounds of soap 


- 45 pee ° 
ase, 9.0/0 pounds of 


and 100 pounds of violet 
Discouraging Mosquitos 
Mosquitos can be discouraged from squeezing their way 
through screens by rubbing the screen with oil of cedar or 
il of lavender 
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The Practical Side of Packaging 
Continuation of the Article on Methods and Machines 
by F. C. Chase 
E.R. Squibb & Sons 


\ TILL another type of machine which can be obtained 


both semi-automatic and automatic is what is known 


as the vacuum filler. The bottles are sub- 
jected to a partial vacuum which draws the liquid 
into a bottle through a tube or stem up to the 
level of the bottom of the stem. At this point 
no more air is pulled out of the bottle, but excess 
liquid is. On a semi-automatic machine the bottles 
are withdrawn or the stems withdrawn depending 
upon the make of the machine. 

On an automatic machine the timing and vacuum are ad- 
justed so as to complete the filling just before the bottles 
leave the machine. One of the big advantages of this type 
of machine lies in the fact that air is pulled thru the 
after the bottle leaves it so that the liquid 


adhering to the stem does not fall on the outside of the 


stem even 
bottle or on the machine but is drawn back into the system. 
Another that a broken bottle does 
not allow vacuum to be formed in it; consequently no liquid 
is pulled over. 
filled measuring 
and siphon machines, unless the latter also make use of 
will fill bottle. Of 
if the crack is not big enough to admit air when vacuum 


feature is cracked or 
Such a bottle passes along without, being 


and can be taken out of line. Gravity 


vacuum, a cracked or broken course, 
is applied to the bottle, it will be filled evea on a vacuum 
machine. A vacuum machine is generally faster in operation 
than those of the other types. You do not rely on a few 
inches or perhaps a foot or two of liquid head, but rather 
on a vacuum up to fifteen inches which corresponds to about 
seven pounds pressure forcing the material into the bottle. 
This is a big advantage on liquids of high viscosity and 
friction. Very often such a machine will handle material 
bordering on our class known as “semi-liquids.” 

\ recent modification of the vacuum machine has been 
brought out which has, for some purposes, the advantages 
of both the 
measures the liquid and deposits it into the container as 
the latter around. At the 


been deposited the small 


measuring and the vacuum machines It 


moves moment the liquid has 
amount adhering to the 


is sucked back into the supply tank by suction. 


stem 
This sort 
of machine is admirable for filling large cans which have 
a tendency to get out of 


shape or even collapse on a 


Accuracy is obtained and drip eliminated. 


vacuum machine. 
Where the containers, even if cans, are small, say quarts 


or under, it is generally possible to use the ordinary 
vacuum machinery, which is as accurate if the containers 
happen to be of the type which permits uniformity in manu- 
facture. 
Semi-automatics and Full Automatics 
Semi-automatic liquid 


straight-line machines. 


fillers are built as 
That is, a group of bottles 
erally from four to cighteen are placed under a manifold 
built on gravity, measuring, siphon, or vacuum principles. 
The group is filled at one stroke, pushed out of the way 
and another row placed under the head. 


generally 


gen- 


There are many 


adaptations of which are 


this method, some of easy to 
manipulate and other very awkward necessitating a num- 
ber of manual operations which slow up produc- 


tion. lf 


a semi-automatic machine 


must be used 
in the interest of economy of investment, be sure 
to pick one with the fewest motions; one 


a row of 


where 
discharged and 


| bottles is 
| pushed in with one lever motion. Some semi- 
4 


another row 
automatic machines depend upon a manually con- 
trolled lever for raising and lowering the mani-- 
raising and lowering the 


fold head or for bottles, 


others employ a motor-driven device timed as a rule. 


while 


Full Automatic Machinery 


lull automatic liquid machinery of the various types 
mentioned are built either straight line or rotary, some- 
times depending upon the manufacturer and sometimes de- 
pending upon the type of package to be handled. In gen- 
eral we believe in the rotary type of apparatus because 
it gives an uninterrupted flow of bottles from the machine, 
it is easy to feed, and seems to us a more simple machine. 
‘he straight line machine groups of bottles 


which necessitates backing up somewhere on the delivery 


discharges 


belt or conveyor in order to be best handled by a capping 
machine. Where bottles are corked the straight line ma- 


chine is not subject to this criticism 


Recently the rotary 
point where their 
the equal of the straight line machines. The 
at high speeds, say over one hundred per minute, 
motion of the machine parts. It is 
seldom that this speed is used, except on soft drink lines 
for which special machinery has been developed which will 
not be discussed. 


machines have been developed to the 
speeds are 
latter 
rapid 


require less 


In fact speeds in excess of seventy per 


minute are uncommon because cartoning machines, cap- 


pers, wrappers and other package assembly machinery can- 
not exceed this speed successfully. The rotary machines take 
each bottle around on a “table” there being several bottles on 
this table at the same time, the number depending upon 
whether it happens to be an eight stem, sixteen stem or 
more. The bottles are carried off the table by means 
of discharge wheels or guides as the case may be onto 
The space sep- 
arates each bottle which permits an operator or operators 


the discharge conveyor. same amount of 


to put the caps on, allowing them the same fraction of a 
minute for each cap. 


Simplicity of Operation 


Again, where automatic hopper fed cappers are used, 
A good automatic ma- 
chine should be so built as to require no operator other 
than the ones putting bottles either onto the machine or 


onto a where the 


this is not of extreme importance. 


conveyor machine is provided with a 


In fact, where a bottle 
washer is used which provides automatic discharge, it is 
What- 
ever machine is purchased should be provided with an auto- 


star-wheel or registering device. 


entirely practical to have no operator on the filler. 








\MERICAN 






PERFUMER & ESSENTIAL OIL REVIEW Jury, 1927 








matic stop Of o1 nd or another in case of a jam which is generally necessary to purchase a machine which has 
might be cause ttle or by 1 ( ‘ z very large capacity on free flowing liquids but is necessat 
idjustment on tl ttle registering wheel \utomati in order to obtain even modest output on a cold viscous liqt 
liquid fillers, particular] f the vacuum type, if caretull furthermore, should you be using a machine of mod 
selecte s to re na clu i ess OL capacity on a cold viscous product your are very likely 
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getting the most out of it, if the product can be heated 
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a paCnagre issembpi ie to decrease its viscosity 









. . om Control of the temperature may be handled in sever 
Handling Viscous Liquids Sr ens FaRe eee) ee ‘ 
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viscous and others .are put out in the form of suspension 









and still others as emulsions. Undoubtedly 


following 
suggestions would occur to the reader, but for the sake ot 
completeness we are going to bring out a few points from 





ur own experience which may be taken for what they ar¢ 





1 


wortn 














[his is a classification of liquids which will be imme 


diately objected to by my scientific friends on the grounds 
that all liquids are viscous. We quite agree, but insist on the 
classifications since most of us picture maple syrup, glycet 
ine, oil, as being viscous; water, alcohol, gasoline as non 
viscous. Furthermore, most of us would say that a viscous 
liquid is “hard to pour.” We are thinking, therefore, ot 
products which are “hard to pour.” It should not 


be forgotten, however, that a great many viscous liquids 






which are hard to pour cold are very readily poured hot 


It is, therefore, usually well to consider whether or not it 







is possible to heat the product to a point where the viscosity 
decreases to the point where it does not prevent filling as a 
free-flowing liquid. If heat does not injure the product, , ; 

; : eee Rotary Vacuum Liourip FILLter WITH 
and the temperature required is not such as to make its ; 







{ 


ia sa ; : CorKING WHEEI 
filling difficult because of the temperature, it usually pays to ' 


do so. Heat does cost some money. Your engineer will ways. You may install a constant temperature tank im- 





mediately preceding the machine or preceding the filter if 
you are contemplating installing one. This tank should 
be provided with a steam jacket and insulated well. There 
should be an agitator, preferably of the propeller type, 
installed through the side of the tank, or through the dished 
or bumped top with sufficient power to keep the material 
in good but not too rapid circulation. The tank should 
be equipped with an indicating thermometer of dial type, 


the latter being located conveniently for the foreman to see 








It is used, not to regulate the temperature but rather to 


check the functioning of a diaphragm temperature regula- 
tor which is put in the steam line. These are purchasabl 








from several concerns with the assurance that they will 
maintain the inside temperature at plus or minus one degre 
Fahrenheit ° 

Not all liquids which lose much of their viscosity when 
heating can be properly handled on a liquid filler. The ex 





: , . : . ceptions to this are, first, that ofte > container is not 
Srraicgut Line Vacuum Liguip Fitter WitH CorKING I , ons ee Cee the con — 
DEVICE suitable for use on a liquid filling machine. For instance, 






a vacuum machine is not satisfactory for filling cold cream 


be glad to figure the cost of raising the temperature from into jars. It is possible to use a liquid measuring machine 










“room” to that required to filling readily. Specific heats of for filling cold cream into jars. It is also possible to ‘ill 
the material must be taken into consideration, since they liquid cold cream on a type of machine which is funda 
vary with the product and affect the amount of steam re mentally a semi-liquid filler. In making a decision as to 
quired for doing the heating which machine is best suited it is wise to look over 


Failure to heat the product to the temperature best suited relative mechanical advantages and features of both 






types 
for filling generally means one or more of several things. In since they are, in such cases, of great importance. The 
the first place it may be necessary to use a machine designed semi-liquid machines will be discussed later on under that 
for “semi-liquids” which as a rule does not have the produc- heading. A second exception to the inadvisability of heat 






tion for dollars spent that a liquid filler has. In the second %™g Viscous material always in order to render it f 
place, if it is found that a semi-liquid filler is not needed, it 


ree 





(Continued on Page 276) 
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an Extensive Line 
and Should Each 


by Leroy 


Is 







S circumstances always alter cases, and as the aims, 





methods, experiences and achievements of individuals 





differ so widely, there are many business 





questions of importance which have never been 





settled, and in all probability never will be. 





One of these questions is that of the opportuni- 





ties for success in the business of manufacturing a 
S 





“family” of items instead of one item, or a very 





few. Another question is, if a family of products 


is marketed, whether each of them should show an 






individual profit. 





Although these are separate questions, their correlation is 





obvious, and it will be found both interesting and useful to 





consider them at the same time. It should be understood, 





though, that this discussion must be conclusive only as to 





there will always be exceptions 
to any rules which may be laid down. About all that can 
be accomplished is to furnish food for thought by stating 


general business principles ; 







the results of a wide range of observation, extending over a 





considerable period of time. 






Reasons for Desiring to Market a “Family” 





The reasons why the manufacturer desires to market a 





“family” of products, and the prevalent feeling on the ques- 





tions of profits in such a business, are mainly as stated in 





the numbered paragraphs which follow; and the comments 





upon each of these paragraphs may be helpful to the manu- 





facturer to whose problems they are applicable. 
(1) It is natural that the manufacturer should desire to 
produce a complete, well rounded line of products. 






There is no use arguing against human nature. The 





man who has a talcum powder that has proved profitable, or 
that he feels morally certain will prove profitable, can hardly 





be blamed for his ambition to produce a full line of toiletries 
of which he may be equally proud, and which will add both 

He 
Neither the reputation of a 






to his fame and his fortune. may well be warned, 





though, to watch his 


talcum powder or the fortunes of its owner will be enhanced 


step. 






by a face cream which proves a “flop.” 
In considering the marketing of a “family” of prod- 





(2) 





ucts, many manufacturers hold that its sale will cost little, 





if anything, extra: that the salesman calling on a customer 





may as well offer a dozen items as only one or two, and 
offers the greater the likelihood 





t 


that the more items he 





his getting an order. 
A whole book might be written on this question. 





I lere Is 





a thought which may throw a new light on it. Suppose one 






of your salesmen were going out on the road with your line, 





and should come to you with the proposition that he be per 
Doubtless your 






mitted to carry a cough syrup as a side line. 





reply would be something like this: 
It’s true, as you say, that cough syrup 





“Nothing doing! 
doesn’t compete with our goods; 





but I won’t have you divid- 





ing your time, thought, energy and salesmanship between our 
and 





goods and somebody else’s. Your job is big enough 


hard enough without taking on anything else. I 





want every 
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The “Family” of Toilet Articles 


0 f 


Item 
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Advisabie 
Pro fit? 


Products 
Show a 


Fairman 


ounce of your energy, every moment of your time, every bit 
of your ability as a salesman 

Now, what would be in the back of your head 

when you delivered that little oration? Sales and 

profits. You would feel that if the salesman’s 

time, energy and salesmanship were divided, his 

sales of your goods, and therefore your profits, 


would suffer. Very true. But what happens when 
his time, energy and salesmanship are spread over 
a dozen products, even though they are all yours? 
Especially if only two or three of the dozen really amount 
to anything in volume of sales, and in profits? There are 
several possible answers to that question, dependent upon cir- 
cumstances. It will be wise to figure out just which answer 


fits your own particular case 


Difficulties in Economic Distribution 


Among the circumstances to be considered is, of course, 


the fact that it is difficult, and constantly becoming more 
difficult, to economically maintain a sales force on only one 
product, even if it be a product which commands a large 
volume of business. And if you depend on the jobber, you 
get only divided time and energy, anyway. 

(3) Many manufacturers feel that the administration of 
a business costs no more and is no more difficult if a family 
of products are manufactured, than if the line consists of 
only one, er a few, products. 

This is a fallacy. No man can be in two places at once, or 
successfully divide his best thought and attention to a number 
of different business problems. And a larger executive staff 
costs more and is more difficult to manage. 

(4) It sometimes is true, or apparent, that a “family” of 
products will keep a factory busy all the time; whereas one’ 
product, or a few, will not do so, especially if seasonal 
in character. 

This sort of situation hinges so greatly upon individual 
conditions and circumstances that it is hardly worth while to 
apply to it any general principle. 

(5) It is often claimed that a multiplicity of items does 
not materially increase overhead; may, in fact, reduce it as 
applying to the products which constitute the bulk of the 
business. 


\ wrong way of figuring. Every item produced in a 


factory, and phase and department of the activities 
conducted under its roof, must bear its proportion of over- 
head. 


te meeting this charge, shifts the burden upon the business as 


every 
Any item which does not make the profits essential 


a whole. 


Usefulness of Free Goods Doubtful 


(6) It is often claimed that subordinate items are useful 
as free goods, and thus help to secure more orders or larger 
orders for the main items in the line, without either real or 
apparent price cutting as applied to the latter. 

Here we open up the question as to whether or not it is 
ever advisable to give away goods, and the further question 
as to the ultimate fate of goods which are utilized chiefly 
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for such purposes, The free goods problem has been suffic- 


‘ently discussed in previous articles, the secondary phase of 
the question has its own importance. 


2 
If, for example, you 
have two or three minor items which you habitually use as 
free goods bait, you thereby stamp those items as of negli- 
gible value, not to be taken seriously by the trade. 

more of them may turn out to be far from negligible. 


One or 

They 
may have just the quality or individuality that tickles the 
public fancy. They may develop unexpected popularity, and 
disclose the most inviting possibilities, in so far as the ulti- 
mate consumer is concerned. If such is the case, you have 
placed a serious obstacle in their path by teaching the trade 
get them for nothing. They will be easy to give 
hard to sell. In 


and money to sell, and if you don’t get 


to expect t 


away, but mighty any event, they cost 


money to produce, 


that money back the costs involved are saddled upon the 
business as a whole. 
(7) Another statement which is often made is that it adds 


little or nothing to the cost of newspaper and magazine ad- 
vertising to mention briefly all the items in a line of 
merchandise, and that a demand for them can thus be created 


without increasing the advertising appropriation. 


There isn’t much to this argument. Space used to list, or 


describe, a number of items costs money, especially if any 


attempt is made to show the packages. The sales made by 


this sort of advertising are usually commensurate with the 
amount of space used to describe the goods. The theory is 
that if you use nine-tenths of generous advertising space in 
alluring pictures and appealing copy relating to the principal 
item, the selling value of the 


over to the remaining one-tenth, 


space and its contents carries 


in which your minor items 
are listed, and thus helps greatly to sell the latter. 


There is some truth in this, but there are other factors to 


be considered. It is a settled principle of advertising that it 


is unwise to advertise two different articles in one piece of 


copy. There are good reason Presenting two articles of 


>. 
merchandise to a prospective customer at the same time, 
either over the counter in a store or in space in a magazine 


or newspaper, sets up a conflict of ideas in the customer’s 


mind. He can’t think of both at the same time, so he thinks 


of them alternately, and goes from one to the other and back 


again. While this is going on, the impression which you 


have made by the article you most desire to sell becomes 


dimmed and uncertain, the effect of your careful presentation 


is minimized or nullified altogether. It may be the case, too, 


that the customer only has money enough to buy one article, 


and, failing to decide easily which of two or several he had 


rather have or needs the most, winds up by buying neither 


This is a familiar situation in stores, and it applies with still 


more force in advertising, where there is no salesman to use 


his personal influence, to si 


ze up the situation and act accord- 


ingly, and where the prospective customer doesn’t feel that 


as he has taken up a lot of a clerk’s time he ought to buy 


something. 


The above applies, it should be stated, only in cases where 
pur- 


You can logically and successfully advertise both a 


the different articles advertised are used for different 
poses 
rouge and a lipstick in the same space; the customer needs 
But 


such kinship between a talcum powder and a perfume 


both to achieve a nearly identical purpose. there is no 
they 
belong to the same family, but to widely different branches. 
Each may used with no reference whatever to the other. 
(8) It is quite generally agreed that circulars advertising 


subordinate items, packed with the principal items in the line, 
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sell the former at no cost except the bare expense of printing 
and enclosing. 

In many cases this is true; although the number of people 
who throw away such package enclosures without even open- 
ing them is distressingly large. If circulars or booklets thus 
enclosed are handsome enough, they will quite generally be 
read and even kept, but the expense of making advertising 
material beautiful enough to insure this is often prohibitive. 

It should also be borne in mind that advertising material 
of any kind, devoted to other products, should not be packed 
with high priced goods. It tends to cheapen the goods, and 
offends the class of people who buy them. 

(9) In the of products, there is a 
prevalent impression that if the business as a whole shows 


case a family of 
a satisfactory profit, it is immaterial that certain minor items 
in the line show no profit or may, indeed, be marketed at a 
loss, 


Here we come to the nub of the whole matter. 
facturer finds that 


If a manu- 


his business pays him a goodly profit 
year after year, it is natural that he should be satisfied. It 
is making money that he 


is not doing business the right way. 


isn’t easy to convince a man who 


Nevertheless, I have never heard a satisfactory argument 
for doing business at a loss. An item that doesn’t pay rep- 


resents business done at a loss. 


That fact remains a fact, no 
matter how much money you may be making on other items. 

The object in doing business is to make all the money you 
honestly and legitimately can make. Anything less is not 
satisfactory. 


just that 


\nd every item that is sold at a loss, substracts 


much from the profits which the business could 


and should make. 

The argument that a piece of goods marketed at a loss 
helps sell other items that are profitable won’t hold water 
Even if it is true it proves nothing. If it is good enough to 
make, good enough to meet a public demand, good enough to 
help sell other merchandise, it is good enough to warrant a 
price that provides a reasonable If it isn’t 
demand and justify a_ price 
to make, 


more 


margin of profit. 
good enough to meet a public 
that includes a profit, it isn’t good enough and 
should be lopped off before 


money. 


it wastes any time and 

It is sad but true that there is many a manufacturer who 
doesn’t know, for sure and certain, whether all the items in 
his He He 
should have cost sheets which will tell him, and they should 
be He be shocked t 
find the actual loss ot his items entail, and the 


When he 


a weak sister will go over- 


ling 


are moneymakers or not. should find out. 


absolutely accurate to the cent may 


which some 


burden they throw on his business as whole. 


a 
sees the facts as they are, 


id 


many 


business will be 


board, and _ his in a much more healthy 


condition. 


California Citrus Oils Abroad 

In a report prepared by the Chief of the Chemical Labora- 
tory of the Messina, Sicily, Chamber of Commerce, mention 
is made of the fact that fair quantities of Californian orange 
It 
also stated that large stocks of Californian orange oil are 
now stored in London and are being offered at a lower price 
than is quoted for Sicilian oil. This entrance into markets 


oil and terpenes were imported into Italy last year. 1S 


controlled exclusively, heretofore, by the Sicilian essential 


oil producers is viewed with decided concern by Messina ex- 
porters and it is proposed to combat it by means of scientific 
articles, to be published in all of the leading trade journals 
throughout the world. 


cked 


and 
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East Indian Sandalwood As Raw Material 


By W. A. Poucher, London 
Author of 


‘Perfumes, Cosmetics and Soaps” 


N the paper on Western Australian sandalwood oil I men- 
tioned some of the uses to which sandalwood has been put 
for many years. In India one might almost 
classify this wood as one of the most sacred sub- 
stances used by the Hindus and Parsees. In their 
religious rites it is indispensable; when cremating 
their dead it constitutes one of the most important 
items of fuel; at their social functions its perfume 
always pervades the atmosphere, and in skin dis- 
eases, the natives regard it as a great specific 
(ground down with water and used as a lotion). In the 
latter case it does not appear to be clear whether the relief 
obtained is due to the evaporation of the water with a 
consequent cooling of the skin, or whether any constituents 
of the sandalwood have, in fact, any dermatological value 
The fact remains, however, that sandalwood has from time 
immemorial been highly esteemed for all the above purposes, 
and we may take it therefore that in this article we are 
dealing with one of the most important substances produced 
in the British Empire. 

East Indian sandalwood oil is obtained by distillation from 
the heartwood and roots of Santalum Album. Linneus, an 
evergreen tree attaining a height of 30 to 40 feet and found 
distributed throughout the mountainous districts of Mysore, 
Coorg, Caimbotore and Salem (India) and of the Dutch 
Indies. Its growth is most prolific at elevations up to 3,000 
feet above sea level, and for its nourishment, it depends upon 
the adjacent undergrowth. The tree is therefore a parasite, 
and as such it eventually kills the plants upon which it has 
lived. Sandalwood flourishes best in soil which is porous 
and not too heavy. This enables the roots to spread readily 
and in some cases they have been found to extend 150 feet 
Growth is stunted when the trees are too close together 
because the host plants then have to provide nourishment 
for too great a number of parasites. Vigorous and healthy 
host plants mean quicker growing sandalwood trees. They 
obtain their food through the disc-like suckers on the ex 
tremities of their roots, which become attached to the host 
plant. 

The one great enemy of the sandalwood is a form of blight 
known as “Spike.” The trees appear to die, but on close 
inspection of the branch extremities, small clusters of spiked 
leaves appear. The tree eventually dies. Whole areas have 
been obliterated by this infection. The greater part of 
Mysore is still free from it however, the most affected 
area being south of a line drawn due East from Coorg 
The cause of this disease is still unexplained. According 
to the experiments of Coleman’ it does not appear to be 
transmitted externally, but by way of the haustoria 

For distillation purposes, fully matured trees showing 
signs of natural death from old age are felled for prefer- 
ence. The most esteemed part of the tree is the heartwood 
and roots since it contains the greater part of the essential 
oil. The soft wood, bark, etc., are therefore removed and it 


is estimated that approximately one-third of the felled 

weight of the tree only is of real commercial value. This 
part is therefore sawed into billets, etc., sorted and 
stored, according to the following classification— 
Ist roots, 2nd billets, 3rd jaypokal, 4th chieta, 5th 
sawdust. 

This division of the raw material is based pri 
marily upon the oil content, and secondly upon its 
local use for carving, incense, etc. 

Sandalwood is State property in Mysore and 

Coorg. In Madras, while private ownership is recognized, 
production is almost a monopoly of the Government forest 
reserves. In pre-war days all wood collected during the year 
was sold by public auction, the quantity averaging about 2,750 
tons, According to C. W. E. Cotton, of Calcutta, about 20 per 
cent of this amount was consumed locally, being utilized 
for the purposes indicated above. The average price ob- 
tained until 1912 was about £33 a ton, but in this and the 
following year nearly £63 a ton was obtained. This enhance- 
ment in the price was due to keen competition on the part of 
German buyers who endeavored either to obtain a monopoly 
of the supply or to acquire sufficient reserves in anticipation 
of “The Day,” when supplies would automatically become dif- 
ficult to obtain. In 1914 the auction was almost a fiasco. In 
1915 prices became nearly normal again and in 1916 Amer- 
ican purchases forced up the price to over £56 a ton. The 
instability of the market induced Sir Alfred Chatterton, 
Director of Industries for the Mysore Government, to under- 
take their own distillation of the oil in 1916 at Bangalore. 
This proved so successful that another larger factory was 
built in the city of Mysore. It is estimated that nearly 75 
per cent of the wood of Santalum Album, L. is produced in 
Mysore 

The value in 1917-18 of the wood sold in Madras is 
placed at £35,000, while in Coorg during the same period 
300 tons realized a like amount. Should these administra- 
tions suspend their auctions by an arrangement with Mysore, 
a practical monopoly of the product would then be effected 
by the Mysore producers. 

The distillation of sandalwood oil by crude methods and 
with imperfect apparatus was carried on for many years at 
Kananj in the United provinces, where many of the attars 
based upon this oil were also prepared. Production was 
rst commenced in London nearly 100 years ago when it was 
used exclusively as a perfume. The first buyer employed it 
to impart the distinctive odor to transparent soap, the fame of 
which has become world wide. The clinical application of 
the English oil was first made by Dr. Thomas B. Henderson, 
of Glasgow, as early as 1865, but it did not appear in the 
British Pharmacopoeia until 1885. It seems probable that a 
London firm were the first European distillers of sandal- 
wood, but in the course of time other Continental distillers 
entered the market with their products, one of which has 
become equally well known. 


2 AMFRICAN PERFUMER, 1924, 627. 
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In 1898 the B. P 


for sandalwood oil: 


laid down the following “Characters and 


Tests” 
0.980 
...-not less than —16° 
—20° 
It forms a clear solution with 6 times its volume of 
15°C) 

Now English oils from selected wood drawn in water stills, 
found to the per- 
On the 
are qualities of wood and chips which are 


Specific Gravity @ 15°....... to 
Optical rotation in 100 m/m 
not more than 


70% alcohol 


which are have the highest value from 


fumers’ point of view, conform to these limits 
other hand, there 
undoubtedly sandalwood, but do not yield oils which are as 
soluble and the optical rotation of which does not fall within 
these somewhat narrow limits, although clinically there is no 
objection to them 

To meet the demand therefore of distillers who practised 
a wider selection of wood and used quicker processes of dis- 
tiliation, the characters and tests of the 1914 Pharmacopoeia 
taken at the 


were relaxed in permitting the solubility to be 


higher temperature of 20°C, lowering the optical rotation to 


13° and widening the limits of specific gravity. These are 


now as follows 
*Specific Gravity 0.973 to 0.985 
Optical rotation ae a 13° to —21 
Index at 25°( .. 1.498 to 1.508 
20°¢ iw- tae S 
..not less than 90% 


5 to 15 


Refractive 
Solubility in 70% alcohol @ 
Total Alcohols 
Saponification value 


give 65 to 0.980 at 25° 


* The U. S&S. P 


Although the tests are more numerous, more elaborate and 
demand more skill in execution, they include medicinal oils 
which are not necessarily the first choice of the skilled per- 
fume chemist 

The yield of sandalwood oil from the wood varies from 
21% per cent to 5% per cent; roots as a rule giving the 
highest and chips the lowest yield. 
up its distillation 
high, owing to this low and small yield. 

East Indian sandalwood oil is a yellowish viscous liquid 
Its application 


The wood does not give 
therefore being 


oil freely, the cost of 


having the typical heavy characteristic odor. 
in perfumery, though wider, is on the same lines as those 
Australian oil last month 


indicated under Western 


Preparation of Piperonylic Acid from Piperonal 

Piperonylic acid, according to E. Cattelain, is obtained by 
adding to a solution of 10 gm. of piperonal in 600 cc. of 
water of 70—80 deg., gradually by shaking, a solution of 
15 gm. of KMnQ, in 300 cc. of water. . After cooling the 
solution is drawn off, is evaporated to about 500 cc. and 
after 24 hours is separated on a filter from the small quan- 
tity of unchanged piperonal. The yield of 70% of piperony- 
lic acid is recrystallized and decanted from alcohol. 


Respects or Resents 


It is unwise to let man always see his greatness without 
occasionally showing him his littleness; and very unwise t 
uncover his faults without giving him credit for some of his 
virtues, says Silent Partner. 


then 


keenly sensitive over his wrong moves is conferring a favor 


Making a man sensible of his right moves and 


upon him. 


The big man will respect such service and the small man 


will resent it 
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Flower Waxes 


J. F. S. Straman (Pharm. Weekblad, 1927, 64, 52—69) — 
The waxes examined were obtained during the manufacture 
of perfumes from the fresh flowers. The treatment con- 
sisted of extraction of the flowers with light petroleum; 
after removal of the solvent, the residues were treated with 
alcohol for removal of the odorous ethereal oils, the waxes 
from roses, jasmin, mi- 
mosa, Parma violets, and hyacinths were examined. Micro- 
scopical examination of the petals showed the waxes to be 


remaining undissolved, Samples 


present as outer protective coverings of the epidermis. The 


results of chemical examination were as follows: 


Wax Violet Mimosa Rose Hyacinth 
0.963 0.960 .929 0.956 
m.p osae Ie 59° $7.5" 48 
Acid value. 12.01 16.42 3.40 2.20 
Ester value 53.68 89.31 98 102.66 
Saponif. value. 65.69 105.73 3 104.86 
Iodine value 17.28 34.58 .87 55.76 
Composition 
Hydrocarbons 
Higher alcohols Tt 
Saturated fatty 
acids : ; 
Unsaturated fatty 
acids.... 


Jasmin 
0.932 
60° 
5.40 
55.50 
60.90 
40.26 


46.95 51.90 20 25.42 
25 23.90 70 25.02 


49.85% 


14.35% 


34.99 14.20 ? 27.66 21.31% 


5.80 8.00 19.14 14.50% 


The hydrocarbons in each case seemed to consist almost 
entirely of Untriacontane, C;,Hes, the m.p. and mol. wt. being 
reasonably close to those of this material; the analyses in 
all gave The higher fatty acids consist 
chiefly of cerotic acid, and of the lower acids only acetic 
Mimosa wax and hyacinth wax 


cases low results. 


acid could be identified. 
also probably contain palmitic and stearic acids, but no vola- 
tile acids. The fatty acids from the rose wax were insuff- 
cient for separation, but only traces of unsaturated acids ap- 


peared to be present—British Chemical Abstracts. 


Physiological Properties of Isopropyl Alcohol 


From experiments on man and animals, it is found that 
isopropyl alcohol can be taken in reasonable amounts with- 
results. It was administered suitably diluted so 


out toxic 


as not to cause local discomfort. It gives rise to a form of 
intoxication, especially in the early period of the tests, after 
which in outward appearance the effects differ in no respect 
from the intoxication produced by ethyl alcohol. It is clear 
all 


established. In 


that in animals, perhaps cats, a_ tolerance 


quickly 


) _— 
We Cx. 


except 


the case of animals doses of 5 to 


mixed with an equal volume of water were admin- 


istered. With human subjects, doses of 20 to 30 cc. of 


alcohol, 50 per cent., slightly sweetened and flavored, 


Usually 


of the blood pressure, but sometimes a rise occurred. There 


the 


were given. the immediate effect was a lowering 


was little effect on respiration. All subjects reported im- 


mediately after the dose that a sensation of warmth was 


experienced. They became dizzy to a greater or less de- 


gree, but this was transient. In some cases the first dose 
occasioned drowsiness, but tolerance was quickly established. 
During the experiments acetone appeared in the urine, but 
disappeared as soon as the taking of the alcohol was inter- 


H.C. Fuller and O. B. Hunter (J. Lab. Clin. Med., 
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So Much For So Little 


Lisner Ih Touiet 


New York City.) 


Lisner, Scales Preparations 


I have often wondered how you could give so much for 
so little. It seemed that the old rate was entirely out of 
and it is with pleasure that | herewith our 


line enclose 


-heck based on the new subscription rates. 
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AMERICAN PERFUMER & ESSENTIAL OIL REVIEW 


The Constituents of Lavender 


Dr. A. St. Pfau Comments on Coumarin Content 
of the Oil and is Answered by 
Dr. C. Kleber 


R. ALEXANDER ST. PFAU of the laboratories of 

L. Givaudan & Cie, Vernier, near Geneva, writes as 

follows on the constituents of lavender oil in a 
recent issue of a prominent European journal,* taking is- 
sue with Dr. C. Kleber’s article which appeared in the 
February issue of this journal: 

“In the AMERICAN PERFUMER AND EsSsENTIAL O1L RE- 
view, February, 1927, p. 680, appears an article by C. Kle- 
ber, in which, inter alia, he states concerning the presence 
of coumarin in lavender oil obtained by extraction: “Cou 
marin is known to be present also in distilled lavender oils, 
but the concrete apparently contains relatively more of it, 
which is not only indicated by the odor, but also by the 
fact that from the alcohol-free residue from the concrete 
coumarin usually crystallizes out on prolonged standing.” 

“Some time ago I was able to establish that these crys- 
tals are not identical with coumarin. An “Essence con 
crete de Lavande” obtained from Grasse deposited crystals 
on standing, and these were drained off and dried on un- 
glazed porcelain; yield, 2.5 per cent of the oil; the actual 
content is certainly higher, for after about a year’s stand- 
ing a further separation occurred. The striking fact was 
at once observed that the substance was not soluble in hot 
water, as is the case with coumarin. 

“After a single recrystallization from 100 times its weight 
of water the product melted at 117—117.5 deg. C. It was 
a lactone, since it dissolved easily in hot alkali, and sep 
arated again unchanged on addition of sulphuric acid. In 
alcohol it was soluble with some difficulty: 1 gm. dis- 
solved at room-temperature first in 46.5 gm. of 95 per cent 
alcohol. The product was volatile in steam, but again not 
readily. The very persistent odor of the pure substance 
was faint and distinctly recalled that of coumarin. The lac- 
tone has a noteworthy influence on the odor of lavender 
oil obtained by extraction. 

21.465 mgm. substance gave 53.480 mgm. CO, and 

8.860 mgm. H.O 
Mol. Wt. according to Rast: 8.5 mgm. substance, 
94.9 mgm. camphor. A = 21 

»H.O 

Calculated C 68.16% H 4.58% Mol. Wt. 176.1 

Found ” 67.95% " 462% ‘ 171 
The product could therefore be identical with umbelliferone 
methyl-ether (7-methoxy-coumarin) 1, for which m.p. 117 

118 deg. is given in literature. The recations confirm the 
supposition. 

‘It was next subjected to melting with alkali. 2 gm 
were heated with 10 times that quantity of potassium hy- 
droxide to 200 deg. for one hour, until evolution of gas 
had ceased. From the products of reaction 1 gm. of an acid 
was separated by means of bicarbonate, and this gave a 
violet coloration with FeCl, and proved to be beta-resorcylic 
acid II. After recrystallization from benzene it melted at 


a cS 


-erfumer 
g?7 
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about 205 deg., CO, being split off; the resorcin III 
formed can be confirmed by the fluorescein reaction 
methylation with dimethyl sulphate p-methoxy-salicylic acid 
IV was formed, m.p. 154—155 deg. C.; a mixture of this 
with synethetically prepared acid melted at the same tem- 
perature. 

“On saponification the lactone umbelliferone (7-hydroxy- 
coumarin) V was formed. After 5-hours’ heating with a 
mixture of 48 per cent. hydrobromic acid and glacial acetic 
acid, 2 gm. were completely saponified. The free phenol 
(1.5 gm.), separated with soda, was recrystallized several 
times from water (m.p. rather indefinite at 220 deg.) and 
after drying at 100 deg. in vacuo gave the following figures: 

20.935 mgm. substance gave 51,230 mgm. CO, and 
7.130 mgm. H.O. 
CoHeO; Calculated C 66.65% H 3 
Found ” 66.74% *” 3.8 


. 
IK. 
] 
I 


4 


( 


“The formule below show the above reactions: 


—COOH 


—OH 


( 


“Umbelliferone-methylether has up to now been found 
twice in nature; in alcoholic extract of rupture wort (Her- 
niaria hirsuta L.) and in the steam distillate of alcoholic ex- 
tract of chamomile flowers (Matricaria chamomuilla L.) It 
is probable that this compound is more widely distributed 
and that only its low volatility prevents its being found in 
essential oils. 

“As Schimmel & Co. have found, coumarin is also a con- 
stituent of lavender oil.” 


Dr. Kleber’s Reply 

THe Epitor asked Dr. Kleber to comment upon the find- 
ings of Dr. St. Pfau. The following is his further contri- 
bution to this interesting subject: 

“Our identification of coumarin in lavender concrete re- 
ferred, as plainly stated, to the crystals separating from the 
alcohol-free residue of an.alcoholic extract made from the 
concrete, not to the solids separating from the latter itself. 
We also had isolated coumarin with all its characteristic 
properties from the water collected in distilling the concrete 
with steam. In this distillation as well as in preparing the 
alcoholic extract (with 80 per cent alcohol) we had noticed 
that also another crystalline substance of low volatility and 
solubility and with a melting point aboye 100° was present 
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which we had temporarily set aside for an eventual later in 


vestigation and which was undoubtedly identifical with the 





p-methoxy-coumar unalyzed by Dr. St. Pfau, the object ot 
our rather cursor nvestigation then being chiefly to dem 
nstrate n t n > icetates in the concrete The re 
sult is, therefore, that lavender concrete contains coumari! 
is could be expected from its presence in distilled lavend« 
oils, and also p-methoxy-coumarin of which, on account of its 
l W ‘ la | | tr ices iT¢ Li ¢ t 1 t dis 
tillec ils 
Alum Crystals* 

The fa whic lum cyrstal enjoys after shaving 1s 
due ts astringe ction upon the skin. By the ap 
plication of lather the skin has become softened and the 


pores have become enlarged. The alum produces a con 
tractior However, its antiseptic action is inconsiderable 
and it is easily possible to be even the carrier of disease 
producing germs, therefore its use in the shaving cabinet 


for different persons is to be absolutely avoided 


Regarding the preparation of alum sticks it is known 


that transparent sticks of small size cannot be prepared, 


that these are made only on a large scale in special factories 
ilum crystals 


In these, large are produced, and from these 


the sticks are sawed which then are ground smooth by 
the use of water and felt plates. 

Now Julius Huebscher has occupied himself with the 
problem and has published his experiences in the Seifen 
Ztg The determining factor for producing transparent 
alum sticks of sufficient firmness, is the water content of 


the alum. Alum unaffected by the weather which contains 


the normal amount of water of crystallization requires an 


addition of 3-5 per cent of water and the same amount 
of glycerine. ‘In the water used 0.1 per cent of corrosive 
sublimate may be previously dissolved. The alum with 
its additions is melted at the lowest possible temperature 
(90-100° CC The melted mass needs to be almost as 
clear as water when the water content is normal. If It 
is milky and turbid, this is a sign that the alum had been 
partially weathered, i. e., it had too small a water con 


tent. In that case water in small quantities is added till 


the melted mass becomes clear 


It is important for success that the mass should cool 
slowly For this purpose it is poured into molds whicl 
are imbedded in an isothermal mass 

The technique of pouring the mass is somewhat com 


clever 


8x11 


plicated, and is probably capable of improvement by 


manipulation Huebscher bends pieces of sheet tin 


cm in size into cylinders in such a way that the depth 


is 8 cm and the ends overlap 8-10 mm. In order to make 
the mold nicely cylindrical, one end of the tin at the 
f bent over to meet the 


closed 


point of contact with the other is 


thickness of the tn Phe 


point is will wire as 

is customary in case of baking tins 
Before pouring the melted mass, the mold is first put 
tin box, then about 2 ce are poured in which harden 


ttom I think the 


bent in at the 


in a few minutes and close up the bh 


mold might be somewhat bottom and then 


a tin disk might be laid in as is done in case of the slid 


ing boxes for medicated tallow sticks. By this method 

the bothersome closure is * avoided When the cylinder 

is closed, the mold is set into a larger tin box and is 

surrounded with sand or Kieselguhr in such a manner 
*From Deut. Parf.-Zeg Vol. 12. No. 12 (1926 
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than 1 above. Then the 


tilled with the melted material, is covered 


that it projects not more cm 


mold is completely 


up and is completely insulating mass 
is completed, the cylinders 


the lid 


formed, in this 


surrounded by an 


7 


ours the cooling 


1oved from the insulating mass and is taker 


off If a contraction funnel has been 


glycerine water standing in it is removed and 


} 


the space filled with melted alum. When this has hardened 


é rm may be opened. After smoothing the edges w 
water the sticks may be packed in aluminum tubes like 
shaving soap 

For the customary form of alum sticks in rectangular 
pieces Huebscher gives no special direction, but he impli 
the use of the described method. In my judgment it 
may be well to have tin boxes made of the size of 60 gm 


shaving soap sticks, on the narrow end of which a movable 


hinge and on the opposite end a lock hinge is placed. 


\ light 


adding quite small quantities of ferric chloride and potas 


blue color of the alum stick is produced by 


sium ferro cyanide, by which the well known Prussian 
blue is formed. 
? 104 side Jack ; 
Practical Side of Packaging 
(Continued from Page 270) 
owing lies in the fact that some viscous products contain 


highly volatile as well as inflammable solvents which are 


very readily lost at an elevated temperature and further- 
more prevent a fire hazard when the vapors are given off 
in any considerable quantity. If you are considering such 
1 product and have in mind warming it before filling it, 
ook up the explosive limits and see if the vapors are 
readily exploded. Also, look up the vapor pressures to see 
if much loss would be anticipated at the temperature you 
contemplate using. 

(To be Continued) 


Quantitative Determination of Alcohols and Phenols 
in Essential Oils* 


By Th. Zerewitinow 


the method 


followed does not always yield exact results in 


Since, according to the view of the author, 
uniformly 
the acetylization, since by the rather long continued action of 
the acetic anhydride, e. g. with terpineol and linalool, de 


composition occurs, the author has proposed a method of 

oxy-prevention with methyl magnesium iodide, and the re 

action takes place in the same sense of the following equation: 
R < OH CH: X Mg I CH, + R OMg I. 
The of the alcohol which had been present in the 


ol may be 


amount 
computed from the amount of methane formed 
In the sense of the above equation the reactions occur with: 


borneol, carvacol, cugenol, geraniol, guaiacol, linalool 


menthol, terpineol, thymol, vanillin and citronellol 


From Rt st. ind. Ne 
Sleep at Night or Snooze in Day 


lack 


lack an equal number of hours of good work. 


If you three or four hours of good sleep you will 
If you must 
work eight hours a day, you must sleep eight hours every 
light. Not less than seven, anyway. 

Slumber nights or you snooze days. 

When off a_ sufficient 


sleep for a night or two, then the reaction is sure to come, 


young one can stand amount ot 


and when this season comes you might just as well put or 
ur hat and go home.—Silent Partner. 
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Soda Water Flavors Manufacturers 
Make Official Report 


During the interval subsequent to our June report the 
customary activities of the National Association of Manu 
facturers of Soda Water Flavors have been in progress 
under careful supervision of August Peter, the president, 
and Thomas J. Hickey, the able and energetic general 
counsel and secretary. 

Considerable interest centered in the annual convention 
of the Flavoring Extract Manufacturers’ Association at 
Richmond. The official report of the meeting in this journal 
last month was read with interest by many of the members 
of this association. 

In the month various matters of importance to the in- 
dividual members were taken up and disposed of. 

A bulletin issued by Secretary Hickey announced the ap 
preciation of the National Confectioners’ Association of the 
co-operation of the National Manufacturers of Soda Water 
Flavors. Walter C. Hughes, secretary of the National 
Confectioners’ Association, transmitted the following text 
of action taken unanimously by his association: 

IVhereas the National Manufacturers of Soda Water 
Flavors have co-operated with our Association in legisla- 
tive and other matters in which we are mutually interested, 
and in other ways has assisted our Association in its work 
throughout the past twelve months, therefore be it 

Resolved, that we express our grateful appreciation for 
the assistance so given and assurance of our desire to con- 
tinue to co-operate with it in all matters of mutual interest, 
and that a copy of this resolution be forwarded to the Sec- 
retary of the Association. 


Dr. Browne Acting Chief of Bureau 

Dr. Charles A. Browne, has been appointed acting chief 
of the Bureau of Chemistry and Soils, which was created 
by legislation authorizing reorganization, effective July 1, 
of the regulatory and research activities of the former 
Bureau of Chemistry and the Bureau of Soils. Dr. Browne 
has served as administrative head of the Bureau of Chem- 
istry since 1923, and will continue to serve in that capacity 
in the new bureau only until W. M. Jardine, the Secretary 
of Agriculture, selects a permanent administrative chief for 
the Bureau. 

Dr. Browne desires to devote himself to research work 
and will have charge of that division of the reorganized 
bureau’s activities when a new chief is named. According 
to a recent announcement by the Department of Agricul- 
ture, Secretary Jardine expects soon to appoint a successor 
to. Dr. Browne. The situation has been complicated by the 
fact that the office of chief of the bureau is a civil service 
position. 
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Official Report of Flavoring Extract 
Manufacturers’ Association 


Following the eighteenth annual convention of the Flavor- 
ing Extract Manufacturers’ Association of the United 
States, which was reported in this journal last month, the 
president, D. T. Gunning, and the executive secretary and 
counsel, Thomas J. Hickey, as well as the other officers 
and committeemen, have proceeded with the usual activities 
which have combined to make this organization of so much 
useful value to the membership, as well as the industry 
generally throughout the country 

\fter the convention Mr. Gunning and Mr. Hickey sent 
out Circular No. 246 giving a complete skeletonized sum- 
mary of the proceedings of the Richmond convention. They 
say in conclusion: 

“Farewell to Old Virginia! We have none but the 
sweetest memories of our recent visit, and only the sin- 
cerest of best wishes for the cultured people of a city where 
hospitality and courtesy has reached its highest degree of 
pe rfection and grace.” 

[t should be mentioned that W. M. McCormick, of Bal- 
timore, has been reappointed National Councilor, the title 
of the association’s representative in the Chamber of Com- 
merce of the United States. 

Circular No. 247, entitled “Atlas of Wholesale Grocery 
Territories,” calls attention to this government publication 
which may be obtained by sending $1.25 to the Superinten- 
dent of Documents, Government Printing Office, Washing- 
ton, D. C. It is a volume of 157 pages giving a trade area 
summary for 279 distribution centers. The location of 6,356 
wholesale grocers in 2,303 cities is one of the features. The 
atlas-directory is in convenient and practical form and should 
be valuable in fixing sales quotas, the allocation of adver- 
tising and the routing of salesmen. 

The Minutes of the Richmond Convention have been 
printed in pamphlet form and are being distributed to the 
membership. Further notice of this pamphlet will be given 
in the next Official Report in this section. 


F. E. M. A. Committees for 1927-1928 
President Gunning has appointed the following standing 
and special committees for the ensuing year : 
ScIENTIFIC RESEARCH 
Frank L. Beggs, Chairman, Styron-Beggs Co., Newark, 
Ohio. 
Dr. F. M. Boyles, Jack Beverages, Inc., New York City. 
John Glassford, McCormick & Co., Baltimore, Md. ; 
Dr. E. J. Shanley, Baker Extract Co., Springfield, Mass. 
Dr. Bernard H. Smith, Virginia Dere Extract Co.. Inc., 
Brooklyn, N. Y. 
A. F. Wussow, Price Flavoring Ext. Co., Chicago, Il. 
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MEMBERSHIP 
R. E. Heekin, Chairman, Heekin Co., Cincinnati, Ohio. 
A. A. Eddy, Eddy & Eddy Mfg. Co., St. Mo. 
W. H. Hyde, Abner 
Paul A. Semrad, Semrad Chemical Co., 


FE. E. Wade, Wade 


Louis, 
Royce Co., Cleveland, Ohio. 
Chicago, IIl. 


Extract Co., Orange, N. J 


Lester Wallace, Francis Fi. Leggett & Co., New York City. 


LEGISLATIVI 
Dr. F. M 
York City 


Boyles, Chairman, Jack Beverages, Inc., New 


F. L. Beggs, Styron-Beggs Co., Newark, Ohio. 

E. L. Brendlinger, The Dill Co., Norristown, Pa. 

J. A. Handy, Larkin Co., Inc., Buffalo, N. Y. 

W. F. Meyer, Warner-Jenkinson Co., St. Louis, Mo. 


PUBLICITY 
W. F. Meyer, Chairman, Warner-Jenkinson Co., St. Louis. 
B. J. Fishburn, S. P. Hite Co., Roanoke, Va. 
Clifford G. Harris, Frank E. Harris Co., Inc., Binghamton, 


N. ¥. 


C. W. Jennings, Jr., Jennings Mfg. Co., Grand Rapids, Mich. 


TRADE INTERESTS 
Geo. H. Burnett, Chairman, Joseph Burnett Co., 
F. S. Muchmore, Hallock-Denton Co., Newark, N. J 
Fred S. Rogers, McMonagle & Rogers, Middletown, N. Y. 
W. A. Upham, 


Boston. 


Saker Extract Co., Springfield, Mass 


TRANSPORTATION 
E. L. Brendlinger, Chairman, The Dill Co., 
H. L. Jenks, Foote & Jenks, Jackson, Mich. 
C. F. Sauer, Jr., C. F. Sauer Co., Richmond, Va. 
M. Winston, Blanke-Baer Extract & Preserving 
Louis, Mo. 


Norristown, Pa. 


Costs 
L. K. Talmadge, Chairman, The Williams & Carleton Co., 
Hartford, Conn. 
R. J. Massey, Massey & Massey Co., Chicago, III. 
C. F. 


Sauer, Sr., C. F. Sauer Co., Richmond, Va. 


INSURANCE 
C. W. Jennings, Sr., Jennings Mfg. Co., Grand Rapids, Mich. 


TRADE RELATIONS COMMITTEE 
Fred S. Rogers, Chairman, McMonagle & Rogers, Middle- 
town, N. Y. 
Frank L. Beggs, Styron-Beggs Co., Newark, Ohio. 
C. D. Craig, Bowey’s, Inc., Chicago, III. 
GRIEVANCE 
W. H. Hyde, Chairman, Abner Royce Co., Cleveland, Ohio. 
L. B. Parsons, Seeman Brothers, New York City. 
B. J. Fishburn, S. P. Hite Co., Roanoke, Va. 
VIGILANCE 
\ll members of the Executive Committee. 
EDUCATIONAL ADVERTISING 


Geo. H. Burnett, Chairman, Joseph Burnett Co., 
T. W. Carman, Baker Extract Co., Springfield, Mass. 


Boston. 


E. P. Price, Price Flavoring Extract Co., Chicago, IIl. 

Fred S. Rogers, McMonagle & Rogers, Middletown, N. Y. 

Dr. Bernard H. Smith, Dare 
Brooklyn, N. Y. 


Virginia Extract Co., Inc., 
STATISTICAL 


J. A. Handy, Larkin Co., Buffalo, N. Y. 


Inc., 
Ho® to INcREASE SALES 

T. W 
Mass 


Carmen Chairman, Baker Extract Co., Springfield, 


& Essentiat O1r Review 


SECTIONAL ORGANIZATION 


Jack 


Dr. F. M. 
York City. 

Geo. H. Burnett, Joseph Burnett Co., Boston, Mass. 

C. D. Craig, Bowey’s, Inc., Chicago, IIl. 

R. E. Heekin, The Heekin Co., Cincinnati, Ohio. 

W. F. Meyer, Warner-Jenkinson Co., St. Louis, Mo. 


Boyles, Chairman, Beverages, Inc., New 


STATE COMMITTEEMEN 

Paul Rieger, Paul Rieger Co., San Francisc 

Wm. L. Myatt, Morey Mercantile Co., Denver 
Guy Stanley, The Williams & Carleton ( 


California: 
Colorado 
‘onnecticut 
Hartford 
[llinots 


Indiana: 


E. P. Price, Price Flavoring Extract Co., Chicago 

George H. Lynas, J. B. Lynas & Son, Logansport 

Iowa: C. R. Joy, S. F. Baker & Co., Keokuk. 

Maine: C. M. Foss, Schlotterbeck & Foss Co., Portland 

Maryland W. M. McCormick, McCormick & Co., 
Baltimore 


Inc © 


Massachusetts 
field. 
Vichigan 
Minnesota: 
Paul. 
Northern Missouri S. . 
Preserving Co., St. 


T. W. Carman, Baker Extract Co., Spring- 


Howard L. Jenks, Foote & Jenks, Jackson 
Wm. McMurray, Wm. McMurray & Co., St 
Baer, Blanke-Baer Extract & 
Louis. 

Lower Missouri: Rudolph Hirsch, Ridenour Baker Gro. Co., 
Kansas City. 
New Hampshire 
Sanbornville. 
New Jersey: F. S. Muchmore, Hallock-Denton Co., Newark 

Nebraska: L. Feltman, McCord-Brady Co., Omaha. 
Western New York: J. A. Handy, Larkin Co., Inc., Buffalo. 
New York: L. B. Parsons, Seeman Brothers, New 


D. E. Parmenter, Wakefield Extract Co., 


Eastern 
York. 

Southern Ohio: J. Frank, Frank Tea & Spice Co., Cin- 
cinnati. 

Northern Ohio: 
land. 


Oregon 


W. H. Hyde, The Abner Royce Co., Cleve- 


Leo Hahn, Wadhams & Co., Inc., Portland. 

Pennsylvania: E. L. Brendlinger, The Dill Co., Norristown. 

Rhode Island: B. B. Scott, Providence. 

Tennessee: G. C. Davis, Davis Manufacturing Co., Knox- 
ville. 

Leo M. Furman, The Furman Co., Houston. 

J. O. Kimball, Kimball Bros. Co., 


Texas: 

Vermont: Enosburg 
Falls. 

Virginia: C. F. Sauer, Jr., C. F. 

Washington: W. J. Kahle, Crescent Mfg. Co., Seattle. 

Wisconsin: W. J. Wiscott, Jewett & Sherman Co., Mil- 


waukee. 


Sauer Co., Richmond. 


Rules on Flavoring Drawbacks Amended 


A Treasury decision approved June 23, amending Ar- 
ticles 989 and 990 of Customs Regulations, 1923, provides 
that where drawback is claimed on flavoring extracts, 
medicinal or toilet preparations manufactured with the use 
of rectified or redistilled alcohol, the certificate of the Com 
missioner of Prohibition on Bureau of Prohibition Form 
646, shall show in addition to the data called for therein, the 
name of the rectifier, wine gallons of rectified alcohol pro- 
duced, amount of tax paid, date of withdrawal, the proof 
thereof, number of proof gallons produced, and the serial 


numbers of the rectifie~’s stamps covering the alcohol. 
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Activities of Associations and Societies 


Paris Perfume Salon a Success 


The Paris Perfumery Show held in the Palais de Glace 


on the Champs Elysees came to a successful conclusion. on 
June 15. While the Exposition continued, it was a most 
popular feature of Parisian life, many thousands visiting it 
each day. In addition to the very attractive booths of the 
leading perfumers and of the numerous raw materials and 
supply houses, several other interesting features were pro- 
vided by the management of the Salon. 

One of the most interesting features was an exhibit of 
ancient and semi-modern perfume and cosmetic containers of 
This collection, 
which is valued at over 1,000,000 francs, was loaned by Leon 


Givaudan of L. 


decorated China, glass and other materials. 


Givaudan & Cie. and others connected with 
the perfume and raw material industries. 


Another feature which attracted visitors to the 


Exhibition, was the fashion show arranged under the auspices 


many 


of some of the leading Parisian costumers. 


The Exhibition was promoted by S. Schwob, director and 
proprietor of the Revue des Marques de la Parfumerie 
to whom much credit for its successful termination must be 


given. The accompanying photographs show the exterior of 


Crowp At Paris PERFUME SHOW 


the Palais de Glace and a view of the interior while the 
Salon was in progress. 

The following is a list of the perfumers who had displays 
Parfumerie Roger & Gallet, Paris; L. T. 


Isabey, Parfums 


at the exposition: 


Piver, Paris; Paris; Houbigant, Paris; 


D'Orsay, Paris; Lubin, Paris; Dorin, Paris; 


Mury, Paris; Antoine, Paris; 


Corday, Paris; 
Neige Des Cevennes, Paris; 
Robj, Paris; Vigny, Paris; Courdray, Paris; Bourjois, Paris: 
Ninon, Paris; 
Marcel 
Parfums 


Parfumerie Produits de 


Walska, 


Perreux; Les 


Rigaud, Paris: 


Beaute Ganna Paris; Guerlain, Paris; 


Marquis, Le Bichara, Paris; Les 


Paris; Paris; 
Godet, Paris; 
Institut de Beaute, Paris: Virgona (Ameublements), Paris; 
Siegel, Molinard Jeune (Le 
Parfumeur Provencal), Paris and Grasse; Parfumerie Nilde, 
Neuilly-sur-Seine ; Lubin, Paris; Les Parfums Ybry, Neuilly- 
sur-Seine; Vitrines Parfumerie Millot, Paris. 


Parfums de _ Rosine, Cheramy, Monpelas, 


Paris; Parfums Neuilly-sur-Seine; Babani, 


Paris; Lydes, Courbevoie; 


A. M.T. A. Convention Committee Named 
C. M. 
Toilet 


vention Committee which will have charge of the 1928 con- 


Baker, president of the American Manufacturers of 
Articles, has just announced the selection of a Con- 
vention of the Association. 
announced, Mr. 
Levy, publisher of the 
ESSENTIAL OIL 
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the Committee. The 
other members whom Mr. Baker has invited to serve on the 
Committee are the following: A, H 
Co., New York City; N. P. Courtney, Passaic Metal Ware 
Co., Passaic, N. J.; P. R. Dreyer, Bertrand Fréres, New 
York City; C. R. Hammond, Rossville Co., New York 
City; E. Hoffman, Jr., New York City; 
A. F. Kammer, Carr-Lowrey Glass Co., New York City; 
R. M. Krause, New York City; Dr. E. C. Kunz, Givaudan- 
Delawanna, Ine., New York City; P. C. Magnus, Magnus, 
Mabee & Reynard, New York City; L. R. Root, Scovill 
Mtg. Co., New York City; A. L. van Ameringen, New 
York City; Alois von Isakovics, Synfleur Scientific Labora- 
tories, Inc., Monticello, N. Y. and F. T. Dodge, Dodge & 
Olcott, New York City. 


Baker appointed 
\MERICAN 
chairman of 


Spencer 
REVIEW, 


Bergmann, Oxzyn 


American Can Co., 


PALAIS DE GLACE 


The following raw material and display houses were also 


represented with displays: Pilar Freres, Grasse (Alpes- 


Société du Vaporisateur Frisson, Paris; J. P. 
Paris; J. 


H. Saumont, Paris; 


Maritimes) ; 
Grussen, Mero & Boyveau, Grasse (Alpes-Mari- 
G. Milliot, Paris; L. Marboeuf 
Boulogne; S. A. De Vilbiss, 
Progil, Etablissements 
Jean Born, Paris; ‘Th. Miilhlethaler 
(S. A.), Nyon; Etablissements Antoine Chiris, Paris; 
trand Fréres (S. A.), Grasse (A.-M.); L. 


Paris; 


times ) ; 
& Cie ’ 
Levallois-Perret 


Paris; La Houppe, 


(Seine); Paris; 
Paris; R. Gouvernet, 
Ber- 
Givaudan & Cie., 
G. Cassard, Paris; A. Cotigny, Paris; 
Sennet & Cie. Clichy; 


Schmoller & Bompard (S. A.), 


S. Paul, Paris; 
Parosa, Issy-les-Moulineaux ; 
Grasse (Alpes-Maritimes) ; 
Fabriques de Laire, Issy-les-Moulineaux; Marcel Franck, 
Paris ; Etab- 
Berlan, Lederlin & Paris; Etablissements 
& Zivy, Montrouge; P. Robertet & Cie., Grasse 
(Alpes-Maritimes) ; Lautier Fils, Grasse (Alpes-Maritimes). 


Etablissements Polak & Schwarz, Zaandam: 


lissements Cie., 
Krieg 
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A. Ph. M. A. Committees Appointed 


Committees to serve during the coming year have just 
McNeil, the 
Manufacturers’ Association. Mr. 
McNeil has requested members to co-operate with these com- 


Phe 


are 


been 


announced by R. Lincoln 


president of 


American Pharmaceutical 
mittees in their work 
the 


names of the committees and of 


chairmen of each follows: 
Business Policy, J. H. Foy, Maltbie Chemical Co.; Contact, 
Dr. C. E. Vanderkleed, Robert McNeil; Costs and Account- 


ing, F. A. Mallett, Standard 


as 


Chemical Co.; Executive, R. 
Lincoln McNeil, Robert McNeil; Historical, B. L. Maltbie, 
Maltbie Chemical Co. ; Legislative, C. D. Smith, C. D. Smith 
Pharmacal Co.; Meetings, H. B. (2; 
Membership, Dr. C. H. Searle, G. D. Searle & Co.; Memo- 
H. F. Snider, R. J. Strasenburgh Co.; Prior Rights 
Arbitration Board, Dr. A. S. Burdick, Abbott Laboratories ; 
Publicity, S. DeWitt Clough, Abbott Laboratories ; Research 
Award, Ralph R. Patch, E. L. Patch & Co.; Returned Goods, 
W. H. Rorer, W. H. Rorer Co.; Sales Problems, J. E. 
Bartlett, Pitman-Moore Co.; Simplification and Standardiza- 
tion, R. M. Cain, Swan-Myers Co.; 


Johnson, Zemier 


rial, 


Standardization of Glass 


Containers, C. C. Doll, Zemmer Co.; Trade Names, R. R. 
Patch, E. L. Patch C 

The following have been appointed delegates to various 
meetings to be held during the year; C. D. Smith to the 


U. S. Chamber of Commerce, Dr. J. B. Fisk to the National 
Conference of Pharmaceutical Research and H. Noonan, to 
the National Drug Trade Conference 
Grocers Meet in Convention 
The National Wholesale Grocers’ Association and the 


National Association of Retail Grocers held a joint 
at Omaha, Nebr., In addition, the National 
Food the National Canners’ Asso- 
ciation, and the American Grocery Specialty Manufacturers’ 


meeting 
June 20 to 23. 


Brokers’ Association, 
Association also met at the same place during the sessions of 
the two national bodies. 

Roy L. Davidson was re-elected president of the National 
Wholesale Grocers’ Association. John Goode of Nashville, 
Tenn., was elected president of the National 
Retail Grocers to succeed John C. 


was 


Association of 
Sheehan. 

The joint convention one of the best attended in the 
history of the Associations, and much good work was done 
by the delegates. The convention adopted -several important 
resolutions, including one urging the reduction of burdensome 
taxation on business enterprises, another on the policy of 
in the claims. The 
standardization of food containers was the subject of another 
The 
educational campaign on the metric system were also urged 
by the convention. 


carriers matter of loss 


and damage 


resolution. elimination of waste, and the advance of an 


Cosmetics Convention in Prague 
The 


soaps, perfumes, toilet preparations and druggists’ sundries in 
Czecho-Slovakia at the time of the 
Pragus The opening session of the convention will be 
called on September 19 


first convention of manufacturers and merchants of 


will be held at Prague 


Fair 


More detailed information regarding plans for this meeting 
may be had from the secretary of the Syndicate of Soap, 
Perfumery and Cosmetic Merchants or from the editors of 
the magazine, “Kosmetika a obchod mydlem, vonavkami a 
toalet. potrebami.” Both of these organizations 
addressed at rue Zatisi 6, Prague VII. 


may be 
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Plans for Chemical Exposition 


When the Eleventh Exposition of Chemical Industries 
opens in the Grand Central Palace for the week beginning 
September 26 to October 1, 1927 an educational opportunity 
will be offered through the Students’ Course on the Funda- 
mentals of Chemical Engineering and Industrial Chemical 
that not be place else. 


could 3 
committee and Exposition management have arranged I 


Practice attained any 1¢ 


( 
ture courses by the leading authorities in their various sub- 
jects. These speakers are preparing to give the students of 
chemistry and chemical engineering a prospective of the 

dustry The 


advanced 


as a whole. classes will be divided into two 


the advanced in 
chemical engineering and have had sufficient training or ex 


sections, students who are 
perience to understand how chemical equipment is made and 
works, and another section made up of students who have 
not had the opportunity or experience in unit practice or 
processes and their method of operation. 

Registration begins Monday noon, September 26, at the 
Exposition and class work starts at 3 P. M. when all students 
will meet for a will be 
given on each day for four days beginning Tuesday morning, 
September Arthur D. Little, “Ethics and 
Ideals of the Chemical Profession”; H. C. Parmelee, “What 
H. E. Howe, “What the 
Chemist and Engineer Writes”; Williams Haynes, “How the 
, Sold.” 


These lectures will be of a broad general scope and of 


general lecture. General lectures 


7 - 
</, as 


follows: 
the Chemist and Engineer Reads” ; 


} 


roducts Chemists Make are 


value to all students. The subsequent lectures, going into 
the detail of unit practices for section one, will be of a more 
elementary nature and will illustrate and confine to the 


simplest possible statement the principles involved and de- 
scriptions of typical apparatus. 


A. Ph. A. Convention Plans 
\rrangements for the entertainment of delegates and vis- 
itors to the annual convention and diamond jubilee of the 
American Pharmaceutical Association at St. Louis, August 
24 to 26, A. W. 
Pauley, chairman of the convention committee, which has 
opened headquarters at 3126 North Grand boulevard, St. 


Louis. 


are being rapidly completed, according to 


Mr. Pauley is being assisted by the directors of the 
local organization of pharmacists who are constituting the 
executive for the They are Anton 
vice-chairman; H. W. Reuter, W. H. Lamont, 
Merrell, O. J. Gloughly, Ed- 
Queeny, Charles F. Caspari, H 
Jr., Fred Sultan, Paul J. Wielandy, 


committee convention. 
Hogstad, Jr., 
Carl F. G. Meyer, George R. 
win Mallinckrodt, John F. 


W. Eddy, E. W. Grove, 


Jesse H. Ambier, J. M. Howe, Sr., B. L. Cole, A. B. Lam- 
bert, E. H. Wolff, J. H. Hahn, George T. Moore, G. W. 
Staudinger, Henry Strong, Charles Gietner, William A. 


Hoelscher, Louis J 
The 


reputation 


Becker, John D. Gillis and F. H. Fricke. 


program will include speeches by men of national 


Announcement has been made of the selection of Washing- 


ton, D. C., as the site for the new headquarters building of 
the American Pharmaceutical Association. The final choice 
for the site rested between Chicago and Washington and in 
the final ballot, Washington won by a comfortable margin. 


Representatives of the local associations at Washington and 


Chicago were present at the opening and counting of the 
final ballots by invitation of the committee in charge of the 
selection of the site. With the funds available for the build- 
ing and the city selected, it is expected that work of ereci- 


ing the building will be started in the near future 
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Philippe Label Counterfeiting Case 


Louis Philippe, Inc., 318 West 23rd street, New York 
City, manufacturers of toilet preparations, recently brought 
into court the matter of serious counterfeit of some of their 
products, notably “Rouge Incarnat,’ and succeeded in the 

rst stages of litigation to prevent misuse of their label. 

[The company requested the American Fair Trade Asso- 
ciation to check up the retail trade in New York in an effort 
to trace the origin of the counterfeit goods. This resulted 
in an action brought recently in the Commercial Frauds 
Court and the holding of the defendant, David Tennebaum 
of New York in $500 bail for trial before the Court of 
Special Sessions. Mr. Tennebaum was held on a charge of 
violating the penal code as it related to trade marks. 

The investigators of the Fair Trade Association pur 
chased packages of spurious “Rouge Incarnat” from several 
retailers and claim to have traced the imitation to the 
defendant. The retailers were not held inasmuch as they 
successfully proved that they were innocent parties 

Several months ago, through the energy of Mr. Philippe, 
two defendants who were manufacturing a rouge and pack 
ing it in containers very similar to those of the Philippe 
‘ompany and suspected of having stolen the packages were 
apprehended, and over 150,000 empty boxes were recovered 
by the company. Mr. Philippe, with characteristic gerieros- 
ity, refused to bring prosecution against these two men, both 
of whom were young men with families, on the ground that 
he did not want to be instrumental in starting either one 
on a continued life of crime 

The prosecution of these imitators and counterfeiters 
through the criminal statutes proved in this case to be a 
much more satisfactory method than the injunction method 
which has been used in other somewhat similar cases, Mr. 
Philippe believes that he has succeeded in tracing the imita 
tion goods to their ultimate source, and that, in case a con- 
viction is secured, he will have no further trouble with the 
counterfeiting of his labels and boxes 


Maryland Would Ban Chain Stores 


\ bill has just been passed by the Legislature of the state 


of Maryland and has become Chapter No. 554 of the law of 
1927 in that state. The law provides that after June 1, 
1927, it shall be unlawful within Alleghany County of Mary- 
land for any person, firm, association, or corporation or its 
agents, to establish, own, operate or set up either directly or 
indirectly under trade name for the sale of any brand of 
goods, wares, or merchandise, more than five mercantile or 
other stores commonly known as chain stores. Violation of 
this section of the Act is a misdemeanor and upon conviction, 
is punishable by a fine of $500 for each offense. 

The Act further provides that in addition to the license fee 
now imposed in Alleghany County, owners of chain stores 
shall be subject to a special license known as a Chain Store 
License which will cost each owner $500 a year. This sec- 
tion also carries a penalty of $500 for violation. 

It is expected that the Act will be tested in the courts in 
the near future, and that the Legislature expected such a 
test is evidenced by a third section of the law which provides 
that if any part of the Act shall be held unconstitutional, 
the remaining portion of it shall be continued in force. 
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V. Vivaudou, Inc., Denies Board’s Charges 


Wasuincton, D. C.. July 15.—V. Vivaudou, Inc., of New 
York City, has filed an answer denying violation of Section 
7 of the Clayton Act, alleged in a complaint recently brought 
against the corporation by the Federal Trade Commission. 
The answer was made on behalf of the respondent by 
Olvany, Eisner & Donnelly, its attorneys 

[he company denies that it has acted under long term 
contracts as exclusive distributor in America for cosmetics 
and toilet articles manufactured by others and sold under 
well-known trade names, except as it may be deemed to do 
so under contract which the Alfred H. Smith Company, 
Inc., made with Darthiailh Fils, Paris. V. Vivaudou, Inc., 
denies that Alfred H. Smith Company, Inc., was a com- 
petitor, within the meaning of the Clayton Act, prior to 
acquisition of its capital stock. The respondent explains in 
this connection that the original acquisition of the stock of 
the Alfred H, Smth Company, Inc., was not planned or de- 
signed as a stock acquisition, but that the respondent desired 
to acquire solely the assets of the company and that the 
acquisition of its stock was only a preliminary to acquisi- 
tion of its assets which have since been transferred to the 
respondent. It was never intended nor did it have the effect 
f violating Section 7 of the Clayton Act, the answer as- 
serts 

The respondent states that Parfumerie Melba, Inc., was 
formed for the purpose of receiving and holding the assets 
of the Melba Manufacturing Company and admits that the 
former has operated the business since December, 1926, and 
that all its capital stock is owned by V. Vivaudou, Inc., but 
denies that the respondent put Parfumerie Melba, Inc., into 
commerce in a way which forever prevents it from competi- 
tion and further denies that the Melba Manufacturing Com- 
pany was until December, 1926, a competitor of V. Vivau- 
dou, Inc., within the meaning of the Clayton Act 

The answer states in conclusion that in view of the pre- 
mises the Commission has no jurisdiction to enter an order. 


Wisconsin Kills ‘Model Cosmetics Bill’ 


Wisconsin, the last state in which the so-called “Model 
Cosmetics Bill” was still pending at the date of the last 
issue of this journal, has now definitely killed the bill for 
the present session of the legislature. Following hearings 
on the bill the Assembly Committee on Public Welfare, 
which had it in charge, reported it for indefinite postpone- 
ment. It was then defeated on the floor. This ends the 
campaign for state legislation for the present legislative sea- 
son with victory in every instance for the industry. 

The hearing at Madison, Wis., last month was well at- 
tended by opponents of the measure, several of whom made 
effective addresses in opposition. They were led by John J. 
Possell of Milwaukee, member of the executive board of 
the Pharmaceutical Association, Mr. Possell argued that 
the passage of the bill would outlaw much stock now in 


the hands of the retail stores and cause great loss and con- 


Tusion. 

State Senator Oscar H. Morris of Milwaukee urged the 
committee to delay action pending the introduction of Fed- 
eral legislation on the subject. H. B. Thompson of Wash- 


929? 
252 


similar measures had been 


Maine, Ver 


that 
defeated in New Hampshire, 
New York, Mr. Thompson also argued against 
legislation on the 
Wimmer in 


ington, D. C., pointed out 
Massachusetts, 
mont and 
the lines 


bill in 


the necessity for subject along 


opposing the 


outlined by Dr. Curt P. 
other states. 


Mrs 


Lydia Brown, representing 
) I 


appeared against the measure were 


Milwaukee ; 
Association; P. K. 


Others who 
Stephane Poch, of 
the National 
chemist for the Palmolive-Peet Co.; W. M. Rheinick, presi 
Wisconsin Pharmaceutical Association; C 


the Milwaukee \sso 
Hulbert of New 


Hairdressers’ Cassidy, 
dent of the 
Pharmaceutical 


York 


Koerner, president of 
Murray 


ciation, and 


Customs Notes 
Protest Lost and Appealed on Cosmetic Pencils 
No. 2961.—Protests 160637—G, Max F 
(Los Angeles.)—Merchandise described by the appraiser as 


pencils, being a shell of wood containing unctuous material 


etc... of actor Co 


or cosmetic of various shares, used by actors in their make- 
up, classified at 75 per cent ad valorem under paragraph 
62, tariff act of 1922, as a toilet preparation, is claimed 
dutiable as pencils of wood filled with lead or other material 
at 45 cents gross and 25 per cent ad valorem under 
paragraph 1451 

Opinion by McClellan, J. 


by competent proof that the assessment was erroneous, the 


per 


The importer failing to establish 
protests were overruled 


Max Factor has appealed to the United States Court of 
Appeals (Suit 2987) from Abstract 2961 on 
It is claimed that the court erred in holding 
a toilet preparation at 75 per 
1922, 


Customs eye- 


brow pencils 
eyebrow pencils dutiable as 
cent ad valorem under paragraph 62, traiff act of 
rather than at 45 cents per gross and 25 per cent ad valorem 
under paragraph 1451 as pencils of wood or other material, 
filled with lead or other material. 
Protest Sustained on Artificial Fruit Soap 

No. 3294. Illfelder & Co. (New 
York ).—Artificial from soap coated with wax 
or paraffin, classified 
graph 1419, tariff act of 1922, as artificial fruits of whatever 


209865-G of B. 


Protest 
fruits made 


at 60 per cent ad valorem under para- 


material composed, are claimed dutiable as toilet soap at 30 
per cent under paragraph &2. 
Opinion by McClelland, J 
of counsel the merchandise in question was held dutiable as 
claimed, 


In accordance with stipulation 


cent under paragraph 82 as 


soap at 30 per 
United States (13 Ct. Cust. Appls. 87; 


toilet 
following Shallus v 
T. D. 40937) 


Extra Duty on Soap Not Legally Marked 


No. 3200.—Protest 154098-G of Alex. Murphy & Co. 
(Philadelphia). This protest is against the imposition of 
10 per cent extra duty on bars of soap as not legally marked. 
On the presented the 


Opinion by Adamson, J record 


pre test was overrule 


A Rasp 
“What’s good for my wife’s fallen arches?’ 
“Rubber heels.” 
“What shall I rub 


‘em with?” 
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Pennsylvania Law Hits Chain Stores 
At a recent session the Legislature of the state of Penn 
1370, the so-called Turner Bill. Thi 
as finally passed, provides that every pharmacy or drug 


sylvania passed H. B. 
Act, 
store shall be owned only by a licensed pharmacist, and that 
no partnership shall own a pharmacy or drug store unless 
; ; 
all the partners are licensed pharmacists. 
Another the bill is that 
which owns and conducts a registered pharmacy or pharma- 


provision of any corporation 


drug stores continue to own and conduct thi 


But if such corporations shall not continue to own 


cies or may 
same. 
at least one of the pharmacies or drug stores owned by it, 
it shall not be permitted thereafter to own a pharmacy. 
The effect of this provision is to virtually prohibit corpo 
ration-owned chain drug stores from entering Pennsylvania 
Only those may open stores in the state which already have 
at least one store in operation in the state. If at any time 
of the corporations now operating stores within the 


shall 
thereby automatically barred from reopening them or re- 


any 


state discontinue them or close them out, they are 
entering the state with such stores. 

It is the opinion of several prominent attorneys repre- 
senting various trade associations that this bill is unconsti- 
that a 


will be 


understood suit to protest the con- 
Act the 


future by one of the largest chain store operators. 


tutional. It is 


stitutionality of the brought in very near 


Questionnaire on Stearate of Zinc 
A questionnaire has been issued by the American Phar- 
the subject of 


The questionnaire points 


Manufacturers Association on 


for stearate of 


maceutical 
containers zinc. 
out that two years ago there was some agitation for drastic 
legislation on the matter of a safety top container for this 
article. At that time, upon promise of action in the matter, 
the question of legislation was dropped. Dr. William Wood- 
ward of the American Medical Association who was inter- 
ested in the original legislative proposal is now checking up 
on the situation and has requested a report from the As- 
sociation as to how many of its members are marketing zinc 
The 
questionnaire is for the purpose of securing this information 
Woodward. 


stearate and in what sort of containers it is being sold. 


to be passed on to Dr. 


A Vacation Substitute 

\fter all, it is silly to go to a resort for vacation, when 
practically the same inconveniences can be arranged at home 
by following this simple plan, says the New York American: 

1. Remove screens and let house get full of flies. 

2. Fill matresses with potatoes. 

3. Keep drinking water luke-warm and stir with sulphur 
matches. 

4. Serve old shoes for steak, 


5. Add 


Carry suitcase 


handful of mud to every pot of coffee. 


filled with brickbats around block three 


chair on front porch. 
the take $100 in 


Sit in rocking 
At the 


through meat 


end of week bills and run 


grinde r 


Surprised at Delay 


- 


(S ma 1 foulet Prefarations, 


City.) 


Vew York 


I ou have waited so long to increase 


am surprised that 
the price of your journal considering all you give for the 


money 
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Mary Eleanor, daughter of E. L. King, vice-president of 
J. R. Watkins Co., Winona, Minn., and Mrs. King, was 
married on June 30 to Ralph Boalt, son of Mr. and Mrs, C. 
A Boalt, of St. Paul, at Rockledge, the beautiful summer 
home of Mr. and Mrs. King. After the ceremony, a recep- 
tion was held in the gardens of the King estates, following 
which the couple left for a wedding trip to New York and 
the Atlantic coast with return through the Great Lakes. 
Mr. and Mrs. Boalt will make their home temporarily at 
Rockledge. 

Mrs. Boalt attended Miss Spence’s school in New York 
City and after a year’s study in Paris continued her work at 
the University of Minnesota. She is a member of the Alpha 
Phi sorority. Mr. Boalt is a graduate of Yale University 
and is connected with a bord house in Minneapolis. 


Isabey, Paris, Inc., has been organized with offices at 485 
Fifth avenue, New York City, to take over the sales of 
Parfums Isabey in the United States. The new marketing 
arrangement for this line went into effect July 1. The com- 
pany has been represented in the American market by Park 
& Tilford. The managing director of the American company 
is J. W. Krueger, formerly European representative for 
Dodge Brothers’ motor cars. L. J. Kersey, formerly of 
Park & Tiiford, has been named general sales manager and 
Miriam Acker, also formerly with Park & Tilford, will be 
office manager. 


Abel I. Smith, general counsel for the American Manu- 


facturers of Toilet Articles, is enjoying a well earned vaca- 


tion after the strenuous work of the last legislative season. 
Mr. Smith is now in Montana where he will spend his vaca- 
tion as far away from civilization and as much out of touch 
with affairs as possible. His plans call for a pack train trip 
through the Rocky Mountains. He will be back in New 
York about August 15. 


Friends of Marcel J. Raffy, perfumer, New York City, 
will be interested to learn of his marriage to Miss Ruth N. 
Kingsley, daughter of Mrs. Beatrice Allain, at New Bedford, 
Mass., on June 30. 


C. S. Welch, who is well known in the perfumery and 
toilet goods industry, is now associated with Coty, Inc., New 
York City, and will be in charge of some new activities of 
that organization. 


Branches to accommodate the summer resort trade have 
been opened by Elizabeth Arden, Inc., at Southampton, L. I.. 
and Newport, R. I. 
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Col. Marston T. Bogert, of Columbia University, will 
deliver a course of lectures in Czechoslovakia during the 
coming winter as visiting Professor on International Rela- 
tions, at the invitation of the Carnegie Endowment for 
National Peace. 


At the recent annual meeting of the New York Sales 
Managers’ Club, R. D. Keim, general sales manager of 
E. R. Squibb & Sons, was honored by election to the presi- 
dency of the organization. Mr. Keim, who is one of the 
best known sales executives in the drug and toilet prepara- 

tions industry and has long 

been known for his progres- 

sive ideas on problems of 

sales management. He has 

been influential in the work 

of the club for several years. 

Mr. Keim succeeds O. C. 

Harn, managing director of 

the Audit Bureau of Cir- 

culations, in the office. Other 

officers elected at the meet- 

ing included J. R. Brundage, 

vice-president and eastern 

sales manager of the White 

& Wyckoff Manufacturing 

R D. Kem Co., Brooklyn, vice-presi- 

dent; Bevan Lawson, Dicta- 

phone Sales Corporation, secretary ; and C. R. Acker, Brandt 
Automatic Cashier Co., treasurer. 

The officers together with the following members com- 
prise the Board of Governors of the club: O. C. Harn, 
F, X. Dickison, Dixol Service Corporation, R. J. Comyns, 
Alexander Hamilton Institute, P. H. Nystrom, Congoleum- 
Nairn Co., M. L. Havey, New Jersey Zine Co., and Frank 
Hayden, director of sales for Dickinson & Co. 


Suma-Doré Products, Inc., 211-215 West 20th street, New 
York City, is now placing on the market its shampoo and 
hair tonic as the first of a series of toilet preparations to be 
marketed under its name. 

During the two years since the company has been organ- 
ized, it has been conducting extensive research work with 
a view to perfecting and standardizing these preparations. 
The company states that its line has been thoroughly tested 
by experiments conducted during the last two years with a 
view to investigating how the products stand up under varied 
geographical and climatic conditions. 

In order effectively to launch the lines in the United 
States and to take care of the growing business, the com- 
pany recently practically doubled its manufacturing capacity. 
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Washoline Co., Cohoes, 


supplying soap 
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additional 
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ing at speed to take cart contract and to 


has on hand. Officials indicate 


with 


orders which it 


the plant will work both night and day shifts 


throughout the Summer 
An offer of a $200,000 block “of common and preferred 
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machines, 


stocks of the Le Company, manufacturers of perma 


urdressing supplies and cosmetics, 
B. Robinson & Co., 


one share of & per 


nent-waving 


has been made through George Inc 


*k is being sold in units of cent 


cumulative convertible stock and one share of no par com 


mon stock at $115 per unit, and accrued interest on the pre 
ferred. 
The 


1 from the 


state hat it intends to use the funds de 


company 
} 


sale of this stock for expansion of the busi 


The preferred stock is convertible into common stock 


he ratio of five shares of common for each share of pre 


ferred until July 1, 192 
On June 15, John Blocki, Chicago pioneer, celebrated his 
eighty-second birthday and the sixty-second anniversary ot 
his active business career in the city of his adoption 
Mr. Blocki, 
523. Oakdale 
John 


who lives at 
avenue, is 
head of Blocki, Inc 
manufacturer of perfumery 
at 1349 South State 


He 


the 


stre¢ 


believes he has enjoyed 


longest active business 


career of any man in the 
city of Chicago. 

He came with his parents 
from Germany 


1862 he 


to America 
in 1845. In 


moved 


Chicago and went 


work as a druggist’s 
Three years 
- 


prentice 


he established a 


Joun Biocki 


ness of his own 
The 


another Chicagoan of 


but with many 


had 


were 


great fire of 187 
that day, Mr. Blocki 
he blaze 


honor at a 


store, 


started t 


build anew before the embers of the cool. 


On June 16, he was the luncheon 


iven him by the Chicago \ssociation at 

the Elks’ Club 

B. E. Inc., New York ( 
| 


sailed on the Paris July 16 for a two months’ trip abroad 


Levy, president of Coty, ity, 


Most of the time will be spent in Paris and in Suresne 
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building at 


West 48th 
115 West 
known as he 


I have moved from 
New York City, to their own 


The 


Prothers, Inc 


street. 1ew building which is 
Zaudora Building houses offices, salesrooms and laborat 


Zauder 


Zaudora toilet preparations and theatrical make up. 


{f the company Brothers Ine., are manufactu 


\c il 
of the Department of Pharmacy in 
College of 


Dr. ( 


fessor and head 


urt P. Wimmer has been appointed 


lumbia University Pharmacy, effective 


Dr. Wimmer is taking over the work of Professor George 
C. Diekman who has just completed the 36th year of his 
De- 


Diek- 


services as head of the 


partment. Professor 
man has been given a sab- 
In addition to 
Dr, 
has been elected Acting Fac- 
[ Col- 


batical year. 


these duties, Wimmer 


ulty Secretary of the 
lege of Pharmacy. 
At the 


ment of 


recent commence- 
the Connecticut Col- 


New 


de gree 


lege of Pharmacy, 


Ilaven, the honorary 


of “Master of 


Pharmacy 
Wim- 


acknowledgment of 


was conferred on Dr 


mer in 


the excellent 


2 work which he 
\VIM MER ; 
had done in the organiza- 


the Connecticut College 
Dr. Wimmer 


lumbia 


has been a member of the faculty of Co- 


( ollege ol 


He is well known in the toilet preparations industry 


University Pharmacy for twenty years. 


as di- 
raw materials at the 


rector of the courses in cosmetics and 


College, for his work in combating unfavorable legislation 


iffecting our industry, and as a contributing editor to this 
journal. 

Board of 
New York 


been settled with 


The dispute between the Union City (N. J.) 
Council and Yardley & Co., Ltd., 


soap manufacturers, has apparently at last 


London and 


the granting of a building permit to the company for the 


construction of its proposed warehouse and office building 


on the land which it owns in Union City. It is understood 


company made certain guarantees as to the type ol 
Board then 


that the 
building to be erected on the site and that the 
gave its consent to the issuance of the permit 
had 


Board during a political fight in Union City 


revoked by the 
The ostensible 


A previously granted permit been 


grounds for revoking it were that the company planned the 


erection of a plant which would have a bad effect upon the 


value of surrounding property and might come to be a 


nuisance. The company indicated that it had no intention 
of operating a soap manufacturing plant upon the property 
and charged that political reasons were behind the revocation 
f the original permit and the refusal of the Board to issue 
another. 

Under 


ward with plans which they have 


conditions, for- 


Yardley 


filed for 


& Co 
the erection of 


present 


can 2 


the building. 


ouis E. Fischer has been placed in charge of sales of 
I E. Fiscl | I pl 1 | les of 


laundry soap for Colgate & Co. in Louisville and surround- 


territory, succeeding R. B. Weidinger, who becomes 


ing 


district selling agent at Nashville. 
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The factory of V. 


Vivaudon, 


offices and 


Inc., are now located 


22 


in their new quarters at 233 


New York City. 


The company occupies four floors 


Spring street, 


f the building at this address, 
which is very near the approach 
to the Hudson vehicular 
tunnel to be opened in the near 
future. 

The 
to packing and shipping opera- 
tions 


River 


. ° . OFFICE y T »M: e 
first floor is given over FFICE OF THOMAS J 
convenient 
indoor loading platform for use of the trucks of the com- 
pany. 


and among other features it contains a 


The second floor consists of storage and some manu- 


Fiith avenue, New York, is to have a new emporium for 
the sale of drugs, perfumes and cosmetics. Joseph Shapiro 
has just signed a lease for one of the stores, with basement, 
in the new 26-story office and show room building at 245 
Mr. Shapiro, 


who is the owner of drug stores at 112th street and Broad 


Fifth avenue, southeast cerner of 28th street. 


way and 100th street and Amsterdam avenue, plans to spend 
$100,000 in equipping the Fifth avenue store. 


The estate of Edward A. Olds, president of the Packer 
Manufacturing Co., 


soap manufacturers, has been appraised 
by the New York State Tax Commission at $713,368, gross, 
and $666,417, net. Mrs. Ella K. Olds, the widow, receives 
$4,462 and a life estate in $402,500. 

The Boncilla Laboratories, Indianapolis, toilet 
Dorland New 


Magazines and business 


prepara- 
York, to 


will 


tions, has appointed the 
direct its advertising. 
be used. 


Agency, 


papers 


I. J. Hancock, who for several been sales 
manager for Harold F. Ritchie, Inc., New York City, has 
just been elected a member of the board of directors of 
the company. 


years l.as 


Dr. Perry N. Zang, who has been acting as general man- 
ager and chemist for Oakley & Co., New York City, has re- 
signed from that position. 
been announced. 


His plans for the future have not 


Views or New VIvAupou 
McHueu. 2. 
3. RECEPTION ROOM. 4. 
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facturing space, the principal 
how- 
the 


The third floor is 


manufacturing operations, 


ever, being carried on on 


fourth floor. 


devoted to research reception 
for 


products, and is 


room, offices and showroom 
the company’s 
most arranged and 
The building itself is 


of most modern construction and 


attractively 


decorated. 
3UILDING. 1, PRIVATE 


EXTERIOR. 


well adapted for both the manu- 
MANUFACTURING FLOOR 


facturing and office needs of the 
company. Ample light and air are available for the em- 
ployees, and suitable rest rooms and other conveniences are 
provided to make working conditions pleasant. 


\ cable dispatch says that Lanvin Parfums has been in- 
corporated in Paris, France, with a capitalization of 1,250,000 
frances as part of a plan to separate the perfumes and couture 
Some months ago Lanvin, 
with $10,000 capital stock, was incorporated in Dela- 


interests of the Lanvin concern. 
Inc., 
line of toilet preparations 


ware to take care of the Lanvin 


in the American market. 
The 
purchased the McCulloch Drug Stores Co., of Pittsburgh, 


Now Drug Co., of Cincinnati, announces that it has 


which eleven retail with annual sales of 


about $2,000,000. 


operates stores 
It was reported unofficially that the deal 


involved about $1,000,000. 


Yardley & Co., Ltd., 
its advertising account in the hands of N. W. 
The Ayer firm will handle all 


its New 


London and New York, has placed 
Ayer & Son. 
\merican advertising through 
York branch. 


Parfumerie St. Denis has appointed Lester Brehm dis- 
England and New York State. C. 


appointed the 


trict manager for. New 


R. Keely has been district for 


Middle West. 


manager 


Aurora, IIl., manufacturer of 
appointed Hurja-Johnson-Huwen, Inc., 
Chicago advertising agency, to direct its advertising account. 
Women’s magazines will be used. 


The 
preparations, 


Cau 
has 


Pomona toilet 
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The Procter & Gamble Distributing Co. for the North 
Texas district has taken new offices in the Fidelity Union 
Building, Dallas, Texas. The sales offices which have been 
located at the plant of the Procter & Gamble Company at 
South Dallas have been moved to the new address. The 
company was forced to make this change to accommodate 
its rapidly growing office staff and to take care of steadily 


increasing business in the North Texas section 


The Frostilla Co., Elmira, N. Y., has just adopted a new 
style of package wrapping which, the company. states, is a 
remarkable improvement on the former style. The new bottle 
features an attractive shaded blue label and decorative neck- 
band, the work of Hans Flato, well known advertising artist. 
The entire package is wrapped in “cellophane” and is topped 
with the approval stamp of the Good Housekeeping In- 
stitute. 

By an ingenious arrangement, the new package is linked 
up with the old one. On the back of the bottle a facsimile 
of the former label is inserted beneath the cellophane. 

The company is planning an advertising campaign for the 
product to open in September. Present plans call for the use 
f national magazines in a vear round campaign. Sales of 


the product are in the hands of Harold F. Ritchie & Co. 


Parke, Davis & Co., Detroit, manufacturers of phar- 
maceutical products, perfumes and cosmetics, have just 
completed a new administration building located on_ the 
Detroit River directly in front of the extensive plant of the 
company. The new building is four stories high and more 
than 300 feet in length. It houses the complete office and 
administrative forces of the company’s headquarters. Ground 
was broken for its erection last vear, which was the sixtieth 
f the history of the firm 

Most attractive private offices are provided in the building 


and in addition general offices for the sales, advertising, pur- 


chasing and other departments of the business Anothe 
feature of the building is an auditorium for use of tly 
various organizations connected with the company | 





ADMINISTRATION BUILDING 


ParKE, Davis & Ci 


completely equipped with stage machinery, motion picture 
projectors and even a lecture table supplied with gas, com 
pressed air and running water 

The building is closely connected with the manufacturing 
laboratories by automatic telephones, pneumatic carrying de 
vices and other means of rapid communication. The com 
pany is justly proud of this latest addition to its already 


excellent facilities 
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An interesting innovation in research work has just been 
started by the Northam Warren Corporation, New York 
City, in the form of a completely equipped manicuring salon. 
The salon, which forms a part of the “Cutex” laboratories 
is not a commercial undertaking. It was established solely 
for research and development of methods of using “Cutex” 
preparations. The only materials used in it are the fa- 
miliar specialties of the company, but in it, the most com- 
plete and modern method of manicure is demonstrated. The 
hands are studied and the nails shaped to bring out their 


best features. A careful record is kept of the results at- 





CoRNER OF NEw “Cutex” SALon, Miss THUMA at RIGHT 


tained and thus improvements in the methods of using 
“Cutex” preparations are gradually developed. 

\s these improvements are made, they are passed along 

» the public as a part of the “Cutex” directions. It is the 
aim of the company to simplify the art of manicure and t 
issist the public in the use of its preparations to attain the 
best possible results. The new salon has already proved its 
worth in this respect. 

The salon is in charge of Miss Grace Thuma, a specialist 
in the art*of manicure. The accompanying photograph 
shows Miss Thuma and a corner of the salon, which is 
most completely equipped and attractively furnished. 

Charles C. Green, the advertising specialist, who is well 
known to members of our industries, recently retired from 
the presidency of the Advertising Club of New York and 
was made the recipient of a platinum watch and chain from 
the club in recognition of his services. The presentation was 
made at a luncheon held in his honor. 


Denney & Denney, Philadelphia, have opened a New York 
office for the convenience of their customers in the Metro- 
politan territory. Space has been secured at 11 West 42nd 
street. The new office is in charge of Harry T. John- 
son, vice-president of the company 


Jane Curran, Inc., announces that it has been appointed sole 
distributors of “Pacquin’s” hand cream which is well known 
in the dental field, but is comparatively new to the general 
toilet goods trade 


The Perfumer Publishing Co., 81 Fulton street. New York 
City, 1s anxious to secure certain back issues of this journal. 
The issues desired are listed on advertising page 142 of this 
issue. 
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Almost a pioneer in our industries through its long asso- 
ciation with Colgate & Co. is the Chesebrough Manufac- 
turing Co., manufacturers of 
which was one of the first to enter the field of petroleum 
Robert A. 
original line was the refining of kerosene oil which it 
distributed under the name “Luxor” oil, but Mr. Chesebrough 
with characteristic foresight believed it was possible by 


“Vaseline.” The company, 


refining, was founded by Chesebrough. Its 


different refining methods to manufacture-a product which 
would retain the medicinal qualities of the petroleum 

To this product he devoted much time in his experi- 
mental laboratories and finally produced the first petroleum 
jelly. 

The medicinal qualities of petroleum were known long 
before the crude oil was really “discovered.” Not until 
the sinking of the first well by Col. E. L. 
Drake in Oil Creek, Pa., in 1859 was crude 
petroleum oil actually recognized as a more 
or less standard product, but for hundreds of 
years before Drake, this mineral oil had been 
found in many parts of the world, and at 
first its only use was medicinal. 

Marco Polo in the 13th century was travel- 
ing through Baku and found the oil used in 
the treatment of diseased camels. In _ the 
15th century in Bavaria, it was use] under 
the name of St. Quirinus Oil. On _ the 
American continent, early explorers found the 
Mexican Indians using the oil ir 1520. Late 
Betton’s British Oil” 
made from petroleum shale, had a wide sale 
The New York state Indians 
used petroleum as one of 


in the 17th century 


in England. Rovert A, 





( 
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sented to the American Institute and to various national 
and international expositions and received awards in 1874, 
1875, 1877 and 1879. 

It was early proposed to list the product in the United 
States Pharmacopoeia and at the outset the committee in 
charge of compilation of that work proposed to list it as 
“Vaseline.” With characteristic foresight, Mr. Chesebrough 
refused to allow his trade mark “Vaseline” to appear as 
the name of the product “petrolatum.” 

Following the general introduction of the product through 
the medical profession, Mr. Chesebrough determined upon 
a general advertising campaign to introduce it to the public 
at large, knowing that it was harmless in every respect and 
would doubtless be of great value His initial advertising 
expenditure was small, but it has been expanded each year. 
Co-incident with this expansion in advertising 
has come a rapid growth in sales. This in- 
creased demand has led to a steady growth 
in manufacturing and distribution facilities. 


The main factory of the 
originally located at Brooklyn, N. Y. Irom 


company was 


Brooklyn, it was transferred to Perth Amboy, 
N. J. and in addition, there are now factories 
in Pittsburgh and in Montreal, and before 
its loss during the Russian revolution, a plant 
in Moscow. The executive offices of the com- 
pany are located at 17 State street, New 
York, and in 1923 a finishing and packing 
plant was opened in London. In addition to 
these important branches, the company has 
a staff of selling agents and branch offices 


HESEBROUGH 


covering all parts of the world. 





their favorite medicines and 
in the middle of the 19th 
century, before Col. Drake 
had sunk his historic well, 
Pennsylvania crude oil was 
sold as a medicinal product 

Thus Mr. 


had a_ historical medicinal 


Chesebrough 


background for the market 
ing of his new product. He 
had at once adopted the 
word “Vaseline” as a trade 
mark for this petroleum 
jelly. This name was coined 
from the German “wasser” 
(water) and the Greek 
“oleon” (oil). It was adopted because it was his belief 
that the petroleum came from the decomposition of water in 
the earth and the uniting of the hydrogen with the carbon 
of certain rocks. 

With _ this 


Chesebrough started one of the most successful sales cam 


exceptionally promising foundation, Mr. 
paigns in the history of the drug and chemical business. He 
first submitted his product to scientific and medical societies 
as a curative and soothing agent in itself and as a base 
for the hundreds of salves and embrocations, cosmetics, ete., 
prescribed by physicians. For this purpose it had the added 
advantage of not becoming decomposed, as did many of the 
materials previously used in this way 

As early as 1876 the London Lancet indicated editorially 
that it was a worthy product. Following this endorsement, 
physicians in the United States and Europe began a quite 


general use of the product. At the same time it was pre 





a Those who attended the 
convention of the American 


Manufacturers of Toilet 
Atlantic City 
recall the 


Articles in 
will doubtless 
mind reading act of Joseph 
Dunninger. Mr. Dunninger 
recently astonished one of 
the New York City magis- 
trates by a further exhibi- 
tion of his skill. Arraigned 
for a minor violation of 





the traffic regulations, Mr. 


Dunninger pleaded guilty 


PLANT OF CHESEBROUGH MANUFACTURING Co. The magistrate then asked 


him to give an exhibition 
of his skill by telling what sentence would be imposed. 
Without hesitation, Mr. Dunninger replied: “Five dollars 
ine or two days in jail.” 
“Right,” said the magistrate. Whereupon Mr. Dunninger 
paid the fine and walked out, leaving an astonished court 
om behind him 


The annual frolic of the New York office staff of the 
California Perfume Co. which was held recently at the Hotel 
McAlpin proved to be a most enjoyable affair. The enter- 
About 
of the staff were present including the following officers 
of the company: D. H. McConnell, Sr., 
McConnell, Jr., vice-president: W. J. Alley, secretary and 
treasurer; A. E. Williams, general sales manager; A. D. 


Henderson, purchasing agent, and W. V. 


tainment consisted of special games and dancing. 


on 


president; D. H. 


\. Clark, vice- 
president in charge of manufacturing. 
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med him to France in t 


e tollowing 





‘Sir and i esteemed colleague 


“On seeing me when you arrived, you told 


me, sir, that you now speak French, and 


you added: ‘Franglais.’ I must therefore ex 


cuse myself for not expressing my thoughts 


in your language On the occasion otf 
your next visit, I trust you will find me 
also, 


to have been a studious pupil and | 


shall speak ‘Franglais.’ 


La Revue des Marques sometimes brings 


its friends and those who are interested to 
gether in this house and speeches are never 
made in it. You know, by the way, that 
it is said in our country: that ‘the shortest 
speeches are the best’ and as I wish that 


mine should be even better, I won't make 
you any, 


“We are very happy to have been able t 


You will 
health, to that of Mrs 


to those who are dear to them. 


ciates. 


a te 


orn 


& 





SEATED, ForEGROUND, Lert To RIGHT 
dent of Houbigant, Paris; J. 
Saumont, manufacturer of bottles, Paris; A. 
THE 
Board of 
Givaudan, L. Givaudan & Cie., 
Marbeuf, Paris: C. 


Schwob, Revue des Marques; 
Maritimes, and Chairman of 
Geneva; G. 
Viard, Viard & Mouguet; 


Upon the arrival of the Epitor in Paris, a 
given in his honor by S. Schwob, editor 
Revue des Marques de la Parfumerie et de | 
it the Restaurant Drouant, Place Gaillon, Paris 
vas attended b ibout twenty of the leading 
fumers and representatives 
sundries e pt me, cosmetics and toilet 
ndustries 


hr 


PERFUMER & 


d 


and publisher 
Savonnerte 
Che dinner 
French per 
f suppliers of raw materials and 


preparations 


b proposed the health of the Eprror 





bring together this evening here in Paris, on the occasion 
of your visit, the elite of French perfumery and its asso - 
permit me, dear sir, to drink to your De 


Levy, to those who are here, and 


M. Maubert, Robertet & Cie, Grasse; A. Verley, St. Denis; R. 
Rocherolles, president of Roger & Gallet, Paris. 
Girod de l’Ain, Sennet & Co.; A. 
Epitor; Justin Dupont; L. 

Directors of Schmoller & 
Millot, 


A 





EssENTIAL Orr Review Jury, 1927 


inner was In his response, the Epitor paid a tribute to the Frencl 


of the prople and then to the French perfume industry calling 


attention to the close co-operation which exists betwee 


suppliers of raw materials, packages and the like and tl 
perfume manufacturers 


\fter a 


lume 


brief review of the growth of the American per- 


industry he gave credit to the French producers f 
stimulating American consumption of toilet preparations t 


which not only the French but also the American manufac 


} 


address turers have 


enefited. He closed with an expression of 


1 1 


thanks and of his compliments to M 


} } 


Schwob and his journal. The accompanying 


shows the 


photograpl group present at tl 
dinner. 

were the following: 
| Roger & Gallet; 
R. Bienaimé, Houbigant; M 
\laubert, & Cie, 


Verley, Etablissements Albert Verley, Ile St 


hose in attendance 
|. Rocherolles, president, 
president, 
Robertet Grasse; A 
Givaudan, L. Givaudan & Cie., 

Millot, Paris; V. Saumont, 
manufacturer of bottles, Paris; M. Dalissier, 

Parfumerie Rigaud; A. 

Sennet & Cie.; L. 


Marbeuf, 


Denis; L. 
Geneva; G 
head of Girod de 
V Ain, 
Pacis; 1. 


Villemetz, Robj, 
Paris; A. 


Ravaud, 


. Godet, Paris; Georges Chiris, Etablisse- 
S. ScHwos : en E ; 
s ments Antoine Chiris, Grasse; C. Viard, 
Host To THE EbiToR * SY ee : ; 
Viard & Mouguet; S. Schwob, editor of 


Revue des Marques, Justin Dupont, Argenteuil; A. Benard, 
Mero & Jean De 


Laire, Issy; L. 


Laire, Fabriques 


Chamber of 


Boyveau, Grasse; 


Barety, member of the 
Deputies from Alpes Maritimes and Chairman of the Board 


of Schmoller & Bompard, Grasse. 


Bienaimé, presi- 
SEATED, BACKGROUND, Lert To Ricut: V. 
Ravaud of Godet; Georges Chiris; S. 
Barety, member of Chamber of Deputies from Alpes 
STANDING, Lert To RicuT: L. 
Paris; M. Dalissier, Parf. Rigaud; L. Villemetz, Robj. Paris; L. 
Benard, J. Mero & Boyveau, Grasse; Jean De Laire, Fabriques De Laire. 


Bompard, Grasse. 
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Dr. Robert J. Ruth, for the last three years Field Secretary 
for the Philadelphia College of Pharmacy and Science has 
joined the staff of E. R. Squibb & Sons, New York City. 
Dr. Ruth was released by the Board of Trustees which passed 
resolutions commending his loyalty and his work for the 
institution. 

Before leaving to assume his new duties, Dr. Ruth was 
given a dinner by his friends and former colleagues at the 
Bellevue-Stratford Hotel, Philadelphia. President Krusen ot 
the college and about thirty friends attended including repre- 
sentatives of E. R. Squibb & Sons. Several hours were spent 
in pleasant social intercourse and complimentary talks re- 
garding Dr. Ruth’s work for the college were made by several 


of the guests. 


The Cameo Specialty Co., New York, importer and manu 
facturer of beauty shop supplies and equipment, has ap 
pointed the Ferry-Hanly Advertising Co., Inc., New York, 
to direct its advertising account. Business papers are being 
used. 

\. M. Braun, New York, manufacturer of Almabra 
toilet preparations, has also placed his account with this 
agency. Magazines will be included later on in a campaign 
now using business papers. 

The Ross Co., New York, maker of “Winx” eye lash 
preparation, has appointed the New York office of Erwin, 
Wasey & Co., to direct its advertising account. Magazines 


will be used for this account. 


Announcement has just been made of an arrangement 
between the Scovill Manufacturing Co., Waterbury, Conn., 
and George E. Davis of New York whereby the ‘former will 
take over the sales and manufacturing rights of the “Push- 
Tite” Sprinkler top, an invention of Mr. Davis. The device 
has been very successfully 
marketed by Davis & Orem, 
Inc., during the few months 
it has been on the market 
and several leading houses 
have adopted it for their 
preparations. In order to se- 
cure more satisfactory manu 
facturing conditions and a 
wider sale, however, it was 
decided to turn the device 
over to the Scovill interests 
who are exceptionally well 
equipped to manufacture and 
market such a product. 





The “Push-Tite” sprinkler 
top was invented by M1 


GeorGE E. Davis 


Davis and launched upon the market in September, 1926 
Since that time, sales have been in the hands of Mr. Davis, 
working through Davis & Orem, Inc., of which he is the 
head 

Scovill Manufacturing Co. plans an active advertising and 
sales campaign on the device and officials of the company 
predict rapid progress in securing its adoption by the manu- 
facturing trade. 


The Quaker Products Co., Inc., Philadelphia, manu fac- 


turer of Kansas cleanser, has appointed Spector & Golden- 


sky, Philadelphia advertising agency, to direct its adver 
tising account. Newspapers will be used. 





Prominent among those outstanding ures who have 





contributed to the upbuilding of the essential oil industry in 
the United States and to all that is good in the code of 
ethics by which its transactions are conducted, stands the 
name of Irederick E. Watermeyer, president and principal 
owner of Fritzsche Brothers, Inc., 78, 80, 82 and 8&4 Beek- 
man street, New York. 

Celebration of his birthday on the 8th of this month pro- 
vided the occasion for public recognition of the valuable 
service he has contributed by his constructive genius and 
generosity to the industry 
of which he is a part and 
to pure science in which he 
has always been genuinely 
interested. 

Born in Leipzig, Germany, 
Mr. Watermever at the 
close of his educational 
years joined the staff of 
Schimmel & Co. After some 
years in that organization 
his pioneering spirit led him 
to New York where he 
arrived in the early days 


of 1895 





\ brief period at 
the headquarters of the firm 


I’. EK. \WATERMEYER 


+ 


then located at 37 Barclay 
street, was followed by his transfer to Chicago to take 
charge of the firm's interests in the Middle West. There 
his genius for organization and salesmanship found broader 
scope, resulting in the Western branch being placed on a 
solid foundation. This culminated a few years ago in 
acquisition by the firm of its own four story building at 
118 West Ohio street, Chicago, where a complete stock 
is carried and service given to the Far West as well as 
Middle West. 

Leaving the Western branch in a flourishing condition 
he returned to New York and in July, 1907, became a 
partner in the firm, the leadership of which was then in the 
hands of Carl A. Brucker. 

In January, 1912, the growth of the business under his 
aggressive leadership and the demand for expansion and a 
far-seeing policy for future years, placed him at the head 
of the firm. Immediately following his accession to the 
presidency, the company entered upon its period of great- 
est growth and prosperity and while this success is mod- 
estly disclaimed by Mr. Watermeyer to have been due to 
his personal efforts and is rather attributed by him to his 
selection of co-workers, those best in position to know are 
not backward in attributing these results to the wisdom, 
business judgment and the ideals which he has ever brought 
to bear in the interest of the company in which his entire 
business life has been spent. 

\n index of the esteem in which his lovable personality 
is held by those with whom he has worked shoulder to 
shoulder may be found in the long term of service of the 
entire personnel, including his traveling representatives and 
scientific and clerical staffs numbering at the present time 
more than one hundred and twenty. 

Generous donations to worthy public and scientific causes 
emphasize the public spiritedness of Mr. Watermever and 
his earnest desire to have a constructive part in the de- 
velopment of the country of his adoption. While fond of 
traveling, much of his leisure time is spent on a large 
estate in the woods on the shore of a lake which he owns 
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e most picturesque sectiot f the Berkshire Hills 
Mass. Here he pure air of the wooded hills, he 
dulges his principa f contact with Nature’s great 
l t-doors 
le is a member New York Athletic Club, Drug 
& Chemical Club, Columbia Yacht Club, Canoe Brook 
( ntryv Club Summit, N J . and Albion | odge, | « 
\. M 
It is the happy privilege of this journal to extend to Mr. 


\Vatermeyer hearty congratulations on his birthday, coupled 
with the sincere hope that the influence of his ideals may 
continue to grow tor many years to come 

has just pur- 
Market Place, 


The company proposes to build a section there for 


Boots, Pure Drug Co., Ltd., of London, 


chased 200 acres of land near Nottingham 
I-ngland 
articles departments, and to develop the 
The sum ot £100,- 


effect the 


its soap and toilet 
remainder of the land when it is needed. 


000 has been appropriated by the company to 
transfer of the soap and toilet goods departments to the new 


plant 


Alcohol Co. has declared a dividend of 


$1.25 a share on the common capital stock, payable August 1 


UL. S. Industrial 


to stockholders of record July 15 


American Can ( has declared a dividend of 50 cents a 


share on the common stock (par value $25) payable August 


15 to stockholders of record July 29 


A. Srebren, manufacturers’ representative of Chicago, IIL., 
paid his first visit in three years to the New York trade 
during the week of July 16 

The annual outing of the Welfare Association of the 
Quartin employees, an organization of the factory and office 


staffs of the Quartin Manu- 


facturing Co., Ozone Park, 
was held at Mascot Beach, 
Patchogue, Long Island, 
June 25 


The day was declared a 


holiday and the factory was 
down so as 


completely shut 


to enable about 180 mem 


bers of the association to 
leave for the beach in three 
large buses and a number of 
automobiles early in t 


morning. Abraham Quar 


tin, president and founder of 





bears 


the corporation which 
; ABRAHAM QUARTIN 


his name, arrived at the 


beach in company with his family just as the big party 


was about to enjoy its annual dinner which was served in 


the beach casin In the afternoon outdoor games, swim 
ming and dancing were enjoyed, after which the merry 
makers returned hom 


E. M. Laning Co., New \ ' 
o branch at 247 East Illinois street; 
The office 
president of the company, 


West The Elk lin 


ork City, announces the opening 


of a Chicag telephon 





8651 Laning, 


Mid 


and Parosa specialties will be handled 


Superior 


was opened by E. M. 
on his recent trip to the 


ISSSENTIAL 


York City, has 


While in 


ast 
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Scanlan, second vice-president of Coty, Inc., Ne 


returned from a vacation trip abroad 


France, he was the guest of Francois Coty. 
The Demilo Co., chemists and perfumers, D 


it, Mich., 


cosmett 


) 


have moved trom 138 Cadillac Square to 206 


1 


Hancock avenue 


A. H 


able oil department of the C. B. 


Horner, for several years connected with the vege- 


Peters Co., has resigned 
ind entered business on ‘his 
a broker. He 
Horner 
Commission Co., with of- 
tices at 15 William street, 
New York City and will d 


a strictly brokerage business 


own account as 


has organized the 


in vegetable and animal oils, 
glycerine and packing house 
Mr. 


well known to our readers as 


by products. Horner is 
the contributor of the month 
ly review on vegetable oils 
published in our Soap Sec- 
We are glad to be able 
to announce that he will con 


tion. 





A. Hi, 


HORNER : ote 

tinue to supply this inter- 
esting and authoritative report despite the additional work 
entailed by his new arrangement. 


C. C. Concannon, chief of the Chemical Division, Depart- 


ment of Commerce, sailed July 9 on the Aquitania for a few 
weeks’ vacation in Europe. He is expected to return before 
Labor Day. 


The American Home Products Corporation reports that 


i months ended May 31 was equal t 
SLE4 a earned on 300,000 no par 
assets, as of May 31, were $2,486,000, including cash and 


$1,610,000, 


its net for the five 


share shares. Current 


securities of while current liabilities were 


£528,000. 


Oliver P. H John A. Weidler, 


manufacturing chemist of the William M. Bell Co., Chicago, 


Kaut, sales manager, and 


were recently made members of the firm. 


Mr. Kaut has been associated with the ice cream indus 


try since 1915 and in the manufacture of food products since 
1906. He is a graduate of the Wahl Henius Technical In i 


titute of Chicago and has spent a great deal of time in i 
research work and study of food products 
Mr. Weidler has been in the food manufacturing business 


since 1902 and has wide experience in the manufacture of 


vanilla and flavoring extracts of all kinds. He is a thorough 
practical chemist and has had charge of all manufacturing 
for the Wm. M. Bell Co. since 1919, 

The Wm. M. Bell Co. was organized in 1913. It manu 
At a meeting of 


Wm. M 


Kaut, vice-president, and John 


factures a full line of vanillas and flavors. 
tockholder 
Bell, president ; 
\. Weid!er, 

Mr. Bell has actively represented the Bachman Chocolat 


Co., of Mt. Joy, Pa., for 
devote all of his time to that business in Chicago and ad 


s the following officers were elected: 
Oliver P. H 


secretary and treasurer. 


a number of years and will now 


joining territory His office will be located at 


West Wacker 


new 


Drive, Chicago 
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Group AT GIVAUDAN-DELAWANNA, INC., OUTING 


Cn Saturday, June 18, Givaudan-Delawanna, Inc., held 
its first annual outing at Blasberg’s farm and summer resort, 
North Hawthorne, New Jersey. 

The principal idea in holding this outing was to have the 
employees of the New York office become better acquainted 
with the employees of the Delawanna offices, thereby en- 
couraging more enthusiasm and interest in the activities of 
the organization. 

Many interesting events were held, such as a golf tourna 
ment, girls’ 100 yard dash, men’s 100 yard dash, sack race 
and, principally, the baseball game between “The Delawanna 

The Lambert Co., St. Louis, is offering 50,000 shares of 
new capital stock at $67.50 a share in the ratio of eight 
new shares for each forty-five shares now held. The pro 
ceeds will be used to purchase 56,500 shares of the Lambert 
Pharmacal Co., constituting 8 1-3 per cent. of its stock, 
which with the 5614 per cent. now held will make a total 
of 64 7-12 owned. 

The Lambert Co. also is acquiring the entire capital 
stock of Lambert & Feasley, an advertising agency which 
has the Lambert account and which last year earned $361, 
467. The Lambert Co. is issuing in payment 50,000 addi- 
tional shares of capital stock. 

The Chicago offices of H. C. Ryland, Inc., New York, have 
been moved from 108 North Wells street to 808 North Clark 
street, where more convenient quarters have been secured. 
The company is represented in the Chicago territory by the 
West Boyd Chemical Co. Charles D. Boyd and C. T. West 


are in charge of the Chicago offices. 


Owing to the death of C. C. Oliver, the business of the 
Oliver-Eaton Co., manufacturers of toilet preparations, 
Montclair, N. J., has been taken over by Herman Requa 
of Verona, N. J. Plans for future activities of the com- 
pany will be announced later. 


The Marinello Co., New York, has appointed the G 
Lynn Sumner Co., New York advertising agency, to direct 
the advertising of its National School of Cosmeticians, 
branches of which are Iocated in key cities throughout the 
United States. 

Fels & Co., Philadelphia, have placed the advertising of 
Fels-Naptha soap with Young & Rubicam. 


Producers” and “The New York Sellers.” Naturally, the 
producers won—particularly because they had as their pitcher 
nene other than Mr. Duffy, their fighting auditor. | Prizes 
were awarded to the winners in each event of the after- 
noon’s program 

\fter the baseball game an excellent full course dinner 
was served to the delight of all present, after a strenuous 
day in the open air and sunshine. 

The accompanying photograph shows the group present 
at the outing. The expressions would indicate that all 
present enjoyed the occasion. 


Warren FE. Burns, who was formerly associated with the 
essential oil and perfume raw material business, and Mrs 
Burns arrived in New York from New Port Richey, Fla., 
on July 13. Mr.-and Mrs. Burns left New Port Richey 
on July 6 by automobile. They will spend the rest of the 
summer in the North. Accompanying them on the first 
stages of their journey were James H. Becker, business 
associate of Mr. Burns, and Mrs. Becker. Mr. and Mrs 
Recker stopped for a vacation in North Carolina and will 
rejoin Mr, and Mrs. Burns later. 

Friends of Mr. Burns will be interested to learn that he 
has been elected to the office of City Councilman of the city 
ot New Port Richey, Fla. The election was made by the 
Council and is effective from June 24. Mr. Burns takes a 
place on the Council that was made vacant by a resignation. 


L. J. Zollinger, second vice-president of the George Silver 
Import Co., sailed for Europe on the Majestic on June 25. 
Mr. Zollinger has been spending his time visiting the firms 
which his company represents in the United States and in 
investigating perfume and raw material developments in 
Europe. Albert Delavigne, first vice-president of the com- 
pany, sailed on the Paris July 16 for a visit to the French 
market. Mr. Zol#fMger will leave for home during the last 
week in July. Mr. Dalavigne will remain abroad several 
weeks in the interest of the firm 


Thomas De Vilbiss, president of the De Vilbiss Co., 
Toledo, Ohio, is being boomed by his friends as candidate 
for mayor of that city. In addition to managing the affairs 
of De Vilbiss Co., Mr. De Vilbiss has long been active and 


influential in civic affairs 
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The 


and 


Mid-W est 


Kingsberry streets, 


has sold its building at Clifton 
William Cooper & 
The latter company will remodel the build- 


Chicago, to 


Nephews, Inc 


ing tor tactory purposes 
Turner White Metal ( New Brunswick, N. J., has 
completed the installation of new equipment whicla will in 


crease its manufacturing capacity and also expedite deliv 


eries 


The spectal service in filing collapsible tubes which Trade 
Newark, N. J., 


is emphasized in the first of a series of 


Laboratories, 


is prepared to offer manufac 
turers, [ announce 


ments of that company on advertising page 145. 


Ind., has 


Essexville, 


the 
Mich , lor 


conditions in the 


The burg leased 


plant of the Micl 


Rossville Co., Lawrence 
an Chemical Co, at 


On account of flood 





an indefinite period 


necessary to secure additional 
alcohol, 


pre sic nt 


South, the company found it 


manufacturing facilities for the production of and 


this was the result E. A. O'Shaughnessy, vice 





the Rossville ( says that the flood has had no effect 
ipon deliveries of tl ompany 

Guido Horvath, president of G. Horvath & Ce sailed 
July 16 on the Pan America tor Buenos Aires, Argentina, 
after spending three mor in the United States visiting 
various wholesale and retail houses. The company with 


sells toilet 


which Mr 


through a 


Horvath is connected preparations 


retail organization known as Casa Horvath and 


Mr. Horvath reports that the addition of a line of various 
for adornment, to a line of toilet pre 
Mr 


Detroit, in 


trinkets, used largely 


parations, helps in the sale of both Horvath also rep 


resents the Arthur Colton Co., of Argentina 


The Illinois Glass Co., in recent experiments to determine 


the strength resist t 


und ince ti of glass containers, 


pressurc¢ 


-onstructed the 
pyramid, of 


the 


glass 


which illustra 









tion is a_ photo 


graph, at its plant 
at Alton, Ill. The 





TthL SERULIey iy 
Loca oer ey 
rth 





pyramid is constructed en 


tirely of five gallon glass 


bottles. the bottoms of each 


tier resting upon the 


shoulders of the tier just 
This 
pyramid contains 6,194 bot 
tles total 


of the pyramid is over 30 


below it. interesting 


and the weight 
tons 

\n interesting feature of 
the experiment is the fact that the entire pyramid represents 
only a portion of a single day’s output of the machine shown 
in the other photograph. The machine will produce from 
7,500 to 8,000 of these The 
states that it is the largest of all bottle blowing machines. 


In the days of hand blown bottles of this type the output 


bottles each day. company 


per worker was less than 200 bottles of this type a day. 
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Maurice Cola of Th. Muhlethaler, S. A., Nyon, Switzer- 
land, left the principal office of the company on June 23 for 
a business trip through South America. The trip will last 
nearly a year and present plans call for Mr. Cola’s return 
Mr. Cola was in New 


his 


by way of New York next Spring. 
York 


Orbis 


making headquarters with 
Products the 


in the United States and Canada for Muhlethaler products 


earlier this season, 


Trading Co., exclusive representatives 


The laboratory of the company is in Asnieres, a suburb 





MUHLETHALER, PAUL MUHLETHALER 


Fetix Cora, TH. 


Felix Cola, who is well known 
as a contributor to various European scientific journals. 

The accompanying photograph 
\luhlethaler Paul Muhlethaler at the 


Asnieres on the Epiror’s recent visit there. 


of Paris, and is in charge of 


Cola, Th 


laboratories in 


shows Felix 


and 


lhe Mayborn Food Products Co., Cleveland, Ohio, manu- 
facturer of flavoring extracts and allied products, has moved 
from its old quarters at 1303 Oregon avenue to a more con- 


venient location at 701 Woodland avenue. 


William A. Craig, president of the Golden Mermaid Prod- 
Atlantic City, N. J., 


have been calling on the trade in the Metro- 


ucts Co., and Louis H. Myers, treasurer 
ot the company, 
interest of their 


toilet 


politan district recently in the company 


which is offering a new line of preparations and 


cosmetics, 


The Happy Day Walnut, Kansas, has apparently 


on ap Jt. 


ended a brief but interesting career with the closing of its 
plant and the disappearance of its organizers, according to 
The concern was organized 
ago by three promoters, J. T. and L. G. 
Duffey. to Walnut at 
ihe head of a group of 39 Louisiana investors and workers 


about 4,000 


boxes of soap powder, said to be of very good quality, dur- 


press dispatches from that city 
about a month 
Greathouse and A. These men went 


and started the soap plant which turned out 


ing the month At the end of that time and with rent and 
other obligations due, the three disappeared leaving only the 
With them they 
\f the visible assets of the concern, includ- 


bare word that they were going to Texas. 
took a large part 
ing several automobiles. 

The thirty-nine investors and the working and sales staffs 
of the company were left at Walnut, virtually stranded. A 
surplus stock of about 1,000 boxes of the company’s product 
What 1s 


to become of the investors is not reported in the press notices. 


must be sold to pay obligations to local interests. 
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Imperial Metal Manufacturing Co. moved into its attrac- 


tive new building at Queens boulevard and 38th street, Long 
Island City, July 1. The: new building is a two-story struc 
ture 200x100 ft. and it is so arranged that all manufac- 
turing operations are carried on on one floor so as to effect 
economies in transportation, expedite manufacture and make 
possible larger production. 

New equipment, including modern labor saving machines 
has been installed and all manufacturing is done by natural 
light. In addition to the factory the executive offices are 
also located in the 
new building 
which, incidentally, 
is about a half a 
mile from Queens 
Bridge Plaza. 

The Imperial 
Metal Manufactur- 
ing Co. originally 
located in Phila- 
delphia, was taken 
over by a company 
of which Carl 
Bomeisler was the 
principal, in 1898. 
[hen it was moved 
to Long Island 
City. In 1914 the 
company was in- 
corporated and the 





business of manu- 
facturing metal Cyrt BomeIsLer AND A. E. BoMEISLER 
sprinkler tops and 

other specialties continued on a larger scale. Under the man- 
agement of Carl Bomeisler, president and treasurer, who is 
ably assisted by his son Albert E. Bomeisler, secretary, the 
company has made steady progress and in order to keep 
pace with its growing volume of business it became nec 
essary to seek larger quarters. The company then de 


cided to erect its own building where every facility would 


mM 
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be provided for its present needs and at the same time 
make it possible to provide for future expansion. As a re- 
sult the present plant, which embodies the ideas of Mr. 
Bomeisler gained in over a quarter of a century's experi- 
ence in manufacturing, was erected. 


Sales of twelve of the country’s leading chain-store com- 
panies broke all records during the first half of the current 
year, according to figures just compiled by George H. Burr 
& Co., specialists in chain-store company securities. The com- 
pilation shows total sales for the period aggregating $314,- 
582,087, an increase of 15.6 per cent, or $42,542,047, compared 
with sales of $272,040,040 reported for the same period last 
year. 

Sales for June also broke all records for any similar month. 
The total was $56,915,181, against $49,354,953 last year, an 


increase of $7,560,228, or 15.3 per cent. 


Plans for a permanent monument as a tribute to Col. 
Charles A. Lindbergh in the form of a tower of about 500 
feet high surmounted by a beacon flood light which would 
be visible to aviators for miles, are being worked out by a 
committee. 

Interesting to our trades is the fact that the model for 
the monument, prepared by Miss Margaret J. Postgate of 
Brooklyn from a design by Francis Keally, architect of New 
York City, was carved from soap and was exhibited at the 
Anderson Galleries at the recent display of soap sculptures. 


Donald Dunbar, formerly vice-president in charge of sales 
ot E. Fougera & Co., New York, has organized the Dunbar 
Co., Inc., New York, advertising and marketing. He was at 
one time vice-president in charge of sales of the John F. 
Murray Advertising Agency, Inc., New York. 


Procter & Gamble Co. has called for redemption all out- 
standing 6 per cent preferred stock on August 13 at $110 


per share and accrued interest 





New Pant or ImMpeRIAL METAL MANUFACTURING Co., Lone ISLAND City 
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Among the numerous impromptu celebrations held upon 
he return of Col. Charles A. Lindbergh from his Trans- 
\tlantic flight were two of interest to our industries. At 
the offices of Franz Euler & Co., 173 Lafayette street, New 
York, business was suspended for the day and the entire 
office force with relatives and friends enjoyed the Lindbergh 
parade from the windows of the office. Streamers of cello- 


j 


phane had been prepared in advance for the decoration of 


the front of the building and while waiting for the parade 
refreshments were served. 

At the Givaudan-Delawanna offices, 101 Fifth avenue, 
friends and relatives of the officers and employees of the 


company gathered to witness the parade. Special seats were 


erected in the windows overlooking Fifth avenue. Over one 
hundred witnessed the celebration from this point of vantage. 
were served by the employees. 


Ice cream and cake 


l_or-El Scientific Laboratories, Los Angeles, Calif., manu- 
facturers of toilet preparations and soaps, have moved from 
416 Bank 


quarters at 316 Commercial 


their former address, American Building, Los 


Angeles, to new street. 


Charles Romer, 
July 


im to 


New York City, returned on the Olympic 


12 after a fourteen weeks’ business trip which took 


Germany, | England, Spain, Italy, Czecho 


\ustria 


rance, 


Slovakia and 


The Paris newspapers of recent date carried the announce 


nent of several donations to the Nungesser Fund and to the 
\mong the contributors to both 


Publishing Co. 


\merican Hospital in Paris 
the 


of the funds is Perfumer 


Majestic Metal Inc., New York City, illus 


trate and describe on advertising page 152 its line of slight 


pe cialties, 


edged boxes which it is manufacturing under its patent No. 


1,633,255 


In order to comply with the requirements of the Dutch 
law the name of the N. V. Handel-Maatschappij “Zuidzee” 
has been changed to N. V. Handel-Mattschappij “Stille 


Zuidzee.” 

Elmer C. Hawley has joined the advertising department 
Cork Co., Pittsburgh. He was formerly 
advertising manager of the Insulite Co., Minneapolis. 


of the Armstrong 


Blendsco is the name of a new sponsored by 


Mrs. Marv M. Squire doing business as rebottlers of per- 
fumery at 4 Cliff street, New York City. 


company 


Chiris, of Etablissements Antoine Chiris, Paris 


Georges 
and Grasse, and Mrs. Chiris sailed from Barcelona on June 
23 for Brazil. On their return to France, they will be ac- 
companied by their son who has been in the South American 


country for about six months on a business trip 


York office of 


who has been active in civic affairs of 


Edward S. Hagerthey, manager of the New 
T. C. Wheaton Co., 
Re selle Park, N J ‘ 


had his 


where he has lived for many years, has 


interest rewarded by his election as councilman. 


Councilman Hagerthey will assume his new duties January 

1, 1928. The election was the largest ane most interesting 

held in Roselle Park in many yeu. Mr 
1 learn that he 


Triends 


Hagerthty’s many 


will be gratified te received the highest 


} 
t 


te of any of the successful candidates. 
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Roger J. Weber of Givaudan-Delawanna, Inc., sailed on 


the De Grasse July 6 for a business and pleasure trij 
ibroad. 
Alfred L. Wagers, formerly with the Owens Bottle C 


Toledo, Ohio, has joined the Edwin A. Machen Co., ad- 
vertising agency, also of Toledo. 


Mr Mrs. F. X. 
marriage of their daughter Marcella to 
n June 18. 


Detroit, announce the 
Addison 
Mr. Roellinger is well known to our industries 
Arthur Colton Co., 


and Roellinger, of 


Harry G 


and to our readers as secretary of the 
Detroit. 


At the recent election ‘of officers of the 


Co., 


Belgian Trading 
New York City, Pierre Danco was re-elected president 
and Gerard J. Danco was elected vice-president \. Batta 


was elected secretary and treasurer. Gerard J. Danco is t 


be in charge of sales. 


Nathan Kasdan, president of Majestic Metal Specialties, 


Inc.. New York City, accompanied by Mrs. Kasdan and 
their sons Saul and Leonard, expect to return from a three 
months’ pleasure trip in England, France, Germany and 


Italy about the middle of August. 


Edwin Heister, son of Harry Heister. of Lueders 
& Co., New York City, 
Del., where he 
state championship tennis matches. 


Sass, 


George 


has returned from Wilmington, 


represented Dartmouth University in the 


In company with Jerry 


+} 


his partner on the tennis team, Mr. Heister was the 


guest of A. Felix du Pont. 


Mrs. 
turned from a week's automobile trip to Lake George, N. Y 


Harry C. Ryland, accompanied by Ryland, has re- 
Mr. Ryland made the trip of 220 miles in remarkably good 
time and reports that the roads were good all the way ex- 


cept for a ten mile stretch beyond Fishkill. Shortly after 


his return, Mr. Ryland left for Chicago to call on his office 
there. 

Business troubles since our last report: 
Benjamin B. Engel, toilet preparations, 15 
New Rochelle, N. Y., in bankruptcy 
Samuel Waltzer on a claim of $5,000 

Robert L. Pleasant, pharmacy, 2298 Seventh avenue, New 
York City, liabilities $13,070; assets, $4,015, 
$3,500. Principal creditors are 
Hechtman, $2,780, secured; E. W. 
Kaminsky, $1,600. 

Frank La Scalea, pharmacist, 1436 St 
New York City. Liabilities, $5,647: 


Alfred B. Guarnier, pharmacist, 510 79th street, Brooklyn. 


Calhoun ave- 


nue, on petition of 


main item be- . 


ing fixtures, 


Schwartz & ) 


Davis, $3,700; Jos. A. 


Law rence 
$150 


avenue, 


assets, 


Liabilities, $30,629.29 and assets of $75 

705 No- 

strand avenue, Brooklyn, has made an assignment to Julius 
11 Park place, Manhattan 

Arcade Drug Co., 249 Main street, 

Walter A. Cronk appointed receiver under 

\rnold 


Reuben Sussman, perfumery and novelty 





shop 





S. Kremer, 






Poughkeepsie Inc 





Poughkeepsi« 


$1,000 bond, by 





Referee 







Paul Calderone, drug store, 154 Avenue O, Brooklyn, has 
made an assignment to Charles Kramer. 10 Elgin Court. 
Brooklyn 

Lewis Tulchin, druggist, 641 Amsterdam avenue, New 






York City,shas been discharged from bankruptcy 











ison 


ries 





i, 
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Chicago Trade Notes 


Dr. R. E, Spline, for seven years sales manager of the 


dental department of the Pepsodent Co., has resigned and 
will take up other lines. He has been succeeded by R. A 
Moll, who has also been with the company for some time. 
H. P. Roberts, who has been advertising manager of the 
company, will also look after the general sales of the com- 
pany in the future, in addition to his advertising duties 


C. A. Reed has been elected president of the newly in- 
corporated Illinois Cosmetic Co., 2301 West Erie street, 
Chicago. Benjamin T. Roberts is secretary. The company 
which has a capital stock of $10,000 will manufacture a full 
line of toilet and cosmetic goods for the trade. 


Alphonse Krawetz, E. and J. Krawetz have organized the 
Phoenix Chemical Laboratories, with offices at 3953 Castello 
avenue, Chicago, and will maintain arid operate a chemical 


and commercial laboratory for the trade. 


W. J. Munzer, A. E. Page and N, L. Rogers have organ 
ized the Paro Chemical Co., with offices at 77 Washington 
street, suite 1407, to deal in all kinds of chemical formulas 
for the trade. The new company has a capital stock of 
$50,000. 


The annual stag picnic of the Chicago Perfumery, Soap 
and Extract Association was held at the White House, 
Irving Park Boulevard and River Road, Wednesday, June 
15. About seventy-five members and their friends attended, 
among which were: 

\rthur Fortune, Morana, Inc.; Joseph DeLorme, Riviera 
Prod. Co.; Thomas J. Hickey, attorney for association; 
Walter L. Filmer, Monsanto Chemical Works; C. A. Seguin, 
C. A. Seguin Co.; H. E. Lancaster, Marshall Field & Co.; 
H. D. Crooks, John Blocki & Son; L. J. Freundt, \merican 
Can Co.; Euclid Snow, Mallinckrodt Chemical Works; 
A. M. Burgh, C. W. Beggs Sons & Co.; A. Strebren, 
Charles V. Sparhawk; Frank Pettie, C. A. Seguin Co.; 
William McMillan, Neumann-Buslee & Wolfe; Paul Mil- 
brat. Morana, Inc.; Adolph Leue, Acme Puff Co.; D. M 


The June golf tournament under the auspices of the of- 
ficials and employees of the Chicago branch of the American 
Can Co. was 
held on the links 
of the Midlo- 
thian Country 
Ciab, and 
proved to be a 
most gratifying 
success, 

One of the 
welcome visitors 
was George W. 
Cobb, of the 
New York office 
of the company. 
Another visitor 
was H. Meyer, 


superi n- “Canco” GOLFERS 


tendent of the 
Cleveland factory. Also among the guests was William 


Lloyd, general superintendent of the Gary plant of the 
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Clark, Franco American Hygienic Co.: George Woods, 
Frank Z. Woods; W. Schroeder, Williams Laboratories; G. 
H. Suddard, A. C. Drury & Co.: O. H. Glover, Chicago 
Cork Works; H. Bartold, Jr., George Leuders & Co.; 
Charles Shapiro, Superior Perfume Co.; Frank Dedrick, 
James S. Kirk & Co.; William H. Schutte, William H. 
Schutte Co.; P. R. Dreyer, New York; Ray Morris, Orbis 


Products Trading Co.; Paul H. Pettit, Lady Gray 
Co.; L. MeNerney, George Lueders & Co.; Walter H. 
Jelly and G. W. Boehmer, Walter H. Jelly & Co.; F. B. 
Smith and M. B. Vance, Givaudan-Delawanna, Inc., James 





Cuicaco Group AT THE PICNIC 


Stock, Franco American Hygienic Co.; A. S. LaZoris, Fel- 
ton Chemical Co. 

The picnic opened with a buffet luncheon, having the 
regular trimmings. After luncheon the members broke up 
into groups, some to play baseball, others pitching horse- 
shoes or pursuing other amusements. The baseball game 
was between the buyers and the sellers, and, as usual, the 
buyers got the best of it.» One of the features of the 
horseshoe contest was the scores made by P. R. Dreyer and 
William H. Schutte. Mr. Schutte seemed able to land the 
shoe on or alongside the pin whenever he wished to. 


\t 6 P. M. a very fine chicken dinner was served. 


American Sheet & Tin Plate C Samuel Gorsline, of the 
Anderson & Barngrover Co., was a guest and acted as one 
of the official 
photograph- 
ers of the tour- 
nament, the 
other official 
photogra- 
pher being Mr. 
Mc Avoy, of the 
American Can 
Co.'s Research 
Division at 
Maywood. 
There were 58 
players listed in 
he tourna- 
ment, the names 
AT MIDLOTHIAN heing as fol- 
lows 

G. L. Spence, L. Hall, W. Lloyd, R. Dietrich, R. L. Eddy, 

Tl. E. Baechle, M. P. Cortilet, F. A. Wever, G. W. Cobb, Jr., 
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J. F. Caine, A. H. Nugent, E. E. Appleton, C. B. Cadwal- 
lader, M. P. Tompson, H. E. Tompson, H. E. Dygert, J. F. 
Jennings, O. Sieman, C. S. Schwartz, H. J. Bovers, W. J. 
Cameron, J. Colas, E. J. Lake, R. I. Kruse, H. D. Gilman, 
L. Birch, T. O. Meisner, M. Bertsch, C. W. Belles, W. B. 
Ong, B. H. Bingham, J. H. Doyle, H. Meyer, R. K. Pottle, 
D. Alberts, F. Rudolf, H. Hopkins, R. W. Breckenridge, 
F. G. Bonn. B. Haungebrack, J. J. Lynch, E. F. Trego, 
K. Mayer, W. Wright, Wm. Ring, W. Weaver, D. Peterson, 
W. Eaton, K. S. Breckenridge, H. G. Edwards, G. W. Cobb, 
Sr., G. H. Kellogg, W. Miskemem, R. H. Drake, S 
H. A. Pinney, W. B. J. A. Carpenter, 


Kinsey. 


Putnam, 
Cormany, me 

The morning’s round low net score 18 holes was won 
by H. Hopkins with a 92 handicap of 18—net 74. Mr. Hop 
kins is connected with the Research Department at May- 
wood 

Low gross score for the morning’s round 18 holes was 
He scored an 84 with a 23 handi- 
cap—net 61. Mr. Kellogg is a visitor from the New York 
office and is Assistant General Manager of Sales for the 


won by Gordon Kellogg. 


Packers’ Can Department. 


Low net for the afternoon round, 18 holes. R. Kinsey 


scored a 94 with a 25 handicap—net 69. 


Mr. Kinsey is a 
representative of the American Key Co. 
Low gross for the holes E. E. 
Mr. Apple- 


Department of the 


round, 18 
Appleton shot 86 with a 14 handicap—net 72. 
Sales 


afternoon 
ton is a representative of the 
Packers’ Can Division. 

Low net for 36 holes was won by John F. Caine, of 
Fibre Can Sales, with 177 strokes less 30—net 147. 

Low gross for the 36 holes was won by A. H. Nugent 
with 185 less 36 as a handicap—net 149. 
the Chicago Packers’ Can Division. 

The guest prize was won by W. Miskemen of the Illinois 
Canning Co., who scored a 91 with an 18 handicap—net 73. 

The Kickers’ Handicap was won by William Ring of the 


Mr. Nugent is in 


Chicago factory. His round was a gross 95 with a handicap 


of 18 making a net of 77. 


The George Kirkgasser agency will handle the advertising 
Products Co., of Rockford, IIls., 


which will use magazines and newspapers to boost 


account of the Phenolic 
their 
toilet lines. 


M. M. Skone, Leo W. Thome and Philip Merrieri have 
organized the Philip Millard Co. with offices at 11 South 
LaSalle street, Chicago to deal in drugs, cosmetics and other 


The Annite Co. has been organized at Detroit, Mich., with 
a capital stock of $50,000 to manufacture a new line of soaps 
for the trade. 

B. E. Hoehn, E. B. and Fremont J. Hoehn have organized 
the Hoehn Co., East St. Louis, Ill, with a capital stock of 
$25,000 and offices at 1201 State street to manufacture and 


deal in drugs and cosmetics. 


Noticing sales of rouge falling, Kearney, Neb., drug store 


owners investigated and discovered that Mabel Nieman, a 
student in the high school, was making a face rouge in the 
chemistry department and that the high school girls were 


putting it up in several tints, 
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W. MacKay, of Codville, Ltd., of Winnipeg, Manitoba was 
a business visitor in the Chicago market last month. 

The trade is sorry to hear of the death of Mrs. Ellen 
Walgreen, mother of Charles Walgreen, president of the 
Walgreen drug chain. She was 87 years of age and was 
buried at Dixon, IIl., the old family home. 


The Abbott Laboratories at North Chicago have started a 
campaign on their new line, called Sunex, a remedy for sun 
burn 

ma, %. 


the Rex Mineral Soap Co., 


Breuer has been made Chicago sales manager for 
with offices at 444 West Grand 
avenue 

Mrs. Charles S, Kirk, widow of Charles S. Kirk, son of 
the founder of James S. Kirk & Co., died recently at the 
home of her daughter Mrs. C. M. Griffin in California. She 
is survived by her son and daughter and a brother and sister. 

Buck «& 
celebrated their 69th anniversary in Chicago last month with 


Rayner chain store toilet goods and drug stores 


a birthday package of twelve useful gifts to every customer. 
They are rapidly getting their new store at State and Monroe 
streets ready for an opening. It will be one of the finest drug 
and cosmetic stores in the Chicago loop district. 


Eli Lilly & Co., of Indianapolis, will move their Chicago 
headquarters to 164-168 North Wacker Drive where they 
have purchased a five story building for their needs in the 
Chicago territory. 

Margaret and Anna Reiger and Susan Koch have organ- 
ized the Marguerite Beauty Salon Co. to operate beauty and 
cosmetic parlors with offices at 1315 Devon avenue, Chicago 

George F. Merrell has resigned his connection with Allen 
Bb. Wrisley Co. and is now eastern manager for Albert 
Verley, Inc., with offices at 729 Seventh avenue, New York 
City. 


The Baldwin from its old 
quarters at 114 North Franklin street to larger quarters at 
431 North Orleans street, Chicago, 


room for expansion of the business. 


Perfumery Co. has moved 
where there will be more 


A. Stoebig and Samuel J. Lumbard 


with offices at 5601 Irving 


Louis E. Stoebig, G. 
have organized the Stoebig Co., 
Park Boulevard, Chicago, to sell drugs and cosmetics. 


The Pomona Co., Aurora, Ill., manufacturers of cosmetic 
lines, are starting an advertising campaign in the magazines 
and have selected the Hurja Johnson Huwen agency to handle 
the account. 

A. J. Thorsen, treasurer of the Walgreen Drug Co., has 
offered a reward of $500 for the arrest of the persons who 
have been smashing the windows of a score of the stores of 
the company in Chicago, 

Harry Ahles, Chicago broker, has returned from an ex- 
tended western business trip and reports the trade outlook as 


much brighter than in the last few months. 
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IN MEMORIAM FOR DEPARTED FRIENDS 


BERNINGHAUS, EUGENE, president of the Eugene Berning- 
haus Co., barber supplies dealers, Cincinnati, July, 1924. 

Bus, ALFRED JOHN, eldest son of A. W. Bush, of W. J. 
Bush & Co., Ltd., London, killed in action while serving as 
Second Lieutenant, Ypres, July, 1917. 

CALISHER, NATHAN, of Oakley & Co., perfumers, New 
York, July, 1916. 

Dunn, Tuomas B., perfumes, Rochester, N. Y., July, 
1924, 

GASKILL, G. M., Gaskill Chemical Corporation, Brooklyn, 
N. Y., first life member of THe AMERICAN PERFUMER’S 
clientele, Brooklyn, July, 1919. 

GATTEFOSSE, ABEL, commercial director of Gattefossé & 
Fils, Lyons, France, killed in action July, 1916. 

GosNELL, CHARLES Percy, chairman of John Gosnell & 
Co., Ltd., London, July, 1925. 

JENNINGS, WitttAm H., for 50 years with the Jennings 
Mfg. Co., perfumers, Grand Rapids, Mich., July, 1922. 

KoKEN, CHARLES E., barbers’ supply merchant, St. Louis, 
Mo., July, 1915. 

LAFFITTE, GABRIEL, Grasse, killed in action, July, 1918. 

LrmBerT, J. N., president of J. N. Limbert & Co., im- 
porters of vanilla beans, Philadelphia, July, 1922. 

MELLEN, Epwin D., long engaged in soap manufacturing 
industry in New England, Cambridge, Mass., July, 1918. 

OsporNn, ADOLPHUS, long head of the soap supply house of 
A. Osborn & Co., Boston, Mass., July, 1917. 

Price, Dr. VincENT C.,, 
Co., Chicago, July, 1914. 

RaLsToN, Hucu W., secretary and treasurer of the War- 
nock & Ralston Soap Co., Rock Island, Ill., July, 1917. 

SCHAEFFER, GEORGE, president of the Schaeffer Bros. & 
Powell Mfg. Co., St. Louis, soaps, ete., July, 1918. 
Sherman 


founder Price Flavoring Extract 


SHERMAN, GeEorGE E., president of George F 
Co., mill soaps, oils, ete., Brooklyn, July, 1922. 


AOS EREREE 18'S" 
Dr. Henry P. Talbot 


Dr. Henry Paul Talbot, professor of analytical chemistry 
for thirty-five years in the Massachusetts Institute of Tech- 


nology, died in Boston on June 18, aged sixty-three years. 


John W. Greene 


John W. Greene, head of John W. Greene & Co., New 
York City, exporters and importers, died of heart failure, 
Monday, July 11, in an elevator at 99 John street, the 
building in which his office was located. He was 72 years 
of age. Mr. Greene was born in Denmark, and came to 
this country at the age of 10. He has been in the import 
and export line for over forty years and was very promi- 
nently identified with many essential oil and spice houses. 
Mr. Green had been in perfect health up until the time of 


his death. A widow, two daughters and son survive. 


Frederick A. Brandes 

Frederick A. Brandes of Solon Palmer, 374 Pearl street, 
New York City, died July 12 at his home, 1550 New York 
avenue, Brooklyn, at the age of 63. 

Mr. Brandes had been connected with the manufacturing 
department of Solon Palmer for 45 years, starting in as a 
boy and rising through his natural ability and energy to the 
position of superintendent which he held at the time of his 


death. During his long connection with the industry, Mr. 
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Brandes made many friends. His loss will be felt partic- 
ularly by his own company which has come to depend upon 
him in a great measure not only for the solution of prob- 
lems connected with manufacturing, but in other depart- 
ments of the business. 


Joseph S. Marcus 

Joseph S. Marcus president of the Bank of the United 
States and well known as a philanthropist, died at his home 
in New York City July 3 after an illness of two years. He 
is known to our trades as the father of C. Lionel Marcus of 
the Lionel Trading Co 

Mr. Marcus was born in Telz, Germany, in 1862. At the 
age of thirteen he began his business career as clerk in a 
store and four years later he came to New York to join his 
parents. He worked successively as tailor and merchant, 
organizing his own clothing business in 1884. Twenty years 
later he decided to become a banker and in 1906 founded the 
Public Bank of America. He sold his interest in this bank 
in 1912 and the following year founded the Bank of the 
United States. 

Mr. Marcus in 1887 married Miss Celia R. Cohen whi 
died in 1916. Their surviving children are C. Lionel Marcus, 
Bernard K. Marcus, Dora ‘Marcus Cohn and Jesse C. Lionel 


Marcus. 


NEW PUBLICATIONS, PRICE LISTS, ETC. 


LA PARFUMERIE MopeRNE, Lyon, France, has published 
a series of brief technical monographs under the title, Les 
Fiches Techniques. Over fifteen hundred of these mono- 
graphs are available on convenient cards, comprising a 
formulary of the industries and materials covered. The 
cards have been classified according to the well-known 
Dewey decimal system and may be had singly or in any 
number desired. The divisions of products covered include 
the following: Plants, aromatic raw materials, miscellane- 
ous raw materials, perfumery, cosmetics, food products, 
pharmaceuticals and a general miscellaneous division. A 
convenient catalogue has been issued by the publishers from 


which selections may be made by title. 


“ForetiGN AGeENcy AGREEMENTS” is a booklet of value to 
exporters seeking to put their foreign distribution on a 
satisfactory basis. It was prepared by William G. Marvin 


1 
i 


of Marvin & Bergh, general counsel of the American Manu- 
facturers’ Foreign Credit Insurance Exchange,. and copies 
may be obtained gratis while the supply lasts by address- 
ing the American Foreign Credit Underwriters, Inc.. 381 
Fourth Avenue, New York City. 

Georce Luepers & Co., 427 Washington street, New York 
City, have issued a comprehensive price list of essential oils 
and other raw materials for the manufacturer of toilet prep- 
arations and flavoring extracts. The list also contains in- 
teresting market information regarding some of the more 
important products listed. 


NATIONAL Harrpressers’ Association, Inc., has issued 
i bulletin on the legal aspects of the hairdressing and 
cosmetologist’s profession, containing an address delivered 
by T. Paul Titus, counsel of the Association, before the 
recent sixth annual convention 

The address outlines very effectively the various pro- 
posals for legislation in this industry and indicates those 
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measures which the Association should oppose and_ those 


which it considers suitable for passage. It discusses such 


subjects as the diploma evil, the protection of insurance, 


exaggerated legislative ideas, price maintenance, and various 
other questions of importance to the industry 

THE MATHIESON ALKALI Works, Inc., New York City, 
has issued a bulletin describing liquid caustic soda and out 
lining its uses The question of who may profitably use 
liquid caustic is taken up in the bulletin, and, in addition 
matters of storage indling, sampling, anal.s:s and test 

2 are disc ssed 

Parsons & PET New York Citv, forwarded an interest 


ing report on Italian citrus oils issued by Emit Foe & Fic 
S. A., of Messina, for whom Parsons & Petit 
selling I indicates an easy market for 


lemon oil, 


are American 





steadiness in sweet orange oil and bergamot oil. 


\lcohol 


trans-Atlantic 


THE RossvitLt—E Company has issued Rossville 


Talks, No. 31, 


flight of Col 


which takes as its theme the 


} 


Lindbergh and discusses the use of alcohol in 


1e manufacture of airplanes 


BOOK REVIEWS 


(Copies of B s Reviewed in this Column, and Other 
Hh s Useful to Our Readers may be Obtained through 
he Book Department THE AMERICAN PERFUMER & 
ESSENTIAL Ort Review, 81 Fulton street, New York.) 


GENERAL ( [THEORETICAL AND Descriptive, by 
Thomas P. McCutcheon, Ph. D. and Harry Seltz, Ph. D. 
Octavo 414 Pages, Illustrated with 


Van Nostrand C New York, 1927. 


HEMISTRY, 


line diagrams, D. 


Price $3.50. 


This text book is based upon a series of thirty illustrated 
lectures on those aspects of chemistry generally included in 


an initial course in the subject Realizing the difficulties 


faced by the instructor who attempts to balance the thoretical 
and descriptive parts of the science, the authors have quite 


book 


would doubtless be the 


under these two 


last to 


wisely divided the into two- sections 


general heads They insist 


that the subject should be taught in precisely the order in 
which they have outlined it. 
The work is strictly a textbook and no effort has been 


give it a popular tinge or to include anything which 
It is 


intended to be supplemented by lectures and as a basis for 


made to 
would border upon the romantic side of the industry. 


a lecture course, it is apparently adequate. Some portions 


of the subject matter seem to be slightly involved for the 


average elementary student, but this is a matter which the 


instructor must work out in any event. Some historical 


matter, intentionally omitted by the authors, might also have 
been included since many instructors themselves are weak on 
this end of the science 

On the whole, the work seems to accomplish the purpose 


of the authors. The publishers have given it a dignified 


binding and a readable, if not elegant type setting. 


INTRODUCTION TO ORGANIC CHEMIsTRY, by Roger J. 


Williams, Ph. D. Octavo, 565 Pages, Illustrated with 
line diagrams, D. Van Nostrand Co., New York, 1927. 


Price $3.50. 


An effort has been made by the author to co-relate pre- 
ceding work in inorganic chemistry with what is to come 


in the organic branch. In this, a considerable measure of 
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success has been attained. One of the difficulties of the 


average student in entering upon the study of organic 


chemistry is the apparent turn about of his previously formed 


conception of the science. As often taught, organic chemistry 


scems to begin at no place, and it is only after several months 
of study that the student is able to line it up with his previous 


work in other branches of the subject. In this respect, the 


present work is an improvement over most of the former 


text books in the organic branch. 


The author has attempted to present the work in clear, 


has 
accepted order of teaching and 


itself 


connected and understandable fashion. In so doing, he 


leparted at times from the 
Some instructors may 
That 


interested in his 


even at times from the subject 
see in this departure a more or less radical innovation. 
will undoubtedly keep the student more 


subject and co-relate the subject more closely with his own 


experience is, however, more than sufficient justification for 


the change. 
methods of using the 


In his preface, the author suggests 


work which should assist the teacher considerably in planning 


his courses. In general the book adequately covers the ground 


of an elementary course. It may also be of considerable value 
to the advanced student, whose ground work has not been as 


thoroughly covered as it might have been. 


Type style, binding and illustrations are satisfactory and 
the general appearance of the work is excellent. 
NEW INCORPORATIONS 

NOT! Addresses are given, so far as they are available 

of the incorporators. Otherwise, letters or other first class 

mail may be sent m care attorneys or trust companies 


endorsed with requests to “PLEASE Forwarp.” 
Amberol Co 
City, toilet articles, $200,000 
City, 
Mason Trowbridge, 


of America, Manhattan Borough, New York 
R. S. Lind, 1440 Broadway 
perfumery, 250 shares of 
Upper Montclair, N. J. 
New York ( ity, 


2 ia fay ette street, 


Pompeian Co., Jersey 
common stock. 
Bronx Borough, 


Sabbatino, 


Venetian Laboratories, 
cosmetics, $20,000. P. L. F. 
New York City. 

Marinello 
William L. 

No Suds 
City, washing compounds, $25,000. J. 
20th street, New York City. 

Jacquet, Inc.. Manhattan Borough, 


Salon, Elizabeth, N. J., $100,000 
Newark, N. J. 
Manhattan Borough, New York 


312 West 


Beauty 
Greenbaum, 
Chemical Co., 


Ruggerio, 


New -York City, per 
McManus, Ernst & 


fumeries, 100 shares of common stock. 


Ernst, 170 Broadway, New York City. 


Rose Blush Co., 404 38th street, Union City, N. J., toilet 
preparations and perfumes. Fred W. Ruehl, 340 Ogden 
avenue, Jersey City, N. J. 

Dominion Tale and Soapstone Co., Waterbury, Conn., 


Placide Gregor 
Dickson and 


Harry Borgeson, of Cheshire, are the incorporators. 


authorized stock $100,000. Martel, 
and Joseph Cosgrove, of Waterbury, and B. S. 


Octave 


Parko Products, Inc., deal in soaps, polishes, etc., $150,- 
000. S. L. Mackay, Wilmington, Del. 

King Disinfecting Co., New Haven, Conn., to manufacture 
disinfectants, perfumes, liquid soaps, hair tonics and other 
chemical products; authorized capital, $10,000 
$4,000 is paid in; stock issue, 100 shares, par value $100. 
. Gittens, East Haven; Join D. Kelleher 


of which 


Incorporators: E. E 
and James P. Brady, New Haven. 

L. A. Marcel Cosmetics, Wilmington, Del., patents, trade 
marks and trade names, $250,000. Colonial Charter Co., 


Wilmington, Delaware. 
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Montreal 


\IONTREAL, July 15.—Summer resort business is reported 
bright in most parts of Quebec province, both in a general 
way, and also as regards the perfumery and allied trades. 
At this writing, the weather has the appearance of having 
finally decided to be summer for keeps, and the prospects are 
that country trade will continue brisk for the next month or 
two. Commenting on this particularly seasonal trade, one of 
the local wholesalers remarks on the good work that could 
be done in speeding up trade in perfumes and toilet prepara 
tions at the country resorts, by helping the little country 
stores and small hotels to make a tempting display of these 
things. 

The holiday maker is out to be happy for a few weeks and 
is consequently inclined to spend freely. The frequent 
changes from one occupation to another, boating, swimming, 
tennis, golf, dancing all in one day, offer ample opportunity 
for the free use of toilet preparations. But they have to be 
shown, and as this dealer points out, in a country resort 
where the population of 100 grows to 1,000 during the 
summer months, the boarding house or hotel keeper is too 
busy to bother with counter sales, and the village store, with 
everything to sell from cheese to lingerie, needs to be shown 
the money-making possibilities of a tempting display of per- 
fume, bath salts, cold creams, powders and so on, and then 
shown how to do it. 

In the city, comparatively quiet business prevails, except 
in those sections where tourist traffic prevails. Despite some 
unfavorable advertising which Montreal has recently suffered 
in the States, tourist trade is coming along pretty freely, and 
the retailers in the neighborhood of hotels and tourist centres 
are not finding things too bad. 

The members of the trade here, as well as many friends 
outside the trade, are unanimous in expressing their sym- 
pathy with Hon. Henry Miles, of Leeming Miles Co., Ltd., 
in the disaster which recently overtook his farm at Pointe 
Fortune. The National. Farm, as it was called, was visited 
by fire at the beginning of the month and one pedigree bull, 
eight pedigree cows, several barns, poultry and other live- 
stock and a large stock of fodder were burned. The damage 
was estimated at $15,000. But the loss to Mr. Miles is not 
easily computable in figures, as prize-winning pedigree stock 
that a man raises as a hobby represents more to its owner 
than the mere cash value. 

Standard Chemical Co. is reorganizing its finances, so 
as to have only one class of stock, no par value. One share 
of the new stock will be equivalent to one share of the 
present preferred, or ten of the present common. 
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Toronto 


Toronto, July 15.—The convention of the Canadian 
Pharmaceutical Association, which will be held this year in 
Regina, Sask., August 9 to 12, promises to be one of the 
most important and outstanding conventions from a business 
and educational point of view that has ever been held in 
Canada. 

It is expected that Commissioner O'Connor will issue his 
report on the legality of the P. A. T. A. before the first of 
\ugust. 


Samuel C. Henry, secretary of the N. A. R. D. of the 
United States, has accepted an invitation to attend the annual 
convention of the C. Ph. A., at Regina, Sask., next month. 

The Ontario Retail Druggists’ Association convention, 
held last month at Hamilton, was a very successful annual 
meeting. Many practical problems were dealt with, and three 
interesting speakers were heard—Sir William Glyn-Jones 
on the P. A. T. A.; Rev. Canon Cody, Toronto, an inspira- 
tional address; and E. Brokmeyer, general attorney of 
the N. A. R. D., on association matters in the United States. 


The officers of the Ontario Retail Druggists’ Association, 
elected for the ensuing year at the recent convention at 
llamilton, are H. S. Tapscott, Brantford, president; A. J. 
Wilkinson, Windsor, and T. L. Best, Kingston, vice-presi- 
dents; F. A. Jacobs, Toronto, secretary-treasurer. The con- 
vention next year will be held in London. 


D, O'M. Reddin, one of the most prominent druggists of 
Prince Edward Island died last month at his home in 
Charlottetown. 

The members of the Quebec Pharmaceutical Association 
entertained at luncheon last month at the Cercle Univer- 
sitaire, Montreal, Edmund White, past president of the 
Pharmaceutical Society of Great Britain 


President G. A. Lapointe, of the Quebec Pharmaceutical 
Association, is at present on a holiday jaunt in Europe. 

The annual meeting of the Proprietary Articles Trade 
Association was held at the Windsor Hotel, Montreal, on 
May, 18, at which was presented the first annual report of the 
officers of that organization. 

The Pharmaceutical Association of the province of Quebec 
held its fifty-seventh annual meeting in the University of 
Montreal at the end of June. Following adoption of a satis- 
factory annual report and financial statement, the following 
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were elected to the council of the association: A. R. Farley, 
J. W. Elcome, E. G. Allard, Ed. Vadboncoeur, H. P. Fabien, 
H. R. Huot. Those remaining in office from last year are, 
G. A. Lapointe, A. F. Larose, Paul Leduc, L. Senay, J. B. 
Cousineau, M. Dion. At an early meeting of the council, the 
officers will be chosen 

Arthur C. Garden, Hamilton manager of the National Drug 
and Chemical Co., and former M. P. P. for West Hamilton, 
died at his home in that city on May 18, following an illness 
of only one week 

Charles McGeorge, aged 75 years, and for the last 47 years 
conducting a drug store at Ayr, Ont., died last month. 

[he council of the Nova Scotia Pharmaceutical Asso- 
ciation met on May 25 at Halifax. 

The fifty-third annual convention of the Nova Scotia 
Pharmaceutical Society was held at Pictou, N. S., on June 
21, 22 and 23. The final examinations were just held re- 
cently also, at the close of the term of the Maritime College 


of Pharmacy at Dalhousie 


According to latest reports from the P. A. T. A., there 1s 
not a single retail druggist in Canada on the “stop” list, and 
but two department stores—one in Ottawa and one in 


Vancouver. 


The officers elected at the recent convention of the New 
Brunswick Pharmaceutical Society are Walter Scott, Log- 
gieville, president; E. R. W. Ingraham, St. John, vice-presi- 
dent; E. C. Brown, St. John, Registrar; G. B. Coupe, St. 


John, treasurer; W. R. Rodd, Moncton, secretary 


I. B. Mason, vice-president of the L. K. Liggett Co., Ltd., 
has returned to Toronto from a trip to western Canada. 
He was accompanied by R. W. Miller, Winnipeg, western 
manager of the company Both travellers found business 
conditions throughout the west excellent and predicted that 
this condition will continue 


Following the inauguration of the P. A. T. A. in Canada 
a similar organization was proposed for New Zealand. A 
committee of governmental, manufacturing and workers’ rep 


resentatives after investigating the matter decided against the 
move as one not being in the best interests of the public 
The manufacturer’s representative, however, dissented from 
the majority report. 


The thirty-seventh annual convention of the British 
Columbia Pharmaceutical Association was held in the Cham- 
ber of Commerce building at Victoria, The newly elected 
officers for the next year are—Wm. J. Parker, Victoria, 
president; J. M. Watson, Vancouver, vice-president; Russell 


H. McDuffie, Vancouver, secretary-treasurer. 


}. E. Ganong, president of Lever Brothers, Ltd., Canadian 


Co., has on the recommendation of the Toronto Board of 

lrade been elected to the Board of Harbor Commissioners 
city 

The toiletry industry in Canada paid a total of $2,618,507 
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Canada’s Diamond Jubilee 
(Special Correspondence) 

Toronto, July 15, 1927.—From end to end of the country 
the Dominion of Canada has just finished celebrating the 
Diamond Jubilee (60 years) of its national charter—and in 
every city, town and hamlet the celebration partook of a 
spontaneous outpouring of good will by all the Canadian 
people. At midnight on the eve of June 30, the national 
holiday (Dominion Day, July 1) was ushered in by im 
mense bonfires lighted in all the communities of our country 
Religious services were held at daybreak. Military, indus 
trial and historical processions were held in the hundreds of 
cities and towns at midday, with sports in the afternoon 
and band concerts and fireworks in the evening. 

At Ottawa the new chimes were set in motion for the 
rst time. These are the largest set of bells in the world 
and among the finest. They are the Canadian Government's 
national memorial for the soldier dead in the late World 

War. 

Some of the cities and towns spread the celebration over 
several days, but everywhere there was jubilation. The com- 
munities vie with one another in the matter of decorations. 
Never before was there such a display of flags and national 
colors seen in Canada Though there was an immense 
amount of money spent on the celebration, it is nice to record 
the fact that all the events were the free outpouring of joy 
ot the Canadian people and were participated in even by the 
lowly and humble, as well as the high and mighty. 

The celebration, too, marked the fact of the progress of 
our country, and emphasized the fact that Canada today is a 
land of opportunity—rich in farm lands, raw materials and 
products of the soil, the mine and the forest. 

Canadian business is good just now, and is improving 
month by month. Employment is steadying; wages are 
above normal; and spending by the people shows a tendency 
towards selecting better classes of goods. 

The perfume and soap industries, along with other manu- 
facturing interests, report quite a noticeable improvement 
over the first half of 1926 

\lready perfume houses are looking forward to the open- 


ng fall season, and th 


e annual Canadian National Exhibition 
to be held in Toronto, commencing the latter part of August, 
will see just as many exhibits of toiletries as in any past 
vear, with the probability of a more pretentious display of 
this class of merchandise 
Growth of Dominion of Canada 

by the Bureau of Statis- 
tics as,of June, 1926, at 9,389,300, an increase of 600,817 over 


Canada’s population is estimated 


the actual census population taken in June, 1921. The census 
in 1921 showed a total of 8,788,493 
Canada’s national wealth is estimated at $22,000,000,000, 


which works out.on the average of $2,5 





5 per head. This is 





apart from undeveloped natural resources. There are mn 
accurate figures available as to what the national wealth was 
at confederation in 1867, but it is estimated at less than 


it was when Canada became a dominion, 


Value at the Price 
i f. 38 St ( Preparations, Dallas, Texas 
THe AMERICAN PERFUMER gives much information and 
keeps its subscribers well informed. I am happy to say it 
renders much more value at the price than anything I 


know ot 
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Canadian Box Makers Meet 


Annual Convention at Toronto Hears Favorable 


Report of Dominion Conditions and 


Accomplishes Much 


Pr I SMORONTO, July 1—With the slogan “Advance” the 
twelfth annual convention of the Canadian Paper 
3ox Manufacturers’ Association opened in the King 

Edward Hotel, Toronto, on Monday, June 20, and continued 

throughout that day and the next. Besides the slogan of 

the Association, the keynote of the convention was “The 
dawn of prosperity,” and the addresses and talks were 
pretty much along that line, 

The men behind the successful convention were president, 
B. Sproule of Collett-Sproule, Ltd., Toronto; vice-president, 
I’. A. Fielder of the Fielder Paper Box Co., Ltd., Toronto; 
and secretary-treasurer, S. J. Frame, also of Toronto. These 
officers and assisting them the following board of directors: 
L. J. Adjutor Amyot, Quebec Paper Box Co., Quebec City; 
Rk. S. Dunlop, Dominion Paper Box Co., Ltd., Toronto; 
A. C. Telfer, The Major Mfg. Co., Ltd. Montreal; and 
J. L. Constantineau, King Paper Box Co., Ltd., Montreal. 

The convention opened with reports presented by the 
Following the presentation of 
Burton, 


president and the secretary. 
officers’ reports addresses were delivered by C. L. 
general manager of the Robert Simpson Co.’s department 
store at Toronto on “Management”; T. S. Jardine, of the 
United Drug Co., Ltd., Toronto, on “Manufacturing”; and 
by W. Clement Moore, of Wolfe & Co., accountants, Phila- 
delphia, on “Cutting costly competition by controlling costs.” 
At the termination of the addresses vice-president Fielder 
took the chair during “Everybody’s Hour,” when questions 
were asked and answered from both floor and platform. 
Luncheon was served at one o'clock, when Mayor Foster 
welcomed the conventionists to the city. This was followed 
by a drive about the city in the afternoon, stopping for tea 
at Casa Loma, and winding up with a dinner at the King 
Edward in the evening. 

The second day’s proceedings opened with a talk by 
Rutherford Williamson, F. C. A., Toronto, on “Finance from 
Prof. ri. Michell, o! Mc Master 


University, Toronto, came next with a talk on “Manufac 


an Auditor’s Viewpoint.” 
turing During a Period of Falling Prices’; then George E. 
MaclIlwain of the Cambridge Associates, Boston, on “What 
Kind of Business Shall We Have During the Last Half of 
1927”; and J. 
ager of United Drug Co., Toronto, on 

After these talks the election of officers took place. This 
A. Fielder to the presidency ; 


W. McCoubrey, president and general man- 
“Sales.” 


resulted in the promotion of F. 
R. S. Dunlop to the vice-presidency, and the following as 
J. J. Small, Guelph Paper Box Co., Ltd., Guelph, 
Frankish, Empire Paper Box Co., Ltd., Mon- 
Morency, Quebec City; and Past President B. 


directors : 
Ont.; W. E. 
treal; J. LL. 
Sproule, Toronto. S. J. 
The selection of next year’s meeting- 


Frame, Toronto, was reelected 
secretary-treasurer. 
place was left to the executive. 

A striking address was delivered before the conclusion of 
the morning session by Rev. Trevor H. Davies, pastor of 
Timothy Eaton Memorial Church, Toronto, on “The Dawn 
of Prosperity.” Luncheon followed; then an afternoon trip 


to the Royal Canadian Yacht Club at the Island for a golf 
tournament, and dinner at the King Edward in the evening 
This latter 
event was tendered by the associate members, composed of 


as a fitting close to a successful convention. 


supply houses and manufacturers of materials for paper box 
makers. 

The active members represented at the convention were: 
Collett-Sproule, Ltd.; Paper Box Co. Ltd.; 
Kilgours, Ltd.; Ontario Paper Box Co.; Rudd Paper Box 
Co., Ltd.; Automatic Paper Box Co., Ltd.; A. D. Shoup Co., 
Ltd.; A. E. Long & Co., Ltd.; Lawrason-Doughty Co.; 
Dominion Envelope & Cartons, Ltd.; F. W. Fisher Co., 
Ltd.; The Fielder Paper Box Co., Ltd.; York Paper Box 
Co.; Regal Paper Box Co., Ltd.; Telfer Paper Box Co., 
Ltd.; Ideal Box & Paper Specialties, Ltd.; Young Bros.; 
McGroger Paper Boxes, Ltd. ; all of Toronto. National Paper 
Goods Co., Ltd.; Chas. Reid & Co.; 
Co., Ltd.; Gibb Paper Box Co., 
all of Hamilton. 
Paper Boxes, Ltd., London; Hampel Paper Box Co., Brant- 
ford; Galt Paper Box Co., Galt; Guelph Paper Box Co., 
Ltd., Guelph; Stratford Paper Box Co., Stratford; A. & C. 
Boehmer, Ltd., Kitchener; St. Catharines Paper Box Co., St. 
Box Co., Ltd., Peter- 
borough; Continental Paper Products, Ltd., Ottawa; D. F. 
Ltd., Coldbrook, N. B.; 
Ltd., and the Hitchings Paper 


Dominion 


Hamilton Paper Box 
Ltd.; Tresidder Bros., Ltd. ; 
Stephenson Paper Box Co. and Somerville 


Catharines; Peterborough Paper 
Brown Paper. Box & Paper Co., 
Winnipeg Paper Box Co., 
Box Co., Ltd., Dominion Carton and Printing 
Works, Ltd.. Edmonton; Page Printing & 
Sherbrooke, Quebec; J. L. Morency; 


and Royal Paper Box Co., 


Winnipeg ; 
Binding Co., 
Quebec Paper Box Co. 
Quebec City; and these firms in 
Standard Paper Box Co., 
Acme Paper Box C J. C. Wilson, Ltd.; Empire 
Ltd.; and Major Mfg. Co., Ltd. 

Among the United States visitors registered at the con- 
vention were W. C. Trafton, Stokes & Smith, Philadelphia ; 
Otto P. Schultz, John T. Robinson Co., Hyde Park, Mass. ; 
R. J. Sharp, Milwaukee Lace Paper Co.; Alf. D. Williams 
and Chas. H. Hoffman, Chas. Williams Co., New York City; 
W. P. Miller, Philadelphia; T. L. 
New York City; W. 
Matthias, Matthias & Freeman Paper Co., Philadelphia; 
C. B. Pearsall and W. H. Fricker, N. D. Knowlton Co., 
Rochester, N. Y.; Frank S. Records, Philadelphia; Martin 
Feybusch, New Jersey Machine Co., Hoboken, N. J.; Harry 
Roden, The Shears, New York City; R. E. Cashman, M. D. 
Knowlton Co., New York City; F. A. Johns, Hobbs Mig. 
Co., Wooster, Mass.; and the Schwerttle family—Mr. and 
Mrs. H. G. Schwerttle; H. G., Jr.; Mrs. D. A. and the 
Misses F. E. and Marie Schwerttle, Globe Mfg. Co., Phil- 


adelphia. 


Montreal, King Paper Box Co.; 
Ltd. ; 


Paper Box Co., 


Twigg, Kupfer Bros., 
Clement Moore, Philadelphia; Chas. 


Worth Ten Times the Cost 
F. A. Erickson, Hot Springs Labys., Toilet Preparations, 
Hot Springs, Ark.) 
Would not care to miss it for ten times the cost. 
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Canadian Food and Drugs Act Amended 

Chapter 56, Laws of 1927, passed by the Dominion Parlia- 
ment, amending the Canadian Food and Drugs Act of 1920, 
is now available. The provisions of interest to our readers 
are as follows: 

3. The first two lines of section five of the said Act are 
repealed, and the following are substituted therefor 


“5 Food or drug shall be deemed to be misbranded 


within the meaning of this Act 

4. Paragraphs (/), (g) and (hk) of section five of the 
said Act are repealed, and the following paragraphs are 
substituted therefor 

“(f) if in package form, sealed by or put up by the manu- 

facturer or producer, and bearing his name and address, 
the contents of each package are not conspicuously and 
correctly stated within limits of variability to be fixed 
by regulations as in this Act provided, in terms of weight, 
measure or number, upon the outside of the package; 
provided that this subsection shall not apply to packages 
the weight of which including the package and contents 
is under two ounces; provided also that nothing in this 
section shall be taken to require the statement of weight, 
measure or number upon containers or packages of stand- 
ard size as provided by orders of the Governor in Council 
under The Meat and Canned Foods Act, 

“(g¢) if it is not labelled in accordance with the require- 

ments of this Act; 

“(h) if the package containing it, or the label on the pack- 

age, bears any statement, design or device regarding the 
ingredients or the substances contained therein, which 
statement, design or device is false or misleading in any 
particular; or if the package is deceptive with respect to 
design, construction or fill; or” 

5. Subsection two of section seven of the said Act is re- 
pealed, and the following is substituted therefor: 

*(2) An inspector may, if he has reason to believe that 
any article of food or drug is held or exposed or offered 
for sale in violation of the requirements of this Act, seize 
and hold such article until a sample taken by him and sub- 
mitted for analysis to the Dominion analyst has been re- 
ported upon and thereafter until the inspector has given an 
order for its disp sal.” 

6. Subsection one of section twelve of the said Act is 
repealed, and the following is substituted therefor 

“12. (1) Whenever any article of food or any drug is 
reported by a Dominion analyst as being adulterated or 
misbranded within the meaning of this Act, the Department 
may order such article, and all other articles of the same 
kind which were in the same place at the time the article 
analyzed was obtained, to be seized by an inspector and 
detained by him until an analysis of the sample of the whole 
is made, and thereafter until the inspector has given an 
order for its disposal.” 

7. Paragraph (¢) of section fifteen of the said Act is 
repealed, and the following is substituted therefor 

“(e) for the disposal of import shipments of food or 

drugs refused entry under subsection three of section 

seven of this Act.” 

8. Section fifteen of the said Act is further amended by 
adding thereto the following paragraph: 

“(f) for designating as Dominion Analyst any member 
of the technical staff already appointed to the services 
of the Department of Health.” 

9. The said Act is further amended by inserting the 
following section immediately after section fifteen thereof: 
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“15a. Regulations made under any of the provisions of 
this Act shall have the same force and effect as if embodied 
in this Act.” 

10. Subsection two of section seventeen of the said Act 
is repealed, and the following is substituted therefor: 

“(2) If, as provided for in subsection one of this section, 
the person presenting such defence submits a sworn declara- 
tion that he purchased the article in good faith, he or the 
prosecutor shall lay information against such third party, 
and the magistrate shall at the same time hear all the parties 
and decide upon the entire merits of the case, including the 
question of costs, not only as regards the person originally 
accused, but also as regards the third party so brought into 
the case.” 

11. The said Act is further amended by inserting the 
following sections immediately after section twenty thereof: 

“20a. Every person who removes, alters or interferes in 
iny way with any goods seized under this Act without an 
inspector’s order for disposal shall be deemed guilty of an 
offence under this Act. 

“20s. <Any article seized under this Act may at the option 
of the inspector be kept or stored in the building or place 
where it was seized or such article may, by the direction of 
the inspector, be removed to any other place.” 


CANADIAN PATENTS AND TRADE-MARKS 


The increasing international trade relations between the 
United States and Canada emphasize the importance of 
proper patents and trade-marks protection in both of these 
countries in order that the expansion of business may not 
be curtailed by legal difficulties. 

For the information of our readers, we are maintaining 
a department devoted to patents and trade-marks in Canada 
relating to the industries represented by our publication. 

This report is compiled from the official records in the 
Canadian Patent Office. 

All inquiries relating to patents, trade marks, designs, 
registrations, copyrights, etc., should be addressed to 

PATENT AND TRADE-MARK DEPARTMENT 
Perfumer Publishing Co., 81 Fulton St., New York City 





TRADE-MARKS REGISTERED IN CANADA 


“Whiskerino,” a hair-growing composition. Patrick Hugh 
O’Gorman, Timmins, Ont. 

Representation of an anchor, associated with the wording 
“Captain L. Green’s Anchor Hand Lotion,” the words 
“Captain L. Green’s” being arranged on a curved line over 
the anchor, while the notation “Anchor Hand Lotion” is 
disposed across the anchor, prominence being given to the 
word “Anchor.” Hand Lotions. Captain L. Green, To- 
ronto, Ont, 

Border of triangular shape generally, with rounded in- 
stead of angular corners; at the top of the border are the 
words “Registered Trade Mark” in English, and at. the 
bottom are the Chinese characters “Gee-Chak-Siung- Mark.” 
meaning “Registered Trade Mark”: the rest of the border 
is filled in with scrolls resembling in shape the upper part 
of the Greek letter “Omega”; within the border, in large 
English letters, are the words “She-Ko” and “for the 
skin”: beneath the words “for the skin” is the picture of 
the Chinese emblem for good luck; to the left of the last- 
mentioned words and of the picture are the Chinese charac- 
ter “John-Ya,” meaning “special medicine,” and to the right 
are the Chinese characters “Pi-Foo,’ meaning “skin,” and 
below the picture are the Chinese characters “Yui-Yee-Go.” 
meaning “pleasant ointment.” A medicinal ointment for the 
skin. G. T. Fulford Co., Limited, Toronto, Ont. 


PATENT GRANTED IN CANADA 


271.920. production of soap. Hans Hoffmuller von Kor- 
natski, Ziegenhagen, Post Reetz, Arnswalde, Germany. 
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OUR PATENT AND TRADE-MARK BUREAU 


This department is conducted under the general super- 
vision of Howard S. Neiman, consulting editor on patents 
and trade-marks. This report of patents, trade-marks, de- 
signs, is compiled from the official records of the Patent 
Ottice in Washington, D. C. We include everything relating 
to the four coordinate branches of the essential oil industry, 
viz.: Perfumes, Soaps, Flavoring Extracts and Toilet Prep- 
arations. 

Of the trade-marks listed, those whose numbers are pre- 
ceded by the letter “M” have been granted registrations 
under the act of March 19, 1920. The remainder are those 
applied for under Act of February 20, 1905, and which have 
been passed to publication. 

Inventions patented are designated by the letter “D.” 

All inquiries relating to patents, trade-marks, designs, 
registrations, copyrights, etc., should be addressed to. 

PATENT AND TRADE-MARK. DEPARTMENT 
Perfumer Publishing Co., 81 Fulton St., New York City. 


Note—Dates given in Trade-Mark Registrations are those 
from which use of the mark is claimed. 





TRADE-MARK REGISTRATIONS APPLIED FOR 
(Act of Feb. 20, 1905) 


212,173.—Citrus Products Co., Chicago, Ill. (Dee. 1, 1924.) 

Flavors for Frozen Confections or other foods. 

22(),721.—Karlsruher Parfumerie und Toiletteseifen-Fabrik 
F. Wolff & Sohn, Gesellschaft Mit Beschrankter Haftung, 
Karlsruhe, Germany. (Nov., 1924.)—Perfume, toilet water, 
toilet powder, hair tonic, shampoo, hair oil, face cream, 
brilliantine and bath salts 

227,769,—Belvedere Toilet Products, Inc., St. Paul, Minn. 
(Sept. 1, 1925.)—Cold cream, vanishing cream, hair tonic, 
bay rum and cosmetics. 

228,962.—Anna Helen Arlt, Brooklyn, N. Y. (Aug. 4, 
1914.)—Toilet preparations. 

229,650.—Truvy, Inc., New York, N. Y. (Jan. 1, 1925.) 
—Toilet preparations. 

231,095.—S. de Tessan, Paris, France. (Jan. 13, 1926.) —A 
product for blackening the eyes and known under the name 
of Kohl. 

231,310.—Creme Jasmin Co., Minneapolis, Minn. (Sept. 1, 
1924.)—Skin lotions. 

231,631.—Premier Color Works, New York, N. Y. 
1922.)—Food-flavoring extracts. 


( Nov., 


— 
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233,100.—Benjamin-Hartoon Co., Wayne, Mich. (May 1, 
1926. )—Food-flavoring extracts. 

233,539.—Fredman-Cramer Co., Kansas City, Mo. 
1, 1926.)—-Preparations used in dressing the hair. 

233,815.—Rosa B. Elliott, Berwyn, Okla, (Jan. 1, 1923.)— 
Hair grower. 

234,630.—Pennsylvania Sugar Company, Philadelphia, Pa. 
(July 7, 1926.) —Denatured alcohol. 

239,510.—The Crystalite Products Company, Detroit, 
Mich. (Sept. 1, 1926.) —Washing compound in liquid form. 

239,725.—Emma Smith, Gary, Ind. (Oct. 12, 1925.)—Hair 
grower. 

241,115.—Neiman-Marcus Co., Dallas, Texas. 
1926.)—Perfumes and toilet articles. 

241,158—Alice M. Hilt, doing business as The Antidan 
Company, Allendale, N. J. (Sept. 15, 1926.)—Preparation 
for treating the scalp and removing dandruff. 

241,897.—Pacific Coast Canners, Inc., Oakland, 
(July 6, 1922.)—Food-flavoring extracts. 

242,134.—H. D. Kampf, Inc., New York, N. Y. (Dec. 24, 
1925.)—Dry-cleaning fluid used to remove oil, grease, etc. 

242,514.—Terri, Inc., New York, N. Y. (May 10, 1923.) 
—Toilet preparations. 

243,165.—National Dental Company, Newark, N. J. 
12, 1926.)—Sterlized dentrifrices. 

243,369.—Jifco, Inc., Massillon, Ohio. 
Water softener. 

243,370, 243,371.—Augustine J. Kennedy, Brooklyn, N. Y. 
(August 1, 1926.)—Nail polish, toilet water, lip rouge, etc. 

243,461.—The Sterello Co., New Orleans, La, (Oct., 1925.) 
—Dental cream and dental wash. 

243,747.—Alexander Brick, Vienna, Austria. 

Deodorants. 

244,184—John Riccardi, doing business as Roman Cleanser 
Co., Detroit, Mich. (Aug. 14, 1919.) —Washing fluid con- 
taining a bleaching agent. 

244,325.—Maurice F. Schlesinger, doing business as Ben- 
diner & Schlesinger, New York, N. Y. (March 1, 1924.)— 


Toilet and facial products 


(April 


(October, 


Calif. 


( Dec. 


(June 15, 1926.)— 


(July, 1925.) 


244,552.—Franklin Simon & Co., Inc., New York, N. Y. 
(Dec. 27, 1926.) —Perfumes and hygienic products. 

244,901.—Western Soap & Chemical Co., Los Angeles, 
Calif. (1905.)—Soap, household cleanser, laundry cleanser 
and hand cleanser, 

244,941.—Lord & Taylor, New York, N. Y. (Feb. 21, 
1927.)—Toilet preparations. 

245,046.—Brechet & Richter Co., Minneapolis, Minn. (Aug. 
27, 1927.)-—Flavors. 

245,175.—Western Soap & Chemical Co. Los Angeles, 
Calif. (Nov. 1, 1926.)—Toilet preparations, 





245,347.—Frank Garfinkel, doing business as Garfo Chem 
ical Co., New York, N. Y. (Jan. 1, 1923.)—Quinine Hair 
ronic 

245.821 Otelia Wesley, Inc., New York, N, = (Nov. 8, 
1915.)—Various toilet preparations. 

245,876.—Lewis Weaver, Washington, D. C. (March 10, 
1927.) —Hairdressing and face cream. 

245,892.—Captain Kidd Products, Inc., Brooklyn, N. Y. 
(March 1, 1927.)—Flavoring extracts for foods. 

245,916.—Lord & Taylor, New York, N. Y, (Feb. 14, 
1927.)—Extracts of perfumes and of toilet waters. 

245,920.—The J. A *Pozzoni Pharmacal Company, New 
York, N. Y. (May 9. 1874.)—Complexion powders. 

246,278.—Heather Co., New York, N. Y. (Nov., 1926.) 

Toilet preparations 

246,510.—Stein & Ellbogen Co., Chicago, Ill. (July 1, 
1925.)—Vanity cases, perfume atomizers and bottles. — 


246,622.—Chester O. Padelford, doing business as The 


Vendre Company, Glen Ridge, N. J., and Boston, Mass. 
(Dec. 15, 1926.)—Cold creams. 
246,638.—The Sears & Derr Co., Chillicothe, Ohio. 
(March 23, 1927.)—Food-flavoring extracts. 
246,740.—Clarks Products, Inc., Binghamton, N. Y. (July 


/. 1921.) 
246,869. 


Toilet preparations, 
Walter R. Whitney, doing business as The Ken- 


more Co., Boston, Mass. (June 20, 1925.)—Window and 
glass cleaner 
246,940.—The Sydney Ross Co., Newark, N. J. (April, 
1920. )—Soap. : 
246,942.--Western Mint Co., Portland, Ore. (Dec. 1, 
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1926.) —Peppermint oil, used for flavoring tobacco used in 
cigarettes and pipes. 

246,962.—Joseph H. Levin, doing business as Ni-Vel Mfg. 
Co., Baltimore, Md. (July 1, 1922.)—Face and hand lotion. 

247,032.—Muster & Bauman, doing business as Embee 
Laboratories, Ridgewood, N. J. (March 4, 1927.)—Hand 
lotion, 

247,033.—Muster & Bauman, doing business as The Ridge- 
wood Pharmacy, Ridgewood, N. J. (March 4, 1927.)— 
Antiseptic Astringent, 

247,043.—A. L. Siegel, doing business as A. L. Siegel Co., 
New York, N. Y. (Feb. 18, 1927.)—Powder puffs. 

247,147.—Shoreham Manufacturing Co., Inc., Winfield, N. 
Y. (Feb., 1926.)—Perfume atomizer, perfume bottle, per- 
fume dropper. 

247,189.—Milroy Products, Inc., Philadelphia, Pa. (March 
1, 1927.)—Laundry and washing powder having incidental 
water-softening properties. 

247,200.—Euromus H. Myers, Keedysville, Md. 
25, 1927.) —Skin lotion. 

247,207.—The Peroxide Chemical Co., St. Louis, Mo. (Oc- 
tober, 1924.)—Toilet preparations, 

247,254.—S. Blechman & Sons, 


(March 


New York, N. Y. 


Inc., 


(Feb. 1, 1921.)—Powder Puffs. 
247 ,308.—Charles A. Benford, doing business as Virginia 
May Laboratories, Newtonville, Mass. (Sept., 1926.)— 


Liquid preparation for improving the contour of the face 
and removing blemishes therefrom, 
247,399.—Traymore Laboratories, New 
(April 11, 1927.)—Toilet preparations. 
247,500.—Joseph John Strossell, Brooklyn, N. Y. (Feb. 
5, 1927.)—Liquid preparation to refresh the face and im- 
prove its appearance. 
247,528.—Erte, Inc., New York, N. Y. 
Toilet preparations. 
247,621.—Albert C. 


York, N. Y. 


(Dec. 1, 1926.)- 


Manganiello, doing business as Isa- 


beau Laboratories, New York, N. Y. (July 26, 1912.)— 
Toilet preparations. 

247,633.—The Palmolive-Peet Co., Chicago, Ill. (Under 
10 years’ proviso. 1894.)—Soap. 

247,705.—Peoples Drug Stores, Inc., doing business as 


Moret Parfumeur, Washington, D. C. (March 31, 1927.)— 
Toilet preparations, 

247,722.—Albert M. Weiner, Philadelphia, Pa. (Sept., 
1924.)—Liquid for external skin use, for sunburn, wind- 
burn and chapped hands. 


247,745.—William Moore, St. Louis, Mo. (Jan. 15, 1926.) 
-Powdered Soap. 

247,832.—Stroman & Reavis, New York, N. Y. (Jan. 20, 
1926.) —Hair grower and tonic. 


247,836.—Western Bottle Manufacturing Company, doing 


business as The Western Company, Chicago, Ill. (Oct. 4, 
1924.)—Powder Puffs. 

247,888, 247,889.—Cohn & Rosenberger, Inc., New York, 
N. Y. (Dec. 15, 1926.)-—Vanity Cases 


248,025.—The Alliance Art Products Company, Alliance, 
Ohio. (July 31, 1925.)—Toilet preparations. 

248,069.— Western Bottle Manufacturing Co., doing busi 
ness as The Western Co., Chicago, Ill. (March 26, 1927.) 
Powder puffs. 

248,099.—Goodrich-Gamble Co., St. 
1922.)—Toilet preparations. 

248,110.—Alfred Martory, Paris, France. 

Perfumes. 

248,128.—The Procter & 
(Jan., 1910.) —Red Oil 

248,190.—The Palmolive-Peet Co., 
1923. )—Soap. 

248,193.— Pennsylvania Sugar Co., 

1926.) —Pure Ethyl Alcohol. 

248,220.—Cheatham Chemical Company, 
(March 12, 1924.)—Toilet preparations, 

248,236.—Thomas A. Jones, doing business as Anti-Kan 
Soap Co., Cambria, Il, (March 1, 1927.)—Medicated soap. 


Paul, Minn. (Jan. 6, 


(Feb. 14, 1927.) 
Gamble Ohio. 


Co., Cincinnati, 


Chicago, Ill. (July 1, 
Philadelphia, Pa. (July 


Atlanta, Ga. 


247,237—The M & W Chemical Co., Chicago, IIl. 
(March 10, 1927.)—Pomade, a hair beautifier. 
248,305.—The Lactein Co., San Francisco, Calif. (Dec. 1, 


1924.)—Preparation in powdered form used as a disinfectant 
and deodorant. 


248,324.—Rogers Bros. & Co., Los Angeles, Calif. (March 
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15, 1927.) —A pharmaceutical preparation used for removing 
superfluous hair. 

248,380.—Swift and Co., Chicago, Ill. 
Washing powder, 

248,395.—The Dayton Pump & Manufacturing Co., Dayton, 
Ohio. (Apr. 14, 1927.)—Water-softening apparatus. 

248,397.— Vincent T. Dececco, Joliet, Ill. (Apr. 27, 1927.) 

Hair tonic and dandruff remedy. 

248,464.—James A. Arkin, doing business as Etablissement 
D’Arnot, Hollywood, Calif. (Mar. 18, 1927.) —Perfumery. 

248,491.—Harry Gerr, Inc., New York, N. Y. (October, 
1926. )—Hairdressings. 

248,584.—Irving McEwen, Omaha, Nebr. 

Toilet preparations, 

248,666.—Alkasan Products, Inc., Chicago, Il. 
1926.) —Dental powder. 


(Mar. 15, 1927.) 


(Mar. 1, 1927.) 


(Apr. 12, 


248,904, 248,905, 248,906.—Richard Hudnut, New York, 
N. Y. (Apr, 27, 1927.)—Rouge, lipstick, and face powder. 
248,916.—Lionel Trading Co., Inc., New York, N. Y. 


(May 1, 1927.) —Rouge compacts. 


248,981.—The White Tar Co. of New Jersey, Inc., Kearny, 
N. J. (Mar. 22, 1927.)—Bath salts. 

249,072.—Harry Lemler, doing business as Lemler’s Drug 
Stores, Baltimore, Md. (Apr. 22, 1927.)—Toilet prepara 
tions. 

249,244.—Swift and Co., Chicago, Ill. (Apr. 5, 1915.)— 
Soap. 

249,364.—Enouch Morgan’s Sons Co., New York, N. Y. 


(Mar. 24, 1927.) 
ing or polishing. 
249,383.—Societe Anonyme les Dentifrices du Docteur 
Pierre, Nanterre, France. (Oct., 1894.)—Dentifrices. 
249,438.—John C. Purple, doing business as As-roses Mfg. 
Co., Minneapolis, Minn. (Jan., 1907.)—Perspiration deodor- 
ant. 


Detergent preparation for cleaning, scour- 


249,633.—Charles Arnao Co., Inc., Minneapolis, Minn. . 
(Apr. 13, 1927.) —Oil used for treating the scalp. 

249,748.—Poland Soap Works, Anniston, Ala. (May 9, 
1927.)—Washing powder 

249.758.—Chas. A. Stevens & Bros., Chicago, Ill. (May 


4, 1927.) 


TRADE-MARK REGISTRATIONS GRANTED 
(Act of Feb. 20, 1905) 


Perfumes and toilet waters. 


These Registrations are not Subject to Opposition. 
M229,000.—Alfred J. Krank, doing business as A. J. 
Krank Mfg. Co., St. Paul, Minn. (Serial No. 217,159. 


May 27, 1925.)—Hair-dressing preparations. 
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M229,004.—Thayer Pharmacal Co., Chicago, II. 
No. 235,083. May 3, 1926.)—Toilet creams. 
M229,007.—Bessie L.. Barber, Los Angeles, Calif. 
No. 238,102. Sept. 2, 1925.)—Hair dye. 
M229,024.—Maurice W. May, New York, N. Y. 
No. 243,818. May 1, 1925.) 
having a soap base. 
M229,032.—J. Eavenson & Sons, Inc., Philadelphia, Pa., 
and Camden, N, J. (Serial No. 247,787. Aug. 16, 1922.)— 
Soap flakes. 
M229,318.—The Duborel Corporation, Jersey City, N. J. 
(Serial No, 248,817. Mar. 1, 1926.)—Mouth wash. 
M229,341.—Irving Selkow, doing business as Washington 
Barber Supply Co., New York, N. Y. (Serial No. 234,874. 
Jan. 1, 1925.)—Nail polish, 
M229.877.—Fred D. Warren, 
Dwight Company, Chicago, III. 
6, 1923.)—Face lotions. 
M229,883.—Cluff Mfg. Co., 


( Serial 
(Serial 


(Serial 
Cleaning and polishing fluid 


The 
Nov. 


doing business as 
(Serial No. 229,837. 


San Francisco, Calif. (Serial 


No. 235,031. Mar. 31, 1926.)—Food-flavoring extracts. 
M229.884.—Union Tale Company of Gouverneur, New 
York. (Serial No. 237,522. Sept. 1, 1907.)—Pulp made 


of ground, pulverized, and powdered and prepared talc for 
use as a filler for and in the preparation and making of 
soap. 
M229,885. as Bayne 
239,011. 


Charles W. Bayne, doing business 
Laboratories, San Francisco, Calif. (Serial No. 


dct. 1, 1924.)—Face cream, face lotions, shampoo, bay rum, 
ete. 

M229,887.—Union Tale Company of Gouverneur, New 
York. (Serial No. 237,521. Sept. 1, 1907.)—Pulp made of 


ground, pulverized, and powdered and prepared tale for use 
as a filler and in the preparation and making of soap. 

\M229,895.—Virginia Dare Extract Co., Brooklyn, N. Y. 
(Serial No. 228,511. July 23, 1925.)—Flavoring extracts 
for food purposes. 

M229,906.—Louis J. Horowitz, doing business as Klecn- 
\-Skin Laboratories, Brooklyn, N. Y. (Serial No. 245,986. 
Jan., 1926.)—Mouth wash. 


PATENTS GRANTED 
1,631,964. Vanity Case. Nathan Kasdan, New York, 
and Daniel Pollack, Brooklyn, N. Y., assignors to Majestic 
Metal Specialties, Inc., New York, N. Y., a Corporation of 


New York. Filed Mar, 30, 1926. Serial No. 98416. 
7 Claims. (Cl. 132—83.) 
1. In a vanity case, a powder container, a cover there- 
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for, and a powder sifter mounted on the cover, said pow- 
der sifter extending a substantial distance below the level 
of the powder in the powder container and including an 
accurately movable closure plate 


1,632,087. Tooth-Paste Holder Henry Lillford, New 
York, N. Y. Filed Oct. 17, 1925. Serial No. 62,948 
1 Claim. (Cl. 221—o00.) 

\ tube for holding paste and the like, said tube including 
a neck having an aperture in the side wall thereof, a crown 
fitted over the outer end of said neck beyond said aperture 
and secured thereto for forming an abutment, a closing ring 
axially movable on said neck for closing said aperture, and 
abutting against said abutment, and a hook integral with 
Said crown 


1,632,245 Pertumer for Electric Fans 
deeff, New York, N. Y. Filed Apr. 7, 1926 
373. 2 Claims. (Cl. 261—24.) 

1. A device of the class described comprising a rine 
adapted to be attached to the cage of an electric fan, con 
tainers mounted on said ring and adapted to use perfumed 
gauze, said containers being mounted in front of said fan, 
clamp members tormit part of said ring, said clamps 
being adapted to engage the cage of the electric fan to secure 
the ring in front of the cage, bars extending diametrically 
between opposite sides of the ring, said bars having the 
clamp members pivoted thereon, and springs normally clos 
ing said clamp members 


1,632,410. Vanity Box Anker S. Lyhne, Bridgeport, 
Conn. Filed Oct, 21, 1925. Serial No. 63,981. 6 Claims. 
(Cl. 132—R83. ) 


Andrew Ra- 
Serial No. 100, 











1. In a vanity box, cover and body sections, one of said 
sections including a loose powder container, a cover for said 
container having an opening, and a closure for said opening 
comprising a plate disconnected from the cover provided 
with inte; downwardly extending resilient fingers to 
engage th he container and yieldingly hold the 
closure over the openin 


, said fingers being arranged to 
extend transversely of radial lines from the center of the 
plate and spaced from this center. 








Messinger, 
669.944. 


1,632,555. Composition of Matter. George E 
New York, N. Y. Filed Oct. 22, 1923. Serial No. 
1 Claim.” (Cl, 134—24.) 

\ composition of matter for use as a cleaning and polish- 
ing agent, comprising a mixture combined substantially tn 
the following proportions in one gallon of the composition, 
mineral oil thirty fluid ounces, infusorial earth ten ounces, 
hydrochloric acid (37% solution) six and one-half fluid 
ounces, methyl salicylate one-half ounce and sufficient water 
to make up one gallon 


1,632,765. Lip-Stick Holder Arthur H. Noble, Paw- 
tucket, R. I, assignor to Theodore W. Foster & Brother 
Company, Providence, R. | Filed Nov. 4, 1926. Serial 
No. 146,166 4 Claims (Cl. 206 56.) 

1. In a lip-stick holder, a casing having an inturned top 
edge, a fixed sleeve in the casing having a spiral slot ex 
tending through its bottom end, a rotary sleeve in the fixed 
sleeve having an axial slot extending through its bottom 
end, said rotary sleeve having its lower end offset outwardly 
a lip stick having a ferrule thereon, a projec- 
tion on the ferrule, receivable in the sleeve slots, the lip 
stick being insertable into the rotary sleeve from the bottom 
thereof, and a head on the offset part of the rotary sleeve 
having an instruck part received in the slot of the offset 
part. 


ind slotted 


Luminous Phosphorescent and Waterproof 
Composition. Herman von Uffel, Philadelphia, Pa. Filed 
Aug. 2, 1924. Serial No. 729,765. 1 Claim. (Cl. 134—47.) 
\ luminous composition of the character described com- 
prising calcium sulfide, calcium oxide, potassium sulphate, 
thallium nitrate, sulphur, lithium carbonate, rubidium nitrate, 
barium hvdroxide, silicate of soda and China wood oil 
Albert 


Serial 


1,632,766 


1,632,863. Fastening Member for Vanity Cases 
Weber, Providence, R I Filed Oct. 15, 1926. 
No. 141,747. 4 Claims. (Cl. 292—80.) 

1. Ina fastening member for a 
hingedly connected, an entrant member carried by one sec- 
tion, a housing flange carried bv the other section and pro 
vided with a hole in the path of the entrant member and of 


vanity case, two sections 
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less breadth than the entrant member, said flange being pro- 


vided also with slots extending from the sides of the hole 
and with slots communicating with the first slots and dis- 
posed transversely thereto. 


1,632,864. Vanity Case. Albert Weber, Providence, R. I. 
riled Oct. 15, 1926. Serial No, 141,748. 5 Claims. (C1. 
132—83.) 

5 In a vanity Case, two sections comprising bodies and 
peripheral side flanges, hinge sleeves integral with the bodies, 
one of said sleeves being provided adjacent one of the 
Hanges with an oblong notch, a hollow pintle within the 
sleeves, a tubular holder slidably mounted in the pintle pro- 
vided with a bayonet slot near its end, a cup slidably mounted 
in the holder, a lip stick in the cup, and a knob fast to the 
cup extending through the slot and notch and enclosed by 
the flanges. 


1,633,105. Container for Powdered Substances. Alonzo 
H. Karwath, Davenport, Lowa. Filed Nov. 16, 1925. Serial 
No. 69,456, 2 Claims. (Cl. 221—64.) 

1. A powder container comprising a body having a per- 
forated cap secured thereto, a depression formed in the 
outer face of the fixed cap, a hairpin-shaped spring seated 
in the depression with ends projecting slightly outwardly 
therefrom, a movable cap revolvably mounted upon the 
ixed cap and having corresponding perforations, and also 
having a segment of its side wall extended outwardly and 
forming shoulders adjacent the projecting ends of the spring 


1,633,255. Article-Containing Case. Nathan Kasdan, 
New York, and Daniel Pollack, Brooklyn, N. Y. Filed 
Feb. 18, 1926. Serial No. 89,021. 11 Claims. (Cl. 132—83.) 

1. In a device of the character described, two sections, 
one of which is provided with a substantially solid bead 
having a slot extending along the same, a pintle at the 
outer side of the slot and formed by the margin of the bead 
thereat, and the other of which sections is provided with a 
knuckle which receives said pintle, whereby a hinge-joint is 
provided between said sections. 

Dentifrice. 


1,633,336, Winford P. Larson, Minneapolis, 


Minn. Filed Sept. 28, 1925. Serial No. 59,234. 6 Claims 
(Cl. 167—9.) 

1. A dentifrice containing castor oil soap. 

3. A dentifrice containing the soap of an unsaturated 


fatty acid 

5. A dentifrice composed of a solution of the soap of 
an unsaturated fatty acid in a dental cream article form 
ing a paste and capable when used of detoxifying bacterial 
toxins existing in the mouth of the user. 


1,633,420. Cap for Containers. Walter Schlayer, Ja 
maica, New York, N. Y., assignor to Fred Schlayer, Wood- 
haven, Long Island, N. Y. Filed July 15, 1926. Serial 
No. 122,642. 6 Claims. (Cl. 221—60.) 

1. A closure structure for a collapsible tube formed with 
a threaded outlet member, comprising a tubular threaded 
member screwed onto said threaded outlet member, said 
tubular threaded member having a discharge opening regis- 
tering with the opening in said outlet member and an an- 
nular bead surreunding said discharge opening, a spring pro- 
vided with a supporting plate, said spring surrounding said 
outlet member below said tubular member, a closure plate 
carried by said supporting plate, said supporting plate sur- 
rounding said tubular member normally held by said spring 
against said annular bead, said closure plate being formed 
with a depression, a packing member arranged in said de 
pression and engaging said bead when the closure plate 1s 
in a closed position, means carried by said spring acting as 
a catch for normally holding the closure plate in a closed 
position, said spring normally tending to quickly move the 
closure plate to an open position when said catch is released 


Adolph F. Thal, 
Serial No. 44,082 


1,633,689. Process of Treating Soap. 
Chicago, Ill Filed July 16, 1925. 

Claims. (Cl. &87—16.) ; 

1. In the process of treating soap for the production ot 
cake soap and soap flakes in a chamber in which the air 
pressure is maintained below that of the atmosphere, the 
step of milling saponified material as it is taken hot from 
the soap kettle in a rarefied atmosphere. 


1,634,175. Powder Puff. Joseph J. Cosin, Brooklyn, 
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N. Y. Filed Sept. 11, 1925. 
(Cl. 132—78.5.) 

1. A powder puff characterized by a substantially flat 
filler between the walls of the powder puff, and means 
extending substantially parallel to said -walls and the filer 
for retaining the filler in place and the walls from col- 
lapsing toward each other from a substantially parallel re- 
lationship. 


1,634,724. Sealing Cap and Package. George Ramsey, 
Brooklyn, N. Y., assignor to Anchor Cap and Closure Cor- 
poration, Long Island City, N. Y., a Corporation of New 
York. Filed Jan. 27, 1921. Serial No. 440,300. 3 Claims. 
(Cl. 215—38.) 

1. A closure cap comprising a cover portion, a cylindrical 
skirt depending trom said cover, a plurality of rounded seal- 
ing buttons in said cylindrical skirt, the depth of said but- 
tons being small as compared with the diameter thereof, 
and said buttons being spaced from each other a distance 
substantially equal to the diameter of a button, the portion 
of the skirt between the buttons being cylindrical before 
application to a vessel and deformed as a result of applica- 
tion. 


Serial No, 55,857. Claims. 


1,634,974. Facial Composition. Mauro Bucci, Philade 
phia, Pa. Filed Aug. 21, 1925. Serial No. 51,622. 2 Claims 
(Cl. 167—9.) — 

1. The herein described facial composition consisting ot 
apple juice, virgin clay, denatured alcohol, lemon juice, 
honey and cream, triturated to emulsified composition sub- 
stantially as set forth, 


DESIGNS PATENTED 


72,864. Lip-Stick Holder. Charles Lionel Marcus, New 
York, N. Y. Filed Sept. 11, 1924, Serial No. 10,736, and 
in France, Mar. 17, 1924. Term of patent 14 years. 

72,873. Toledo, Ohio, as- 
signor to The American Bottle Company, Toledo, Ohio, a 
Corporation of Ohio. Filed Feb. 28, 1924. Serial No, 12, 
516. Term. of patent 14 years. 


Bottle. Gayle D. Stewart, 


72,887. Atomizer. Ruby T. Brewster, New York, a 
Filed Apr. 22, 1927. Serial No. 21,681. Term of patent 
3% years. 

72,888. Atomizer. Ruby T. Brewster, New York, NN. x. 
Filed Apr. 22, 1927. Serial No. 21,682. Term of patent 
3% years. 

72,941. Vanity Case. 
N. Y. Filed Mar. 19, 1927. 


patent 7 years. 


Martin C. de Botelho, New York, 
Serial No. 21,211. Term oft 


72,951. Bottle. Arthur H. Johnson, Woburn, Mass 
Filed Apr. 10, 1925. Serial No. 13,082. Term of patent 


14 years. 
Why Editors Go Mad 

Chase out to the steel works and get the story of an acci 
dent, said the staff chief of a Chicago evening paper to a 
cub reporter—erstwhile lifeguard—and forgot the assign 
ment in the mad whirl of a hectic day. 

Later by his fireside he read the following in the Home 
edition : 

“MAN FALLS IN VAT OF MOLTEN STEEI 

“John Kacewicizi, a rigger, while engaged in construction 
work at the Imperial Steel Works met with a fatal acci- 
dent early this afternoon when he fell into a vat of molten 
steel. Kacewicizi was a good swimmer, too.”—Phoents 


Flame. 


Chips from the Old Block 


Mother: Johnny, will you go down to the cellar and split 
some kindling? 

Johnny: Wait till dad comes home. I heard him tell Mr. 
Smith that he bought twenty-five dollars’ worth of chips 


last night—Cannon Baw. . 
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A. 8.T. M. Holds Annual Convention 


Th American Society for Testing Materials for the first 
time held an annual meeting in the Middle West June 20-24, 
French Lick Springs Hotel, French Lick, Ind. While the 
attendance was not quite so large as that of the annual meet- 
nevertheless it 
was quite satisfactory with over 600 members present. The 


ings held in recent years at Atlantic City, 


meeting was the twenty-fifth anniversary of the incorporation 
of the society and this was suitably commemorated by a 
twenty-fifth-anniversary dinner, at which those who had been 
At that time, 
of honorary membership upon two of the in- 
corporators, Robert W. Lesley and William R. Webster, and 
upon A. 


members for 25 years were the honored guests. 


the conferring 


\. Stevenson, a past-president of the society and a 
member since 1896, was carried out with appropriate cere- 
monies. 

The president, J. H. Gibboney, in presenting the annual 
presidential address dealt with the value of research to in- 
dustry and the importance of carrying out experimental re- 
search to solve some of the more intricate problems by the 
study of materials that have failed to function in service in 
the manner anticipated. 

Announcement was made that the following officers had 
President, H. | 
ing Materials, 
President, T. D. 


Moore, Professor of Engineer- 
Urbana, Ill.; Vice- 


Materials and Process 


been elected : 
University of Illinois, 
Lynch, Manager, 
Engineering Department, Westinghouse Electric and Manu- 
facturing Co., East Pittsburgh; Members of Executive Com- 
). Clements, Director of Research, General Motors 
Corporation, Detroit, Mich., \W 
tendent, Dixie Portland Cement Co., Richard City, Tenn., 
I. C. Langenberg, Metallurgist, Watertown Arsenal and 
Metallurgist, Climax Molybdenum Co., New York City, 
F. N. Speller, Metallurgical Engineer, National Tube Co., 
Pittsburgh. 


mittee, F. ( 


Klein, General Superin- 


By its interest in the technical sessions and participation in 


committee meetings the society continued to live up to its 


reputation of being a hard-working group in session. In all 
thirteen sessions were held, four groups of two each being 
held simultaneously. The attendance at each of these ses- 


sions was quite satisfactory and at some of them the discus- 
sion was spirited and of considerable duration. Forty com- 
mittees of the society reported. Most of these presented 
recommendations on standards, either submitting new tenta- 
As a result of 
the action upon these recommendations 48 new tentative 


tive standards or revising existing standards. 


standards were accepted and 95 existing tentative standards 


were advanced to standard; 64 existing standards were re- 


vised ; 6 tentative standards and 8 standards were withdrawn. 
The standards of the Society accordingly number 380 and 
the tentative standards 250. 


Rosin and Turpentine Consumption 

According to figures compiled by the Bureau of Chemistry 
and Soils (the new organization handling the research work 
heretofore done by the Bureau of Chemistry), United States 
Department of Agriculture, industrial concerns using turpen- 
tine and rosin in their products consumed during the calendar 
year 1926 a total of 5,617,049 gallons of turpentine and 
984,085 barrels of rosin, together with 52,637,739 gallons of 
mineral oil thinners. 

The soap industry took 5,373 gallons of turpentine and 
236,514 barrels (500 Ibs.) of rosin in 1926, an increase in 
turpentine and a decrease in rosin as compared with 1925. 
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Grasse Report for July 


Our 


From 


1927. 


quiet on 


RASSE, July 


Conditions in the market are 
still rather account of the fact 


that the 
he most important products 
has not yet started and only preliminary work has been done 


gathering of many of t 


The following is a detailed report on the more 
important items: 


on others. 


Orange 
Transactions were not particularly brilliant during the last 
month in orange products. 
The 
facturing perfumers and the Co-operative “Nerolium” have 


dissensions which have arisen between the manu- 


paralyzed business. As a consequence there was a slump in 
sales which seems to continue without, however, being mani- 
fested by a drop in the prices of the manufactured products. 

The distillation of petitgrain oil has begun, but the shoots 
are comparatively expensive and French petitgrain oil will 
cost about the same as that of the last crop. 


Rose 
As the rose crop has been normal, the prices will prove 
interesting this year. 
Jasmin 
The gathering will start about the end of this month. We 
cannot yet tell anything about the prices which will be in 
force during the year. Surely no rise in the price is ex- 
pected, but in case there should be a drop, it will be only a 
small one on account of the fact that the costs of labor and 
fertilizer are still at the top. The cost of gathering will 
greatly influence the cost price of the flower because this 
work is very difficult on account of the fact that for 4 or 5 
hours the gatherers are obliged to remain under a broiling 
of over 100 


min does not offer any shade. 


sun in a temperature Fahrenheit, because jas- 


The younger generation are only with difficulty induced 
to do this work unless they are better paid than the factory 
workers, and the work is less tiresome than the field work. 
The flower producers must submit to these demands, which 
become more exacting from year to year for seasonal work, 
because the flowers must be gathered at any price at the 
very moment of flowering. 

We are of the opinion that the price which will be applied 
this year will be the minimum ‘rate which can be applied, 
because at the prcsent time, expenses in the jasmin fields are 
too great to arrive at lower limits than those imposed this 
year by circumstances 

Lavender 

There has been a slight gain, as far as the lavender oils are 

purchases made by the 


c mecerned, on account Of a few 


brokers in Grasse for the account of foreign firms 


We are now on the eve of the new crop. The calmness 
in business which prevails at the present time makes us be 
lieve that there will not be any activity on the market but 
this article has become a speculative product to such an 
extent that sudden and great fluctuations may occur from one 
week to another. Whenever some demand appears in the 
market, the sellers immediately become more exacting. 
Nothing is left from the last crop in the line of lavender 
extra. The qualities 40% and above will be the ones first 


purchased. 


Own 


Correspondent 


Geranium 
The rates, strictly speaking, have not undergone any fluc- 
tuations since last month. Transactions are not large and 


therefore prices are stationary for Algeria and Reunion oils. 


Peppermint 

It is to be expected that summer will bring about a large 
consumption of peppermint oil, but the demand still remains 
very weak. 

Prices have declined on account of this and apparently the 
bottom has business which is 
transacted at the present represents merely 
liquidation sales. The losses suffered by distillers of pepper- 
mint oil are considerable. 


now been reached, because 


being time, 


Aspic 
Only very small stocks remain from the last crop. The 
prices are expected to remain high until the next distillation. 


Madagascar Turning to Ylang-Ylang 


The production of geranium oil has never been brought to 
a point where it is considered an industry of any importance, 
the export production of this essential oil from Madagascar 
amounting to only 1,735 pounds in 1925, according to Vice- 
Consul P. D. Thompson. 
cient 


The plant does not grow in sufh- 
Madagascar, and the proper soil and 
More- 


over, wherever the ylang-ylang plant grows well, it tends 


profusion in 
climatic conditions have not been found for it there. 


to drive out the cultivation and distillation of similar plants 
where flowers or leaves are distilled, such as lemongrass, 


also called indifferently, citronella in Madagascar, sweet 
on account of the far greater value of 


its oil, and also on account of the relatively easier and less 


basil, geranium, etc., 


expensive process of distillation required. 

It is said that 65 kilos of the ylang-ylang flower will 
yield one kilo of the oil, by a process requiring only small 
stills directly fired by wood or coal, whereas in the case of 
lemongrass, the extraction only amounts to about 114 to 
kilos of oil from one metric ton of the plants, and large stills, 
heated by steam from boilers, are required. In the case of 
geranium it is said that the extraction is about one kilo to 
one metric ton of the leaves. Under such conditions small 
growers and natives are turning more to the distillation of 
ylang-ylang oil by the use of simple apparatus in irregular 
fashion, so that the production of this oil is steadily increas- 
ing in Madagascar. 

Exports of ylang-ylang oil in 1925 were 28,241 pounds, 
and in the first nine months of 1926, 24,632 pounds. 


Bulgarian Rose Crop 

Advices from the Eprror are to the effect that the Bul- 
garian rose crop was somewhat larger than last year, but 
on account of the high price of flowers in Grasse the growers 
held out for an extremely high price. The best qualities of 
oil are now selling in Paris at as high as 16,000 to 18,000 
francs a kilo. The ordinary good usual quality oil is held at 
from 10,000, to 12,000 francs per kilo. 
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French West Africa 

PERFUMERY ImporTS INCREASING.—The import of toilet 
requisites into French West Africa has been steadily and 
substantially increasing of late years, according to word re- 
cently received from that country. Further increases are 
likely to take place in the future, as the native inhabitants 
who, generally speaking, are very fond of perfumery, are 
purchasing them in growing quantities the more they come 
into contact with the European colonists. Perfumes con 
taining alcohol are in greater demand than other varieties, 
and in 1925 no less than 216,000 kilograms of such goods 
were imported into French West Africa, together with 136,- 
614 kilograms of perfumes not containing spirit. 

France is the principal supplier of this territory, while 
Great Britain takes a larger share in the trade in per 
fumes not containing spirit than in the other descriptions 
The following table shows the quantities and values im 
ported from various countries in 1925, including perfumes 
containing spirit and those not containing spirit: 

Kilograms Francs 

281,890 9,761,694 


41,865 563,519 


86 308,546 


PROMS cediecccccsavcdccs 
Great Britain 
Germany 





Holland ...... cee e¥ ecdeney ¢ 7,125 166,221 
United States ..cccccnce ; 578 10,126 
PED Sk eve erccees 2,973 33,017 


Perfumes are principally sold in small, fancy bottles con- 
taining two or three centiliters, packed in dozens in paste- 
board boxes. Bottles of from 6 to 15 centiliters, and in 
the case of eau de cologne up to 50 centiliters, or one liter, 
are also in request. Pomade, vaseline, and brilliantine are 
sold in glass or china pots containing 125 to 250 grammes. 
In the French West African Colonies, such as Senegal and 
Sudan, but not in the Ivory Coast and Dahomey, an import 
duty is levied of 200 francs per hectoliter, or 5 per cent ad 
valorem, whichever is the greater, while on goods other 
than French a duty of 480 franes per hectoliter, or 12 per 
cent ad valorem. In the Ivory Coast and Dahomey the 


duty is 400 francs per hectoliter, or 12 per cent ad valorem. 


There is room for a still greater exploitation of the 
French West African perfumery market by live-wire im 
porters. 


Malta 


Market ror Launpry Soap.—That Malta presents itself 
as a good market for laundry soap is evidenced by the fact 
that imports which were valued at $139,481 in 1925 in- 
creased during the year just passed to $193,772, according 
to a report received by the United States Department of 
State, on May 12, 1927, from American Consul Sidney E 
O'Donoghue, Valetta, Malta, and made public by the United 
States Department of Commerce. The following table wil! 


(Continued on Page 312) 
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The Markets 
Essential Oils, Aromatic Chemicals, Etc. 


Conditions in the essential oil trade have improved. Most 
dealers report a steady gain in demand. Some of the 
cheaper lots which had been offered in the market have been 
practically cleaned up, and those closely in touch with the 


} 


situation believe that a more even trend of prices will be 


noted in the future. Although the demand in many in- 


stances was contined to small quantities, the majority of 
consumers were placing orders with more confidence. Un- 
favorable weather conditions during the spring season had a 
tendency to check buying, but with the advent of warm 
weather, sales have been steadily increasing. 

Although there has been no material change in hemlock oil, 
dealers seeking replacements found that stocks in the country 
were very low and it is believed that the situation deserves 
Mint oils continued firm 
during the greater part of the month, particularly pepper- 


very close watching in the future 


mint but it is now believed that the turning point has been 
reached. Unfavorable weather conditions during the past 
few months tended to strengthen the ideas of sellers, but 
with a large carry over, holders in the country are becom- 
According to reports 
business can now be placed for delivery from the new crop 


ing rather anxious to move stocks. 


at considerably under present prices. Spearmint has weak- 
ened slightly due to the absence of any important demand. 

Due to the steady rise of the lira, cables on Messina es- 
sences were considerably higher. According to reports some 
of the low sellers of lemon are practically all sold out, 
and a more even trend of prices is now anticipated. The 
higher replacement costs have thus far failed to effect spot 
prices, though dealers have not been as anxious to move 
stocks. Bergamot was also firm though the absence of any 
important demand offset any advances that might have been 
considered. Demand for orange showed a steady improve- 
ment and the tendency of the market continues upward. At 
one time the West Indian oil was higher for replacement 
than the Italian, but this condition proved only temporary, 
when the Messina market was forced upward on the very 
strong exchange situation. 

French and French colonial oils were firm. Stocks were 
sufficient to meet the requirements of consumers, but dealers 
were offering more cautiously due to high prices quoted for 
replacements. Lavender appears to be working over on the 
rm side. Stocks of high content were scarce and only low 
content was offered in any quantity. Vetivert was rather soft 
reflecting the easy position of the market abroad. 

Oleo resin capsicum has advanced very sharply, and ac- 
cording to reports the raw material has been increased almost 
100 per cent in cost. Conditions in the market for worm- 
seed have improved somewhat though stocks are very small 


(Continued on Page 312) 
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PRICES IN THE NEW YORK MARKET. 


(Quotations on these pages are those made by local dealers, but are subject to revision without 


ESSENTIAL OILS 


Almond Bitter, per Ib 
Be Fs a 


sweet Cric 
Apricot, kernel 
Amber, crude 


rectified .. 
Ambrette, 0z.. 
Amyris balsamitera 
Angelica Root 
seed * 
Anise, tech 
Lead Iree, 
\spic (spike) Spanis 
| rench 
Bay, Porto Rico 
West Indies 
Jalsam Tolu. 
jalsam Peru 


U. S& 7 


ergamot, 35-36 per cent 
ch, sweet N. | 

’enn. and Conn 
rchtar, crude 

Birchtar, rectitied 
Femelle 





Be 1s de Ie se, 
Cade, U. 5S. P. 
Cajeput, Native 
Calamus 
Camphor, 
sassafrass) 
Cananga, Java native 
rectified 
Caraway Seed, rectilied 
Cardamon, Ceylon 
Cascarilla 
Cassia, R80@85 per cent 
rectified, U, S. P 


Cedar Leaf 


“white 


Cedar Wood. 

Cedrat 

Celery 

Chamomile, < 

Cherry laurel 

Cinnamon, Ceylon. 

Cinnamon leaf.. 

Citronella, Ceylon 
Java ° 

Cleves, Bourbon 
Zanzibar 


Cognac 
eS Serer rte re 
Coriander 

Croton 

Cubebs 

Cumin aos 
Curacao peels.. 
Curcuma 

Cypress 
Dillseed 
“lemi 
“rigeron 
stragon 


I 

I 

I 

Eucalyptus, Aus. “U.S.P.” 
I 

( 

( 


“ennel, Sweet.. 
xalbanum ...... 
ralangal 
Geranium, Rose, Algerian 
Bourbon 
Spanish ; 
Turkish (Palma rosa). 
Ginger 





Fes 

9 00a 
24.00(a 
7.00 
1.904 


manure 


wi 


+ 
4- 


$3.30@G 


3.00(a 


06a 


70 


50a 
65a 
OOfa 
YU(a 
OU(a 


5/ UUla 


a 








210 
40.00(a 
64.00 

2.00 


> 25 


35a 


SW 


OO 


OUa 


OVO 
60 
10a 
50a 


AS 


>: 


29 


OO 
50a 
50a 
65a 
40 


COM 


.67(a 


96a 


26.004 


fi 
we Ge 


oir 


65 


AV 


UU 


00 


OU 


OU 


OO 
OU 


30 
40 


5.00 


50 
60 


50 
Pal 


10 


35 


60 


50 





emonegrass 
rectified 


imes, distilled 








expressc¢ 

inaloc cece 
OVA 
Mace, distilled 


Mandar mn 
Marjoram 
Melissa 

Mirbs 








PEUREUOELER cesesesoveees’s 
1 

lops, 
Horsemint 

Lyssoy a 
uniper Berries, rectified 
Jur per \\ rod 

aurel 

| Se: aa 
Garden 

emol Italian 

Calit 


3.25 
3.00 
1.20@ 
16.00 
4.25 
24.00(a 
3.004 
0a 
5.00(a 





12.504 
2.65 
16.00(a 
2.10 
1.00 





OOM 
30 


ty bobo 


12.50a 
4.00 
110.00 


125.00 


Niaouli 2.50 
IE rg acta whe mils 2.10€@ 
Olibanum 6.75@ 
Orange itte 3.15 
sweet, W. Indian...... 3.004 
Italian .. 3.45 
Calif, exp 3.15 
dist rest 2.65(a 
Origanum, imitation 35 
Orris Root, concrete, do 
mestic i iad (oz.) 3.25a 
foreign weeaeee (02.) 4.00 
Orris Root, absolute (0z.) 35.00@ 
Orris liquid 18.00 
Parsley ii 6.50 
Patchouli sad canis 11.70@ 
Pennvroval, American 2.55 
PYOMCR 6..ccees 1.95 
Pepper, black eee 0 8.00 
Peppermint, natural..... 4.60@ 
POUNCE sc kicks ens css 5.00 
Petitgrain, So. Amer 1.85 
French .... Mere 15.00 
Pimento 4.50 
Pine cones ke ae 
Pine needle, Siberia.. 1.15@ 
Pinus Sylvestris....... 2.00 
Pumilionis 75a 


Rhodium 
Rose 
Rosemary, 

Spanish 
Rue ite a dahl 


sage 


Sage. Clary 


Sandalwood, East India. . 


Santalum Cygnorum. 

Sassafras. natural 
artificial 

Savin, French 

Snake Root...... 
Spearmint ...... 


Bulgaria. ....(0z 
French..... 


10.00 


} 10.004 


72a 
50a 
4.20 
2 50@ 
24 OO 
8.55a 
5.00@ 
1.00 
30 
2.25@ 
13.50 
4.45@a 


w 


on 
uri 


ww 


Ginger, U. S. P. VIII. 


(See last page of Soap Section for Prices of Soap Materials) 


Spruce 
Styrax 
Tansy 
Thuja . patty 
SR. Boies ck Saw dacs 
White 
Valerian 
Verbena ...... : 
Vetivert, Bourbon... 
Java : 
East Indian 
Wine, heavy 
Wintergreen, 
Penn, and Conn 
W ormseed 
\\ ormwood a ee 
Ylang-Ylang, Manila.... 
Bourbon 


TERPENELESS 


Bay 
Bergamot 
\ love 
Geranium 
Lavender 
Lemon 
Lime, Ex 
(range, sweet 
bitter 
Petitgrain 
Rosemary 
Sage, Clary. 
Vetivert ; 
Ylang-Ylang 


Southern... 
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notice ) 


1.20 
12.00 
6.50(a 
1.50 

85a 

95a 
11.00@ 
3.75 
13.00@ 
18.00 
30.00 
1.75¢€ 
4.5 Ya 
S.00(a 
4.254 
8.25 
26.00 
12.00 


OILS 


6.004 
18.00 
3.25(a 
&.50(a 
14.50 
13.00€@ 
85.00 
95.00 


. 100.00 


6.00(a 
1.75(a 
45.00 
35.00 
22.00@a 


OLEO-RESINS 


Benzoin 


Capsicum, J, 3 P \ III. 


Ric ee Me. PS cetera hs 
alcoholic 
—. 
Malefern .. 
Oak Moss... 
Olibanum 
( Yrris 
Patchouli og 
Pepper, Black.. 
Sandalwood 
Vanilla 
DERIVATIVES AND (¢ 
Act taldehyde 50% .. 
Acetophenone 
\cetyl Iso-eugenol 


\ldehyde C 8 
9 


re 

16 
Amyl Acetate........... 
Amyl Butyrate... 
Amyl Cinnamate 
Amyl Formate... 
Amyl Phenyl Acet...... 
Amy! Salicylate, dom.... 
ROUND cn cedaccenses 
Amyl Valerate 
PN i cies xan ccton 
Anisic Aldehyde, dom... 
foreign 


C 
( 

CS W.. 
Cr 
Rees Sia tees wid aoe 
( 


(a 


Nu 


0 
Sa 


stb 





9.204 
4.00 
3.004 
4.00 
2.654 
5.00 
3.25 
6.004 
18.00€ 

4.50€@ 
16.00 

8.50 


HEMIC 


2.00a 
3.604 
9.00@ 
40.00 
50.00 
30.00 
35.004 
45.00@ 
35.004 
25.004 
1.00 
1.80@ 
2.35(a 
1.75@ 
5.00 
1.454 
1.65 
3.00 
1.40@ 
3.404 


3.75 


sit 


cn 


cn 


ST 


10 
IU 
i) 


~ 
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Benzaldehyde, U. S. P... 
F. F, C 


Benzylidenacetone ....... 
Benzophenone .......... 
Benzyl Acetate, dom... 
ROI es Ses oaewees 
tenzyl Alcohol.......... 
Benzoate $eeess 


I 

Benz 

Benzyl Butyrate 
Benzyl Cinnamate 
| t 


senzyl Formate......... 
Benzyl Iso-eugenol 

Jenzyl Propionate 

Benzy Succinate. . 


sorneol 
rny 
romstyrol 





I 
1 
| 
COPrVeMe secencee 
CAFVOR 66s:«: 
Cinnamic 
Cinnamic 
Cinnamic 
Citral C. 
Citronellal 
( itronellol, 

foreign ...... acacia 
Citronellyl Acetate.... 
Coumarin, dom 

foreign ate ieee at 
Cuminic Aldehyde.... 
Decyl Acetate....... 
Deevl Alcohol... 
Diethyl phthalate 
Dimethylphthalate 
Diphenylmethane 
Ethyl Acetate 
Ethyl Benzoate.... 
Ethyl Butyrate.......... 
Ethyl Cinnamate........ 
Ethyl Formate... 
Ethyl Propionate. . 
Ethyl Salicylate 
i 
i 


Alcohol . 
Aldehyde. . 
ne 


dom.... 


ucalyptol 
ugenol 
foreign 


Geraniol, dom......... 
ee 
Geranvl Acetate......... 


Geranyl Butyrate...... : 
Geranyl Formate........ 
Heliotropin, dom.... 
foreign 
Hydroxycitronellal 
SIME, Sov. Bee scenes (0z.) 
[so-borneol i 
Iso-bornyl Acetate 


Iso-butyl Benzoate ...... 

Iso-butyl Salicylate...... 

Iso-eugenol, dom........ 
TONE cakcvrewans 


Iso-safrol 
Linalool 
Linalyl 
Linalyl 


Acetate 
Jenzoate 


Methyl Acetophenone.... 
Methyl Anthranilate..... 
Methyl Benzoate......... 
Methyl Cinnamate....... 
Methyl Eugenol......... 
Methyl Heptenone....... 
Methyl Heptine Carbon.. 
Methyl Iso-eugenol...... 
Methyl Octine Carb..... 
Methyl Paracresol....... 
Methyl Phenylacetate, 

\rt, Honey, Aroma... 
Methyl Salicylate....... 
Musk Ambrette ......... 

PROUINI <4. cectties wean 

LS Eee 
Nerolin 
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1.30 
55a 
25a 


50a 


I 
=e 


r 
IV Iw wwe 


w 
nk m= w 
— Sy 


62.00(a 
28 OOM 
28.004 

32a 

65a 
1.75 

50a 
1.80 
1.80 
4.500 
1.25 


75a 


1.004 
2.75 
2% Va 
2 50a 
3.004 
4.504 
2.50 
Q 


OOM 


4.50 
2.75 
4.00 
4.00 
3.004 
3.90 
4.50 
1.75 
5.00 
6.25 
13.00 
4.251 
2.75 
2.50 
4.50 
8.00 
10.00@ 
22.01 Va 
10.00 
25.00 


6.75 


4.654 

47a 
7.00a 
8.00% 
260% 
1.50@ 


65( 


9.00 


5.00 


SIU 
mo 


wo 


5.60 
3.50 


425 
3.00 


6.00 


4.00 
9 00 


bo 
i + 
yuu 


3.00 
3.50 
3.00 
4.50 
4.05 


12.00 
2.00 
2.39 


10.00 
6.00 


6.00 


47 


on 


6.00 
7.25 


3.00 


10.00 
11.00 
36.00 
14.00 
32.00 


7.50 


6.00 

52 
8.50 
9.50 
309 


172 


4d 





Nonyl Acetate. .....c0c0. 
Nonyl Alcohol.......... 
8, 
Octyl Alcohol 


Paracresol Methy! Ether. 
Paracresyl Acetate.. 


Phenylacetaldehyde 50%. 
imported 
100% 
Phenylacetic Acid .. 
Phenylethyl Acetate 


Phenylethyl Butyrate 
Phenylethyl Formate 
Phenylethyl Propionat 
Phenylethyl Valerate . 
Phenylethyl Alcohol, do- 
mestic 
imported 
Phenylpropy! 


Alcohol 


Phenylpropyl Aldehyde 

Rhodinol, dom 
foreign 

Safrol ee 

Skatol., oe P we . (OZ 

Styralyl Acetate 

Styralyl Alcohol 

Terpineol, C. P. dom. 
imported 

Terpinyl Acetate 

Thymene 

Thymol 

Vanillin a 

Violet Ketone Alpha 
Beta . os 

Yara Yara. 


SUNDRIES 
Alcohol, ‘Cologne, 


gal. .. van 
Almond Meal...... 
Ambergris, black... (oz 
gray e snee tO 
Balsam Copaiba,'S. A.... 
Para 
Balsam 
Tolu 
Baudruche 
Bearer ( 
Cardamon 
decort 
astoreum 
halk, precipitated... 
‘herry laurel water, gal 
Civet horns (oz. ) 
(,uarana ‘ “heaven 
Gum Benzoin Siam... 
Sumatra ...... ; 
Gum Galbanum.... 
Gum Mpyrrh.. 
Kaolin 
Labdanum 
Lanolin hydrous. 
anhydrous 
Menthol, Jap... 
synthetic . 
Musk, Cabs, 
grains ; 
Tonquin, gr...... (0z.) 
pods . (0z. ) 
Olibanum, 
siftings ; 
Orange flowers 
Orange flower water, gal. 


Peru 


1 
SKINS, QI 
astor 


See d, ereen 


on 


pods. . (0z.) 


(oz. ) 


tears 


Orris Root, Florentine... 
DOWENIOG 6.66 c0 cece 
Orris Root, Verona..... 
POWUOTEE x sieecsiecmcens 
Patchouli leaves......... 
Peach Kernel meal ...... 


Reseda flowers, powd.... 





48.004 
40.00@ 52.00 
32.00 
32.00 
7.00@ 8.00 
5.75 
6.00@ 8.00 
6.00 8.00 
9.50@ 10.50 
3.25@ 4.00 
10.00@ 15.00 
16.00@ 20.00 
18.00 
16.50 
20).00(a 
5.00@ 5.75 
5.254 6.00 
16.004 
12.00 
9.50@ 17.00 
12.00@ 17.00 
3l@ 34 
9 00@ 10.00 
20.00 
20.00 
40a 
50(a 60 
110@ 1,25 
35 a 
3.00 
7.80@ 8.15 
7.50@ 10.00 
7.00 &.00 
1.50@ 1.75 
377 a3.921 
40a 50 
Nom 
38.00 Nom 
S7TY@ 62% 
55a OU 
1.75@ 
1.00@ 1.10 
18.00@ 25.00 
4.50@ 7.00 
1.25 
1.55 
12.00@ 15.00 
O34“4@ 06 
1.25 
2.75@ 3.25 
2.00a 
1.50@ 1.75 
70@ 75 
1.35@ 1.50 
30a 45 
03@ .03 
8.00 
18a 20 
20a a 
4.30@ 5.25 
3.50@ 3.75 
Nominal 
Nominal 
36.00 
25.00 
14a 30 
124“a 
A40@ 1.00 
1.50@ 
lla BS 
15@ Ps 
10a 12 
15@ 25 
35a OO 
35a 
1.50@ 
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Rhubarb Root, Shensi Nominal 
High Dried...... , 55@ 60 
Powdered 65a 68 
Rice Starch ; da 12@ 15 
Rose leaves, red .. 2.00€@ 
pale ay: 50a 
Rose water, gal waa 1.25 
Sandalwood chips 45a 50 
Saponin 1.45@ 
Styrax 4A7Y44@ 220 
Tale. dome (ton) 18.00@ 30.00 
I’rench (ton) 40.00@ 45.00 
[talian ton) 50.00@ 65.00 
Vetivert 30 
Zinc Stearate... ; 26a 30 
BEANS 
Tonka Beans, Para.. 90(a 95 
Tonka Beans, Angostura 1.90@ 2.00 
Vanilla Beans, Mexican.. 3.50@ 5.00 
Mexican, ut 275a 3.00 
Vanilla Beans, Bourbon 
OE <e.sa ae os wee 2.25@ 2.75 
Bour, cut 2.00¢a 
Vanilla Beans, Tahiti 
vellow label 2.25 Nom 
white label 2.50 Nom 
rINCTURES 
\mbergris 18.004 
Benzoin 1.75 
Civet j 2 50a 4.00 
Musk, nat 25.00 
Orris root 2.00 
Balsam Tolu 1.50a 
Vanilla 2.50@ 3.00 
SOLUBI RESINS 
Ambrette 18.00 
Castoreum 28.004 
Chypre 13.00 
Civet SO.00(a 
Cyste 6.00 
Benzoin 2.75 
Galbanum 6.004 
Labdanum 5.50 
Myrrh 7.00 
Oak Moss 16.00 
Olibanum 6.00(a 
Opoponax 12.004 
Orris Root... 12.00 
Patchouli ae 8.504 
Peru balsam 6.00 
Sandalwood 10.504 
Styrax 275 
Tolu balsam. ee . 3.504 
Vetivert 11.00@ 
CERTIFIED FOOD COLORS 
\maranth 4.754 
Orange I.. 4.50 
Tartrazine 4.754 
Ponceau 3R.. 7.75 
Indigo 16.00/a 
Erythrosine 20.00 
Gu‘nea Green B 17.50 
Brown 5.85@a 
CW Wess eestanaanwtens 4.40 
Red « wea'e woes 06 ee 
Oo eee oe ..-- 400@ 
Yellow 3.25@ 3.50 
OIL SOLUBLE COLORS 
\leannin 5.004 
RINE 5 Marans em eK a es 5.50@ 
Blue 5.00@ 
WOR. ccs otiwilaweweee 5.50@ 6.50 
CONN. sb oe Berea ctcewencel 4.00@ 
WG ic sncerauns 5.00@ 8.00 
WORM. cucdnnamlcd oteces 5.00@ 
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The Markets 


(Continued from Page 309) 
and most dealers look for higher prices. Lime oils are 
very firm with prices considerably higher than those pre- 
vailing a month ago. Stocks have been gradually getting 
smaller and consumption § steadily increasing. Ceylon 
citronella was firm on unfavorable reports concerning the 
new crop. According to advices there had been very heavy 


rains in many parts of the producing area. 


Synthetics and Aromatic Chemicals 

There has been a fairly good demand for most items. 
Price movements have been rather narrow, and the general 
tone of the market steady. Although consumers were con- 
tent to take on small quantities, it is generally believed that 
business will show a steady improvement from now on. 
Fairly attractive prices are prevailing on geranyl acetate 
and geranyl butyrate, but with a gradual strengthening of 
the raw material, there is no doubt but what prices on 
derivatives will also advance. 

Due to European manufacturers offering goods and also 
lower prices prevailing on bois de rose and linaloe, a 
gradual falling off in prices for all linalool and linalyl esters 
has taken place. Demand for violet ketones has been very 
good, and indications point to a continuation of the good 
buying movement for some time. Good quality goods are 
not available in very large quantities, and the general tone 
of the market has remained very firm 

Makers report a better inquiry for coumarin as might be 
expected at this season, and the schedule price has been 
closely adhered to in practically all quarters. Some under- 
selling has been reported in musk ambrette, and the general 
position of the market has been very unsettled Domestic 
makers have been holding to prices rather closely but im- 
porters have found competition rather keen. 

Consumption of methyl anthranilate continues to show a 
steady expansion. There has been an apparent scarcity of 
the material and the position of the market continues very 


firm. Vanillin has been moving very well at full prices.. 


Vanilla Beans 
Conditions in the vanilla bean market have not changed 
to any great extent. The tone of the market is far from 
strong, however, and holders in some instances haye come 
to realize that concessions must be made to reduce their 
stocks. Despite the fact that present prices on all grades 
are regarded as attractive there has been little increase to 


inst contracts have been 





report in demand. Deliveries ag 
fairly heavy, though consumption has not been as large as 
some had anticipated. Some dealers had reported an im- 
provement in sales but stocks were apparently too large to 
permit the strengthening that many had felt was due to come 
in view of the firmness of exchange at primary points. Un- 
favorable weather conditions have had some effect upon busi- 
ness, though leading authorities do not look for anv material 
improvement in buying until early Fall. Conditions at 
primary markets are said to be only reasonably satisfactory 


from the standpoint of yields. 
Sundries 

In accordance with the regular schedules of distillers, all 
grades of denatured alcohol were advanced on July 1 and 
the tone of the market continues very firm. Curtailment of 
production together with high costs of the raw material are 
held responsible for the continued strength of the alcohol 
market The menthol market has strengthened slightly 
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Foreign Correspondence 
(Continued from Page 309) 


serve to show the countries of origin, together with the 
values of imports therefrom: 





1925 1926 
Tunis ... ; $87,401 $151,39 
ow sive ; 23,155 
“Ts se dares 19,767 
ted Kingdom. ote ; 5,774 
France coe ee oe ° 2,632 
Netherlands na . 395 
Turkey .. ‘ en ; ; 347 hoe 
Greece cane eek me . 10 19 
Denmark .. es + es i. wee 165 
Patel ce 0% : -- $139,481 $193,772 


Tunisia has been for many years the principal country ot 
origin of laundry soap used in Malta. During recent years 
some slight competition was experienced from Sicilian ex. 
porters, but which competition had declined, especially dur- 
ing the last year, to practically nothing. The soap from 
Sicily is manufactured largely from oil residues (soap mak- 
ing) imported from England. 


British Flavoring Oils Market Quiet 
(Special Correspondence 

Lonpon, July 15.—During the last few weeks the market 
for essential oils and other flavoring materials has been 
fairly quiet, although considerable interest has been dis- 
played in citrus oils. 

Lemon oil is quoted at 7s. to 7s. 3d., both on the spot 
and to arrive; Sicilian sweet and bitter orange oils are 
offered at 10s. to 10s. 6d. per Ib. on the spot and 9s. to 9s. 6d. 
per lb. to arrive, and the West Indian variety is quoted at 
8s. 6d. per Ib. and the Spanish at 7s, 6d. to 7s, 9d. per Ib. 
West Indian distilled limes oil remains high in price, cur- 
rent quotations being around 29s. per lb. Bergamot oil, 
38-40 per cent, is offered at 26s. 6d. per lb., prompt ship- 
ment goods being Is. per Ib. less. 

The tone of the peppermint oil market is steady, Wayne 
County being offered at 16s. to 16s. 6d. on the spot and 
15s. 6d. for June-July shipment; Kobayashi-Suzuki is quoted 

7s. 9d, per lb., both on the spot and forward; Mitcham 
mint is quoted around 87s. 6d. per lb. The aniseed oil 
market is quiet, conditions in China not having markedly 
iffected the market so far; the present price is 2s. 7d. to 
2s. 9d. per lb. on the spot and 2s, 3%d. per lb. for July- 
\ugust shipment. Cassia oil, 80-85 per cent, is priced at 
7s. per Ib, less per cent on the spot and 6s. per Ib. to 
arrive, while clove oil is offered at 5s. 6d. per lb. The 
market in menthol crystals is quiet, the price being steady 
at around 16s. 6d. per lb. for July-August shipment. Vanil- 
lin 10C per cent crystals is offered at 17s. 3d. per lb. 

The market for certain other products has been rather 
brighter of late, but there are one or two price changes 
worthy of note. Coumarin is cheaper at 10s. per lb., and 
there has been a marked decrease in ethyl cinnamate prices 
from 10s. per lb. to 7s. 6d. per Ib. Citronella oil prices are 
ilso lower and dull, the Java oil being quoted at 1s. 11d. per 
lb., as compared with 2s. ld. previously. Petitgrain oil is 
cheaper at this end, standing at 7s. 6d. per Ib., but better 
prices have accompanied an improved demand in Paraguayan 
and this will affect the market later. Palma rose otto of 


rose is now a little dearer at 9s. 9d. per lb. 


reflecting firmer reports from Japan. There has been a fair 
inquiry, but demand has been confined to moderate quantities. 
Rhubarb root continues firm, but some dealers have been 
rather anxious to move stocks due to the continued absenc« 
of demand. 
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Standard for Castile Soap in Spain 

The following royal order relating to the castile soap in- 

dustry was published in the Gacela de Madrid, the official 

organ of the Spanish Government, in its edition of May 22, 

1927, says M. L. Stafford, American Consul, Madrid, Spain, 

in a report to the United States Department of State and 

4 made public by the United States Department of Commerce. 


Ministry of Gobernacion—Royal Order No. 566 

Sir: Don Manuel Maria Viejo addresses this Min- 
istry petitioning a statement of conditions under which 
castile soap should be made. Although the making of 
soap for domestic use is a flourishing industry in Spain, 
the use of olive oil being general, nevertheless certain 
factories which, desiring to operate as cheaply as pos- 
sible, are employing other greases either exclusively or 
mixed with the oil of the olive. It was in the 
Province of Toledo where first was made the soap of 
best quality and which was given the name of castile 


soap, a term by which that special type is known in the 


{= 


markets of the world. 

In various pharmacopoeias, notably that of the United 
States, the standard is set and recognized, and it is un- 
usual to find that such standard has not been set and 
recognized in Spain, the country of the’ production of 
such soap, and the necessity of establishing such a stand- 
ard is now seen. In consideration of which His Majesty 
the King has seen fit to order the following: 

The term “castile soap” shall designate the product 
of saponification of good quality olive oil and caustic 
» da 

The result shall be white, smooth, of pleasing odor, 
| and slightly alkaline in taste, soluble in water and alco- 
Ay hol withou 
It shall contain not more than 20 per cent of water and 


re sidue. 


ree alkali not to exceed 0.3 gram per 100. 
LDecomposed by means of mineral acids and the greases 
tracted, it must give an iodine index (Hubli method) 

between 69 and 82. 

f these acids shall be be- 

tween 41 and 43 to 40 degrees. 

This Royal Order hereby is given to you for your in- 


The metric oleorefraction « 


formation and guidance. 
(Signed) MARTINEZ ANIDO, 
Director General of Sanitation. 


Contains Invaluable Information 
(Perfume Shoppe, Toilet Preparations, Cambridge, Mass.) 
We have gone through your review thoroughly and found 
that it contains information invaluable to those connected 


with the Perfume industry. 
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Cleanliness Institute Plans Announced 


Cleanliness Institute was formally launched at a dinner 
at the Park Lane, June 23, attended by many leaders in the 
public health, educational and social service fields. The 
purpose of the Institute, as outlined by Sidney M. Colgate, 
chairman of the Board of Directors, and by Roscoe C 
Edlund, its General Director, is to promote public welfare, 
efficiency and health by research work directed to the many 
problems of community, industrial and personal cleanliness 
in the United States, through educational work in schools, 
and in co-operation with the leading social agencies of the 
country. The work will be financed by the Association of 
American Soap and Glycerine Producers, and $500,000 has 
been contributed for the first year. 

Speakers at the dinner, who included Dr. John H. Finley, 
Health Commissioner Harris of New York, and members 
of the Institute staff, emphasized the great need of popular 
education to teach the importance of cleanliness, especially 
to school children, to industrial workers, to residents of city 
slums, and to people in isolated districts, particularly among 
the mountain whites of the South and the Mexican settlers 
along the Texas border. 

Mr. Colgate, who presided and introduced the speakers, 
declared that the problem of cleanliness had many important 
ramifications. “Probably more than one billion dollars,” he 
said, “is expended annually by the American people for 
community, industrial, home and individual cleanliness and 
sanitation. Our own industry is only one of the factors in 
this vast expenditure. Other industries are recognizing their 
opportunities for a wider field of service. Only time can 
tell the ultimate significance in public and social welfare of 
the contribution which large scale industry is in position 
to make to these fields. It is not difficult to foresee the 
organization of even greater national movements than now 
exist, in which industry will play its full part.” 

Other plans of the Institute and the Association are to 
be announced later. 


Potash Decision Reserved 

Judge Bondy in the United States District Court has re- 
served decision on the motion of the French interests of the 
alleged Franco-German Potash Combine to dismiss the suit 
recently brought by the government under the Sherman 
Anti-trust Law. The French interests contended in their 
motion that they could not be prosecuted since the Societe 
Commerciale des Potasses d’Alsace and the four individuals 
mentioned in the complaint were instruments of the French 
government and hence beyond the jurisdiction of the court 
as a sorvereign body. The government contended that such 
immunity could not extend to bodies engaged in commercial 
enterprises. 







weeps 
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Prevention of Autoxidation of Vegetable Oils 
and Their Fatty Acids* 
by l'on Nowikoff 

The olein made from cotton-seed oil found in commerce 
contains a certain amount of linoleic acid which favors the 
possibility of spontaneous combustion. When at the begin- 
ning of the war importation from abroad was cut off, the 
tactories prepared olein exclusively from vegetable sources, 
which is different in its properties from the technical olein 
produced from tallow. 

Nowikoff was given the problem of finding a method 
of making the olein derived from vegetable oils usable 
or the wool and textile industry, that is to prepare a 
product which could replace the olein of animal source fully 


} 
alid 


completely. The problem was to find a method which 
if it did not completely destroy the tendency to autoxidation 
of the unsaturated fatty acids would yet so retard the absorp- 
tion of oxygen that no appreciable changes of these acids 
would occur even after considerable time. For experimental 
material there was available a pure linoleic acid prepared 
from poppy-seed oil, which showed a theoretically almost 
perfect iodine number. The apparatus with which the author 
determined the rapidity of the oxygen absorption consisted 
of a thermostat in which a cylinder rotated. An exactly 
measured quantity of the acids of linseed oil in a thin-walled 
glass ampoule, closed by fusion, was put into a long-necked 
bottle in which were placed some glass pearls. The bottle, 
as well as the tubes connected with it, were filled with 
oxygen. As soon as the bottle had reached the temperature 
of the thermostat, the ampoule was broken by shaking. By 
turning the cvlinder the linoleic acid spread out in an even 
film on the surface of the pearls and the walls of the bottle 
To the extent to which oxygen was absorbed by the oil 
pressure diminished in the entire system, in consequence of 
which a definite quantity of mercury passed into a burette, 
hermetically fastened to the apparatus which was likewise 
filled with oxygen, from a vessel of mercury, the purpose of 
which was to regulate the pressure. 

In this manner not only the quantity of the oxygen ab 
sorbed but also the rapidity of the absorption could be 
determined. The problem was, to find a “negative catalyser” 
which 1. prevents oxidation, 2, shows absorption of even 
small quantities, 3. produces no change in the olein, 4. does 
not wash off on emulsification with water, 5. keeps easily 
and is cheap, 6. on washing with weak lyes is easily re 
moved from wool and cotton yarn. Nowikoff thereupon 
investigated a large series of organic bodies, amines, alde 
hydes, acids, phenols, alcohols, etc. However, none of these 
retarded the oxidation of the linoleic acid as strongly as 
beta-naphthol. An addition of 1% of beta-naphthol at 60 
to the linoleic acid prevented all oxidation, even in a pure 
oxygen atmosphere. 

Numerous experiments which were made in woolen fac 
tories showed that an olein of vegetable origin by adding 1% 
of beta-naphthol is as good as an olein from tallow. 

The addition of 1% of beta-naphthol to linseed oil pre- 
vented all oxidation and polymerization during a period of 
two years. The viscosity and the iodine number of the lin 


seed oil were not affected during this time. 
* Cf. H. Mann, Medern Perfumes 


Features to Be Found on Other Pages 
Readers of the Soap Section usually will find items of 


interest in our Trade Notes, as well as in Patents and 
Trade-Marks and Washington and Foreign Correspondence. 
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Linseed Oils with Positive Storch-Morawsky 
Reaction* 
By Dr. Hans Wolff 

The results of this interesting work are summed up as 
follows: 

The negative findings of certain authors who were unable 
to find linseed oils with positive Storch-Morawsky reactions 
cannot be accepted as proof that there are in fact no such 
oils. It is rather that by these findings the relative fre 
quency of oils with positive Storch-Morawsky reaction is 
lessened. 

The findings of Schulz and Kraemer that phytosterin, even 
when used in rather large quantity, does not impart to lin 
seed oil the capacity to react positively with the Storch 
Morawsky method, tends to prove only that phytosterin is 
not the cause of the positive reaction, but does not prove 
that the unsaponifiable material which phytosterin contains 
only in a comparatively small quantity is always free from 
such substances. 

The experiment undertaken on the basis of reasoning 
from analogy, of searching for substances with positive 
Storch-Morawsky reaction in constituent parts of linseed oil, 
was successful to the extent that a crystallizable substance 
was found which, according to its properties had to be desig- 
nated as an alcohol related to the amyrilenes, and which 
yields a very strong violet coloration with the Storch- 
Morawsky reaction, but which in contradistinction to the 
reaction produced by resin is not constant. But solutions 
with linseed oil produce an unstable coloration when the 
concentration of this substance in linseed oil amounted to 
05% or less. This demonstrates the possibility that there 
are characteristic substances which are capable of producing 
a positive reaction in linseed oil. Whether the linseed oils 
with positive reaction contained the combination discovered, 
whether this appears occasionally in larger quantity by rea- 
son of peculiar climatic conditions, or whether it passes 
over into the oil only or exclusively in greater concentration 
in consequence of a particular conduct of oil extraction, 
must remain undecided.. 


* From Seifens.-Ztg., Vol. 54, No. 7, Feb., 1927. 


Malayan Company Enlarging Oil Palm Plantations 


(Spe l= = Corresp 


Lonpon, July 15 At the recent annual meeting of the 
Linggi Plantations, Ltd., an interesting light was thrown on 
the progress of the oil palm industry in Malaya by the 
chairman, Charles Emerson 

Mr. Emerson said that the undertaking was pursuing 
steadily a policy of expansion with regard to oil palms—its 
alternative culture to rubber. On its large plantation in 
Central Johore it has increased its area under oil palms 
during the year to 1,101.15 acres, and it is anticipated that by 
the end of 1927 there will be nearly 3,000 acres under oil 
palms. Oil palms, like most other things, to be cultivated 
economically, must be dealt with on a fairly large scale, and 
as a result of investigations the concern has been led to 
believe that 3,000 acres will form what is conveniently 
termed an economic unit. Having in view the fact that there 
Was a scarcity of labor last year, the rapidity with which 
so large an area as 1,100 acres of jungle has been cleared 
and brought under cultivation is worthy of note. 

This important plantation-owning concern still has a large 
reserve of land in Johore and proposes to do a considerable 


amount of further planting in the near future. 
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Complete Saponification of Fats’ 


An Interesting Review 


of an Important Matter 


in the Preparation of Base Soaps 
by Dr. J. Davidsohn 


l IS understood that an effort has always been made in 
the production of base soaps to saponify the fats as 
completely as possible, for, as is to be expected from the 
outset, any quantity of unsaponified fat left in the finished 
toilet soap detracts very greatly from the product. The soap 
becomes rancid, and in consequence of this, the perfume 


What- 


ever position one takes on the question “yellow spots in the 


naturally spoils and yellow and brown spots form. 


toilet soap,” which has been the object of lively technical dis- 
cussions, in this periodical, one point is certain. Toilet soaps 
which contain not more than 0.1 per cent of unsaponified fat 
undergo not the slightest change even after very long storage. 
It is also self evident that perfumes have been used which 
re in every respect free from objection and do not produce 
d:scolorations of the finished toilet soap, as for instance some 
kinds of oil of lavender. 

The base soap maker constantly faces the question of the 
most complete saponification possible of the fat addition. 
He believes that he will acc mplish this best by boiling the 
fat addition as long as possible with an excess of alkali; that 
is by boiling in “several changes.” But here the fact is 
very often overlooked that the mass in the kettle is not 
entirely homogeneous, and that, therefore, in such a condi- 
tion—especially in the boiling heat—complete saponification 
of the fats is extraordinarily difficult of attainment. This 
explains why in base soap and in finished toilet soap there 
is almost always contained 0.3-0.8 per cent of unsaponified 
fat. In many cases this amount of unsaponified fat—as I 
have often had opportunity to demonstrate—is still higher 
Such soaps can in no wise equal the requirement of remain 
ing unchanged for years. After a short time the perfume 
degenerates; occasionally it is replaced by a disagreeable 
odor, the soap turns into the well known “yellow spots,” ete 

Many practical soap makers have learned that this trouble 
can be avoided by cooling the fluid soap not in a cooling press 
but slowly in the mold’. By this device a complete saponi 
fication is supposed to be provided for 

If then it is demonstrated that, in spite of several days of 
boiling, 0.3-0.8 per cent of unsaponified fat remain, and if 
on the other hand it may be assumed that by the slow cool- 
ing process a subsequent saponilication (after-saponification ) 
of this unsaponified neutral fat is possible, the question is 
urged: Why is the fat addition not saponified by the cold 
process ? 

Some time ago I studied the method of determining the 
tallow titer according to Dalican* and in that connection | 
have been able to demonstrate that pure neutral tallow may 
be saponified with potash lye of 50°Bé by the half boiled 
process just as completely as with lye in the presence of 
alcohol in the boiling heat, for the points of solidification 
with both methods of saponification agreed with each other 


very well. The method of work was as follows: 50 gm 
*From Setfens.-Ztg., Vol. 54, Ne 15, (1927) 
LCf. J. Schaal, The Modern Toilet Soap Manufacture, Il. ed. p. 89. 
“Some Considerations regarding the Determination of the Tallow 


Titer (Titer Test) Zeitschr. d. Deut, Oel-u. Fettind, 1926, No. 23, 


p. 353. 


of tallow were melted on the water bath and while the 
tallow was at a temperature of 60° 25 gm of potash lye 
50°Bé were stirred in. As soon as the mass had thickened it 
was set into the drying chamber and was left there for 1% 
hours in a temperature of 100-105° ( A small sample of 
the soap was tested for its complete solubility in distilled 
water. 

F. Goldschmidt*® has had the same results independently 
of me. He says 


tion of Dr. 


“IT am able to fully confirm the observa- 
Davidsohn, that the saponification of tallow by 
the half boiled process takes place quantitatively. In my 
practice I have followed this method of saponification for 
years, since in comparison with the alcohol method it has 
the preference of greater simplicity, cheapness and rapidity, 
quite apart from the fact that the trouble arising from the 
incomplete removal of the alcohol is avoided, a trouble which 
is manifestly caused by the partial esterification of the fatty 
acid and by the action of the ester depressing the point of 
solidification.” 

This observation (April, 1926) persuaded me to study the 
saponification of the fats by the cold process. 

As is known in the saponification of fats by the cold 
process it is not the quantity of sodium lye theoretically 
computed on the basis of the saponification number of the 
fat addition that is used, but a considerably smaller amount, 
namely in place of 58.5 parts of sodium lye of 38°Bé only 
50-52 parts. This working method results in a soap with 
about 15% of unsaponified fat. 

The question now is, what will be the results if an excess 
In the technical 
The only 


over the computed quantity of lye is used. 
literature no references are found on this point. 
reference is in Ubbelohde-Goldschmidt', where it is re- 
marked that the saponification of 50 parts coconut oil with 
28.5 parts of sodium lye of 38° Bé result in a hard and brittle 
soap, without however saying anything about the degree of 
the resulting saponification 

It is interesting to note the statements which Lewkowitsch’* 
makes regarding the amount of the lye which is to be used 
in the preparation of soaps prepared by the cold process. 
According to him this quantity must be computed by con- 
sidering the saponification number of the fats. He also 
gives a table from which the computed quantities of lye may 
be derived. Thus Lekowitsch assumed that in the produc- 
tion of soaps by the cold process the fat is completely 
saponified. 

In the next place I carried out the detailed experiments in 


the laboratory as follows. 


Experiment I 
To 50 gm. of quite neutral prime tallow 25 gm. of potash 
lye (that is an excess of lye) of 50°Bé were added at a 
temperature of 60° C., and stirred until the mass became 
quite stiff. Then it was set into the drying chamber for 1% 





lbid 

*Vol. III, p. 920 : 

5 Technology and Analysis of Oils, Fats and Wares, 1905, Vol. II, 
p. 668. 
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hours at 100-105° (¢ The soap was completely soluble and 
clear in distilled water. The determination of the unsaponi- 
fied, neutral fat showed that the soap was either entirely free 
rom this or that the amount was at most 0.1%. It is there- 
fore possible here to speak of complete saponification. 
Experiment II 

Fifty grams of tallow were saponified with 23 gm. of 
sodium lve of 40°Bé (therefore an excess). Method of 
work as in experiment | The soap was completely and 
clearly soluble in distilled water. Unsaponified neutral fat 
at most 0.1%, probably nothing 


Experiment III 


Fifty grams of tallow were saponified with 23 gm. of 
sodium lye of 40°Bé. Method of work was the same as in 


t} 


experiment II, however the mass was laid away in the dry- 


ing chamber not at 105°, but at 60 The resulting soap 
was completely soluble and clear in distilled water. The 
determination of the unsaponified neutral fat showed that 
the amount was at the most 0.1 percent, probably nothing. 
Experiment IV 

The soap obtained according to experiment III was dis- 
solved in hot water, and was salted out with saturated salt 
solution. From the grained soap obtained in this way the 
unsaponified neutral fat was determined, and a content of 
less than 0.1% was shown. 


Experiment V 


Fifty grams of lard were stirred up with 23 gm. of sodium 
lye of 40°Bé at 60°, and after laying away the mass in the 
drying chamber, were left standing for 1% hours at 60 
‘The soap was completely soluble and clear in distilled water. 
The determination of the unsaponified neutral fat yielded 
an amount of less than 9.1% 

Experiment VI 

Fifty grams of tallow were saponified with the sodium 
lye of 40°Bé in amount exactly computed on the basis of 
the ascertained saponification number, as in experiment III. 
The soap was completely soluble and clear in distilled water. 
The amount of unsaponified neutral fat was less than 0.1%, 
and the amount of free lye was ascertained to be 0.02%. 

Experiment VII 

Fifty grams of coconut oil were saponified by the cold 
process (35°) with sodium lye in amount exactly computed 
according to the ascertained saponification number, and were 


allowed to stand several hours at 40°. Solubility in distilled 
water: completely soluble and clear. Amount of unsaponi- 
fied neutral fat, less than 0.1% \mount of free alkali, 
traces 


From all these experiments it is clear that the saponifica- 
tion by the cold or half boiled process with an excess of lye 
or an exactly computed amount of lye results in soaps which 
are absolutely or almost absolutely free from unsaponified 
fats. 

While, therefore, as is known, it is necessary for the 
preparation of a boiled soap from neutral fats that the lye 
be used in excess, this is not necessary in the production of 
a soap prepared by the cold process, as the experiments have 
shown. 

I was naturally interested to see how this would work out 
on a large scale. 

At my suggestion the manager of a toilet soap factory, de- 
clared himself ready to try out on a large scale the results of 
my laboratory experiments. For this I expressed to him my 
cordial thanks in this connection. 
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At the end of October he had had carried out in his 


factory the saponification according to my data, using at first 








a fat addition of 200 Kg. of tallow and 30 Kg. of coconut 

At 60° the lve was stirred ind the mass was crutched 
till it stiffened. Then the whole was allowed to stand over 
night. Of the lve a little more was used than was necessary 
from the computation of the saponification number of the fat 
addition. On the following day there lay in the kettle a fine 
solid soap. Solubility in distilled water, completely clear 
and soluble. Unsaponified fat, less than 0.1% 


The soap was n thinned out and salted out with boiling 





water. The resulting grained soap was in every way satis 
factory. 
\ second experiment with an addition of about 2000 Ke 


likewise yielded a rable result 





The process oO! the base soap is therefore as 
follows. To begin with the fat addition is stirred up with 
an excess of lye by the cold or half boiled process till the 
mass stiffens, is then left standing over night, next morning 
is dissolved in water and the nigre is separated. 

About four months ago Dr. Bergell published a process 
under the title Saponification Methods in the Light of the 
Modern Saponification Theory’, which I read with great 
interest, for it brought the confirmation of the results which 
I obtained in the laboratory and in the soap factory with the 
cold and half boiled process of saponification. Dr. Bergell 
has also been able to prove very successful saponification. 
The neutral fat content in the finished soap ascertained by 
him was also not more than 0.1% 

Dr. Bergell and I have thus quite independently of each 
other worked experimentally on the problem of complete 
saponification by the cold process, and have reached identical 
results, both on a small and large scale, saponifying by the 
cold process we obtained a more complete saponification than 


by boiling. 


Spanish Oil Makers Meet 

At a recent meeting of the Association of Bagasse Ow 
Manufacturers it was decided to request the Council of 
National Economy to assist any request for assistance in the 
matter of the extension or establishment of factories for the 
manufacture of oil from bagasse, says Chas. H. Cunning 
ham, American Commercial Attaché, Madrid, Spain, in a 
report, dated June 4, 1927, to the United States Department 
of Coinmerce \ similar resolution was adopted with re- 
gard to the installation and extension of factories for the 
manufacture of oil from seeds (copra, “palmiste,” etc.), also 
subject to the regulation of December 3. It was likewise 
agreed to request the Government to limit the importation of 
cepra and rough tallow to the average amount imported 


during the last five years in view of the fact that this pro- 





duct largely affects the bagasse oil industry and the soap in- 
dustry. The association furthermore desided to call to the 
attention of the Government the danger to the Spanish manu- 
facture of oil from bagasse of peanut oil and suggested that 
in case of necessity the importation of elaborated oil be 
permitted. 
No Salesman 

Judge: What makes you think this auto salesman 1s 
crazy? 

customer: He spent forty-five minutes trying to sell me 
a car, and never once said that it was the best one on the 


market. 
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New Glycerine Process Patented 


Production of Glycerine from Molasses Mash 


Protected in Two 


Patents 


Taken Out 


by DuPont Interests 


EW processes which may have a profound and tar 
reaching effect upon the glycerine industry and mar 


ket have been perfected and patented by chemists ot 
IX. I. DuPont de Nemours & Co., 


The patents, No. 


Wilmington, Delaware 


1,626,968 taken out by Samuel K. Varnes 


and No. 1,627,040, taken out by James W. Lawrie, both as 


signed to the DuPont company. describe new methods of 
producing glycerine from fermented molasses mash and ap 
paratus for its recovery. 

Claims Under Patent No. 1,626,968 

[he claims made under the Varnes patent are as follows 

1. In the art of producing glycerine by the fermentation 
of molasses, the steps of dividing unclaritied concentrated 
slop into minute portions, exploding the so-divided slop 
into mist in contact with a hot gaseous carrier chemically 
inert at the temperatures involved while maintaining a 
temperature to quickly vaporize the glycerine from the 
slop, and condensing the evolved glycerine vapors. 

2. In the art of producing glycerine by the fermentation 
of molasses, the steps of spraying into a chamber at atmo 
spheric pressure unclarified concentrated slop, previously 
heated under positive pressure sufficiently high to retain it 
in liquid state and at a temperature sufficiently higher than 
the boiling point at atmospheric pressure of the glycerine 
water mixture present in the slop to cause explosion of the 
sprayed slop into mist upon release of said positive pres 
sure, simultaneously spraying into the chamber steam 
superheated to a higher temperature than that of the slop, 
thus causing quick vaporization of the exploded slop, and 
condensing the evolved vapors. 

3. In the art of producing glycerine by the fermentation 
of molasses, the steps of highly heating unclarified con 
centrated slop while applying a pressure thereto sufficient 
to prevent exploding of the slop prior to the introduction 
thereof into the hereinafter named chamber, spraying said 
slop, so heated and under pressure, into a chamber at a 
pressure sufficiently low to give a pressure drop sufficient 
to cause explosion of the sprayed slop into mist, and into 
contact with steam, with the slop and steam heated to 
maintain a temperature to quickly vaporize the glycerine 
from the mist, and condensing the evolved glycerine vapors 

4. In the art of producing glycerine by the fermentation 
of molasses, the steps of spraying unclarified concentrated 
slop at a temperature substantially between 190° to 230° 
C. and at a pressure of at least substantially 225 pounds 
per square inch, into a chamber at substantially atmospheric 
pressure, and into contact with superheated steam at sub 
stantially atmospheric pressure and at temperature substan- 
tially between 390° to 430° C., and condensing the evolved 
glycerine vapors. 

5. In the art of producing glycerine by the fermentation 
of molasses, the steps of spraying unclarified concentrated 
slop at a temperature of substantially 210° C. and at a 
pressure of substantially 250 pounds per square inch into a 


chamber at substantially atmospheric pressure, and into 


with superheated steam at substantially atmospheric 


pressure and at a temperature of substantially 410° C., and 





evi lved olycerine Vapors 











( In the ar f producing glycerine by the fermentation 

f molasses, in that process which comprises dividing un- 
cla d concentrated sl p t m ite | ns, exploding 
the so-divided slop into mist in contact with a hot gaseous 
carrier while maintaining a temperature to quickly vaporize 
the glycerine and water from the slop:—the step of spray 
ing, into the said glycerine and water vapors, a relatively 


cool liquid mixture of glycerine and water 


intimately into said vapors to reduce them 


directly and 
to substantially 
saturation temperature, and condensing the so-saturated 


vVapo 


Claims Under Patent No. 1,627,040 


Mr. Lawrie makes the following claims in filing his 
patent: 

1. In the art of producing glycerine by the fermentation 
of molasses, the steps of bringing unclarified concentrated 
slop into contact with a hot gaseous carrier while finely 
dividing the slop into minute portions under pressure to 
present an extensive surface to the carrier and maintaining 
a temperature to quickly vaporize the glycerine from the 


slop, and condensing the evolved glycerine vapors 


2. In the art of producing glycerine by fermentation 





of molasses, the steps of bringing unclari 





ed concentrated 
slop into contact, under vacuum, with a hot gaseous car- 
rier while finely dividing the slop into minute portions 
under pressure to present an extensive surface to the carrier 
and maintaining a temperature to quickly vaporize the 
glycerine from the slop, and condensing the evolved glyc- 
erine vapors 

3. In the art of producing glycerine by the fermentation 
of molasses, the steps of pressure atomizing unclarified con- 
centrated slop and introducing it into contact with steam 
while maintaining a temperature to quickly vaporize the 
glycerine from the slop, and condensing the evolved glycer- 
ine vapors 

4. In the art of producing glycerine by the fermentation 
of molasses, the steps of pressure atomizing unclarified con- 
centrated slop and introducing it into contact with super- 
heated steam at a temperature to quickly vaporize the 
glycerine from the slop, and condensing the evolved glycer- 
ine vapors. 


5. In the art of producing glycerine by the fermentation 


of molasses, the steps of pressure atomizing unclarified con- 





centrated heated slop and introducing it into contact with 
superheated steam, with the slop heated and the steam 
superheated to maintain a temperature to quickly vaporize 
the glycerine from the slop, and condensing the evolved 
glycerine vapors. 

6. In the art of producing glycerine by the fermentation 
‘f molasses, the steps of pressure atomizing unclarified con- 
centrated heated slop and introducing it into contact, under 
vacuum, with superheated steam, with the slop heated and 
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the steam superheated to maintain a temperature to quickly 
vaporize the glycerine from the slop, and condensing the 
evolved glycerine vapors. 

7. In the art of producing glycerine by the fermentation 
of molasses, the steps of heating the unclarified concentrated 
slop, bringing the heated slop into contact with a hot gas- 
eous carrier while pressure atomizing the slop under a 
pressure of at least approximately 30 pounds per square 


inch, to present an extensive surface to the carrier and 





laintaining a temperature to quickly vaporize the glycerine 
from the slop, and condensing the evolved glycerine vapors 

8. In the art of producing glycerine by the fermentation 
of molasses, the steps of spraying unclarified concentrated 
slop, heated to at least its atmospheric pressure boiling 
point, and at a gauge pressure of substantially between 30 
to 40 pounds per square inch, into contact, under a vacuum 
of substantially 27.5 inches of mercury, with steam at a 
gauge pressure of substantially 58 pounds per square inch, 
temperature substantially 650° F., thereby to quickly vapor 
ize the glycerine from the slop, and condensing the evolved 
glycerine vapors, 


Tooth Pastes* 

The most important point in the care of the teeth is their 
mechanical cleansing in the spaces between them in which 
food particles frequently lodge, which if not removed may 
undergo lactic acid fermentation. This process is frequently 
the active cause of decayed teeth. 

Disinfection, to which an excessive significance was 
formerly assigned, is now emphasized to a less degree, that 
is, it has come to be recognized that sterility of the mouth 
cavity is not attainable, and even if it were, it would be only 
tor a very short time. If substances capable of decomposi- 
tion are removed, bacteria by themselves find no or at the best 
slightly favorable media. 

The most important instrument for the hygiene of the 
teeth is the tooth brush, and the most significant aid for 
cleansing the teeth is the tooth paste. Tooth powers were 
formerly used, but since these are rather impractical, they 
have been almost completely crowded out by tooth pastes. 

The preparation of tooth pastes has been carried on ex- 
tensively and with distinct success in the United States, 
which undoubtedly holds first place in dentistry. 

The most important ingredients of tooth pastes are soap, 
glycerine, calcium carbonate and some carbonate of mag- 
nesium. Soap alone is not sufficient. A gentle polishing ma- 
terial is added such as precipitated chalk in order to produce 
the necessary friction for which the tooth brush alone is 
not effective. Concerning the kind of soap which may be 
used most effectively, authors are not at all agreed; some 
recommend soap made from olive oil and from cocoanut oil, 


while others reject them. However, a great majority of 


authors pronounce in favor of soap from olive oil, and 
especially of soaps from other vegetable fats (exclusive 
of cocoanut oil soaps). 

According to our experiences Sapo medicatus of the Ger- 
man Pharmacopoeia is very satisfactory, although expen- 
sive. In actual practice it is not necessary, as is required 
in the Pharmacopoeia, to pulverize the soap, but the pieces 
of soap may rather be dissolved in glycerine. The amount 
ot the soap should be 15 per cent. A larger proportion is 
considered to be unfavorable, since the epidermal cells of the 


* From Deut. Parf.-Ztg., Vol. 13, No. 5, (1927) 
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mucus membranes are too strongly attacked thereby. How- 
ever, it may be emphasized, on the other hand, that prepara- 
tions containing more soap are very much in favor with 
the public, since they are considered to be especially “effec- 
tive.’ A small number of consumers do not favor soap, and 
therefore soapless pastes are prepared made essentially of 
precipitated chalk and glycerine. However, the amount of 
this form of paste is barely 10 per cent of the total con- 
sumption. 

For the formation of the plastic mass glycerine is used. 
rhis is found in the trade with a varying water content. 
lor our purpose glycerine of 28°Bé may be used. At this 
strength it shows an amount of 86 per cent of pure glycerine, 
and answers the requirements of the Pharmacopoeia, which 

should also satisfy for purity. The glycerine content of 
a good tooth paste amounts to 25-35 per cent. 

The precipitated chalk, in commerce, is offered in various 
forms differing in- specific gravity. The most desirable 
form to use is calcium carbonicum levissimum, keeping in 
view the specific gravity, since a change of this also makes 
necessary a change of glycerine and other fluid addition. It 
is recommended that the addition of magnesium carbonate 
be 10 per cent of the weight of the precipitated chalk. 

The addition of alcohol, as it occurs in American pastes, 
is determined by the fact that in combination with the soap 
it has a fat-dissolving action, and that this results in the 
killing of bacteria that are often imbedded in the fat re- 
maining between the teeth. 

When, in Germany, during the War, glycerine was not 
obtainable, sugar or honey was used in its place, as far as 
these substances were obtainable. However, they are abso- 
lutely unsatisfactory and therefore to be completely rejected. 
Glycerine is frequently mixed with water. It is better to 
use in place of the water some liquid vegetable gum. For 
the preparation of this gum tragacanth at a strength of 
0.7 per cent is very acceptable. For this purpose it is 
warmed for an hour at 35°, when it becomes very homo- 
geneous. Water should not be added in too large a propor- 
tion, for its lessens the smoothness of the paste, which then 
is difficult to squeeze out of the tube especially when it is 
nearly empty. But in case of insufficient glycerine content 
a hardening of the paste results, since then the very hard 
magnesia cement is formed. 

In recent time formulae for tooth paste have become known, 
which contain only calcium phosphate for the solid material. 
On account of the hardness of this substance such pastes 
are to be absolutely rejected. The sensitive point of attack 
for it lies especially at the gum margin of the tooth. 

It has been established without dispute that the alkalinity 
ot the tooth pastes here described has no unfavorable influ- 
ence on the secretion of saliva. 

Since a tooth paste must not influence the vitality of the 
ferments of the saliva, we view with a skeptical attitude the 
use in tooth pastes of materials which set free oxygen. Con- 
cerning the flavoring it is hardly necessary to say anything 
It is controlled by the personal preference of the manufac- 
turer. The standard substance has always been a mild oil of 
peppermint: concerning other additions books of formulae 
give sufficient information. 

It is of extraordinary importance in the preparation of 
tooth pastes to determine accurately in advance the propor- 
tions in weight, and in general always to work with 


scrupulous accuracy. 
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Hydrogenation of Oxidized and Polymerised 
Oils* 


By Dr. M. Dittmer 


Under the above heading there is a discussion in a review 
in Setfens.-Ztg. 10, Mch., 1927,’ to the effect that for the 
hydrogenation of oxidized and polymerised oils less hydro- 
gen was used than for the hydrogenation of the original oils, 
and that in the form of the hydrogenated, oxidized and 
polymerised oils a new material is furnished to the stearic 
acid factories. It is probably worth while to point out that 
the present communication is in contradiction to the pre- 
vious knowledge in this sphere. 

With reference to behavior in catalytic hydrogenation, it 
is necessary to distinguish between oxidized and polymerised 
oils. On making a comparison with the original materials, 
the smaller iodine number is common to both; however, this 
lowered number is not very constant in polymerised oils, 
which may be inferred from the fact that polymerised prod- 
ucts do not yield a constant iodine number in its determina- 
tion, which is a consequence of a depolymerisation’ result- 
ing from the action of the iodine solution, e.g., of the de- 
polymerisation explained by Wijs or by Hanus. It is in- 
deed possible to make a direct inference for polymerisation 
from an iodine number dependent upon the excess of iodine 
or upon the varying duration of the action of the iodine 
solution, so long as aromatic or hydroaromatic combinations 
are not involved and so far as the product after saponifica- 
tion with alcoholic lye and repeated separation of the fatty 
acids in petroleum ether is clearly soluble, even after strong 
dilution. 

Furthermore, Stiepel® has called attention to the fact that 
by the influence of bleaching earths upon polymerised fish 
oils the polymerisation effect can be made retroactive, which 
became observable by the reappearance of the odor of fish 
oil, the disappearance of viscosity and the second rise of 
the iodine number. This observation also proves that the 
so-called polymerisation is something entirely different from 
a chemical combination in the ordinary sense, namely, a 
forced artificial saturation of double combinations which 
may be broken up with extreme ease, and is by this sign in 
strong contrast to oxidation, 

So far as the catalytic hydrogenation of polymerised oils 
has been studied up to date, it has led to the conclusion that 
the action of hydrogen in presence of catalyzers likewise 
Thus 


Bauer and Hugel* were able uniformly to prove the presence 


effects a suspension of the results of polymerisation. 


of stearic acid as a product of hydrogenation in the catalytic 
hydrogenation of polymerised perilla oil. In case of the 
fatty acids of tall oil, which by heating its soaps resulted 
in a polymerisation in the course of the process of sodium 
cellulose, I was likewise able, by determining the molecu- 
lar weight before and after the catalytic hydrogenation, to 
prove the suspension of polymerisation, and obtained almost 
pure stearic acid’ as the product of hydrogenation. 

has been said is brought into relation with the 
Woolff and Cohen® on the process of 


If what 
observations of 
polymerisation, it follows that oxidation and polymerisation 
represent two entirely different modifications of unsaturated 
oils, so that the catalytic hydrogenation of such oils must 


*From Seifens.-Ztg., Vol. 54, No. 13, March, 1927, p. 240. 
' Setfens.-Ztg., 54, p. 184 (1927). 
2Zecit. f. angew. Chemie 39, p. 267 

* Scifens.-Ztg. 52, p. 83 (1925). 
Chem. Umschau 32, p. 14-15 (1925) 


(1926). 


P om eek 2 2 2 c 
Zeitschr. f. angew. Chemie 39, p. 268 (1926). 
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Features of Soap Materials Market 
(Continued from Following Page) 
cf last year. With most of the large consuming interests 


well covered on their requirements against contracts 
previously entered into, there is every reason to believe that 
the present heavy movement will continue for some weeks t 
come, Caustic potash maintained a very firm front. Strength 
in potash salts abroad is held largely responsible for the 
condition of the market here, and although no material 
change in prices has been reported, the trend of the market 


appears to be definitely upward. Regular consumers of 
carbonate of-potash have been taking on supplies in fairly 
good volume, and the undertone continued very firm. There 
was an absence of any price changes in the other items, and 


according to reports business continued in satistactory 
volume. 
Other Soap Materials 

Although a gradual decline in the prices of all grades of 
rosin was noted, it is generally believed that the downward 
trend has been checked temporarily at least. The foreign 
demand for rosin, while good was rather spotty at times and 
has not been as general as usual. 
to the fact that reported as free 


sellers and naturally their competition has affected the de- 


This. is attributed largely 
French producers are 


Provision has been made 
in some districts of the producing area whereby trees will 


mand for the American product. 


only be chipped every other week, instead of twice a week. 
Despite further declines in the glycerine market there has 
been little improvement in demand. 


Drying of Soap Flakes and Unsaturated Fatty Acids 
Masloboino Scirovoie Delo, 1926, No. 12; 
Ind. sapon., 1927, 23.—The percentage of water which re- 


(. AISENBERG. 


mains in soap flakes after treatment for 45 minutes in a 
desiccator depends upon their proportion of unsaturated fatty 
After drying 
under given conditions, the higher the iodine number, the 


acids, and therefore upon the iodine number. 
greater the percentage of water. To obtain soap flakes con- 
taining not over 10-12 per cent water after 45 minutes’ dry- 


ing, the iodine number must not exceed 51.5-52.5.—Chemical 


Abstracts. 


result in different products, of such a nature that in case 
of polymerisation this is suspended by the succeeding hydro- 
genation, but in case of oxidation a separation of the com- 
bined oxygen does not take place, so that oxidation prod- 
ucts of saturated acids result, e.g., from acid of castor oil, 
the acid of mono-oxystearin. (In case of oxidation products 
which had risen by the action of the air upon oils, a reduc- 
tion of the hydroxyl groups may also result before the 
This would indicate even an 
increased combination of hydrogen!) If, therefore, such 


hardening finally takes place.’ 


and similar products should actually come to have signifi- 
cance for the stearic acid industry, the question would in 
any case concern itself only with the hydrogenation prod- 
ucts of oxidized oils, but not with polymerised oils. 


6 Zeitschr. f. angew. Chemie 37, p. 729 (1924) 
7 Ubbelohde-Goldschmidt, Handbook of Oils and. Fats, vol. IV, 
p. 328, Leipzig, 1926 


Traps 
Small Boy—‘“Dad, how do they catch lunatics?” 
Father—“With face powder, beautiful dresses and pretty 
smiles, my son.”—Bombay Torchlight. 
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Ss r the piu I I mal that the 
had } ched at the tir ‘ iY ] st revue 
pure glycerine has since declined to 24%c._ It 
below tl n I bu s hirn today, due t 
ing of the foreign markets and the approach of a more 
active seasol It may be that the reaction which has been 
expected for some time is now at hand and it would really 
seem that it should be, although the prominent consumers 
dynamite claim that the lowest level has by no means been 
reached. In our opinion the psychological effect of the carry 
over in nonfreezing compounds from last winter and_ the 
increas consumptien of glycol has been greater than it 
should have been, and although the explosives people will 
use 1 re glycol t Ss vear than the d d last, and possibly its 
use for such purposes will increase from vear to year, the 
amount of glycerine displaced is not at present enough t 
warrant the decline vhich has resulted and the use of the 
latter, in other directions, is increasing all the time It 


would seem as thi ugh the price could easily advance several 


. : : i : 

cents per pound, when it will still be below that of its sub 

stitute ar glycol is not available at present for the lines in 
a : 

whic ( I cally pure Ss ut ed 





W. A. Stopror 


VEGETABLE OILS 


Soap manufacturers and other consumers are buying 








veget oils in a comparatively small way only. There 
seems be a fair amount of inquiry and interest shown, but 
actual trading is limited to small quantities and nearby 


+ 41 


Cocoanut oil sales were reported this week at 854 cents per 
pound New York and at 8% cents per pound Pacific Coast in 
seller’s tanks at which prices the market is held quite firmly. 
Importers and domestic producers are not pressing sales at 
present levels as from all reports replacement of oil on the 


basis of present copra prices in the Far East, is even slightly 


Crude cottonseed oil is firmer following the report that the 
coming season's cotton crop will be somewhat smaller than 


last. Crude cotton oil has been quite steady right along at 
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8 to 8% cents per pound f.o.b. Southern mills while com- 
peting oils like soya bean and corn are also quite steady. 

Palm oils are slightly softer, especially for nearby de- 
livery. There is a limited quantity of hard and soft grades 
available for prompt shipment at below prices prevailing in 
Europe. Olive oil and olive oil foots are also easier with a 
fair amount of foots being offered for prompt shipment at 


83, cents per pound New York and the possibility of 
shading this price very good 


A. H. Horner. 


INDUSTRIAL CHEMICALS 
Despite some reports of reduced employment of labor and 
more economical purchasing in some lines there appeared 
be little evidence of any material falling off in demand 
r the major items Seasonal goods were reported movy- 
ing more freely with the advent of warmer weather, and it 
ppears as if the season would be a very active one fot 
producers, Shipments ot alkalis during the month compared 
than favorably with those made during May or June 
(Continued on Preceding Page) 
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SOAP MATERIALS 
Tallow and Grease 


Tallow, New York, Special, 7%4c. Edible, New York, 8c. 
Yellow grease. New York, 634@67sc A, White grease, 
New York, 7 2c 

Rosin, New York, July 15, 1927 


Compion 10 @000..si.< FOO | «cedeania vila .. 9.70 
D 965 K 9.70 

















G ee, OE 4. c on eames YO SO 
H ines Dee WOES sisvens Mieateras . 9.80 
Starch, px rl per 100 Theis. «ss eeaes . $3.22 a 
Starch, powdered, per 100 ths............ 332 @ 
stearic aci l, single pressed, per tb 1034(a 
Stearic acid, double pressed, per fb...... .1I%@ .12 
Stearic acid, triple pressed, per tb 1I3%4@ .14 
ipoerie. 1. Fo PEP Wie eck Ginweveues ; 24Y,@ _ .26 
Dynamite 5 ; ; 213%4,@ .22 
Soap, Ive. crude 80 per cent, loose per tb 14Y4@ «15 
Saponification, per th ee -- 1534@ .16 
Oils 
Cocoanut, edible, per lb ee ‘ lOYwia 
Cocoanut, Ceylon, Dom. per fb..... O95K@ .097% 
Palm, Lages, per fb...... rae . O07%@ 08 
Palm, Niger, per fb... iesetonesese se? cee 
Palm Kernel, per lb... wh iaare pata O87?g@ 09% 
Cotton, crude, per lb., f. 0. b., Mill OS (a 
Cotton, refined, per tb., New York 09a 
Soya Bean, per Ib..... 12 @ 12% 
Carn, CEORE, 060 Tiss dscasdeevewes .11. Nominal 
ae a eS ery ey eee ee 14 @ 
Cast PO aU IRA wksw bb nae aem eka eraees 34a 
Peanut, crude, per Be cpa wake omen a (a 
Peanut, refined, per fb.... 144 
Olive, denatured, per gal............ vere Lae @ 185 
Olive Foots, prime green, per fb..... O87 8a O98 
Chemicals 
Soda, Caustic, 76 per cent, 100 ths...... 300 @ 3.10 
Soda, Ash, 58 per cent, per 100 fbs.. 1.324@ 1.38 
I Caustic, 88a92 per cent, per fb., 
Saat bie - an erwissdie on Usa OS 
Carbonate, 80@85 per cent, per tb 
‘ psbee bec eh ce ete s Cowes bua O5'4a OO 
Common, fine, per ton.............. 15.00 (@24.00 
ric acid, 60 degrees, per ton....... 10.50 @11.00 
acid, 66 degrees, per ton....... 15.00 @16.00 
crystals, per th. O04Y4@ 043 





ranular, per fb . 04 @ 04 
Zine oxide, American, lead free, per tb. 0654 OF 















